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Steffiens^  Statement 

•o 

Brian  Steffens,  assistant  managing  editor jgraphics  for  The  Register,  flagship 
newspaper  of  Freedom  Newspapers,  Inc.,  heads  a  talentedrenthiisiastic  team  of 
news  professionals.  He's  one  more  reason  the  dominant  riewspaper  in  Orange 
Countg  is  "'good  and  gettmg  better. " 

}  ' 

-  Dave  Threshie,  Jr.,  publisher 


^^Nowhere  is  there  a  more  competitive  media  market  than  Orange  County, 
California.  That’s  why  we’re  determined  to  give  our  readers 
one  of  the  best  newspapers  in  the  country.  One  that’s 
well  written.  Well  edited.  Easy  to  read.  And  one  that 
makes  the  right  graphic  statement  for  our  market. 

“At  The  Register  we  have  the  resources  to  greatly 
enhance  our  presentation  of  the  news.  W^’re  doing  it 
with  technology,  the  best  in  the  industry.  And  we’re 
doing  it  with  people,  some  of  the  most  talented  in 
the  business. 

O 

“We’re  committed  to  excellence.  And  to  continue 
to  be  an  indispensable  part  of  Orange  County  Living.^^ 


A  Division  of  Freedom  Newspapers,  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  CA 


Circuliti<5n:  238,757  Daily; 
272,369  Sunday. 

Source:  ABC  Publisher's 
Statement,  3/31/81 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product.  i 
Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  country. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND  •  SAN  FRANCISCO 
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If  everyone  were  alike, 
just  being  a  newspaper  would  be 


enough . 


The  people  who  live  in  each  town  served  by  a  Harte-Hanks  newspaper  have  one  thing  in  common;  they  are  all 
different.  And  they  make  up  diverse  community  groups  who  seek  information  that’s  relevant  to  their  lives.  That 
is  why  just  being  a  traditional  newspaper  isn’t  enough  anymore.  We  are  becoming  Community  Information 
Centers  and  communicating  through  a  variety  of  new  products,  each  tailored  to  a  specific  advertiser  and/or 
community  need.  For  example,  our  newspaper  in  Hamilton,  Ohio,  has  six  different  products  in  use,  five  of 
them  targeted  at  a  smaller  portion  of  the  market.  In  Corpus  Christi,  Texas,  there  are  five  separate  products 
plus  a  commercial  printing  company,  and  the  newspaper  is  selling  direct  mail  services.  In  Anderson,  South 
Carolina,  our  newspaper  has  five  supplemental  products  serving  its  community.  In  towns  around  the  country, 
the  Community  Information  Center  concept  is  working  today.  We  think  it  makes  a  big  difference. 


Becoming  Community  Information  Centers 
Harte-HanIcs 


imw  Communications,  Inc. 

P.O.  Bok  2b9,  San  Antonio,  lexas  78291 
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DECEMBER 

4-5 — Economics  Conference  for  Journalists,  Franklin  Plaza  Hotel,  Phila¬ 
delphia,  Pa. 

8 — American  Advertising  Federation’s  5th  annual  Law  Conference 
Four  Seasons  Hotel,  Washington,  D.C. 


JANUARY  1982 

10-13 — Nationai  Retail  Merchants  Association,  New  York  Hilton 
and  Sheraton  Centre  Hotels,  New  York  City. 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22— ICM  A/Troy  State  University  Seminar,  Troy,  Alabama 

24- 17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 

Francisco. 

25- 28 — NACON,  Doubletree  Inn,  Scottsdale  Mall,  Scottsdale,  Ariz. 
24-25 — NACON  Orientation  Institute,  Doubletree  Inn,  Scottsdale,  Ariz. 

30- Feb.  6 — Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar,  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31 - Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington,  D.C. 


FEBRUARY 

1-6 — Suburban  Newspapers  of  America's  Management  Confer¬ 
ence.  Sheraton  Maui,  Maui,  Hawaii 
6 — Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John’s  Place,  Jacksonville,  Fla. 

15-19 — Inland  Daily  Press  Association,  Cruise  Seminar. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency.  Milwaukee 


MARCH 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-18— Texas  Daily  Newspaper  Association  annuai  meeting. 

Four  Seasons  Plaza  Nacional  Hotel,  San  Antonio,  Tex. 

24-26— America  East,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 


APRIL 

26-28 — American  Newspaper  Publishers  Association  Convention 
Fairmount  Hotel,  San  Francisco. 

29 — International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 


MAY 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

14-16 — PNPA/IAMA  Display  Ad  Conference.  Marriott  Inn, 

Harrisburg.  Pa. 
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Writing  guide _ 

By  Ethel  Grodzins  Romm 

Tipping  the  baiance  #20 

You  write.  She  was  calm,  persistent,  sweet  and  a  nag.  The 
copy  desk,  in  the  good  name  of  parallel  construction,  changes  it 
to  She  was  calm,  persistent,  sweet  and  nagging.  To  my  mind, 
that  spoils  the  rhythm  and  flattens  the  sentence. 

What  is  needed  after  the  listing  is  a  thump,  a  wrap-up  word. 
Making  the  last  term  the  same  part  of  speech  as  the  others  reduces 
it  to  a  mere  extra  attribute,  no  more  revealing  than  any  other  on 
the  list.  A  change  in  the  part  of  speech  brings  the  reader  up  short, 
rather  like  a  dash: .  .  .  calm,  persistent,  sweet — a  nag. 

Parallel  construction  is  the  repetition  of  identical  grammatical 
terms  in  the  same  grammatical  situation:  He  came,  he  saw,  he 
conquered.  Of  the  people,  by  the  people,  for  the  people.  Paralle¬ 
lisms  or  parallels  are  among  the  most  powerful  ways  to  dramatize 
connections  or  contrasts  among  ideas.  With  parallels,  your  prose 
pulses,  your  words  drum  into  your  readers’  ears.  But  most  great 
writers  ignore  grammatical  balance  when  the  result  drones  on 
like  Johnny-one-note. 

Here  he  was  himself,  young,  good-looking,  snappy  dresser, 
and  making  dough.  (John  Steinbeck) 

Having  caveated  (Sounds  OK  to  me.  General  Haig.  Caveat  is  a 
verb  in  Latin,  meaning  let  him  beware,  was  an  English  transitive 
verb  in  1661 ,  according  to  the  OED,  and  may  yet  return  to  verb- 
dom.),  1  should  note  that,  notwithstanding  the  advantages  of  oc¬ 
casionally  tipping  the  balance  as  Steinbeck  did,  an  off-balance 
sentence  is  nearly  always  made  more  forceful  when  its  faulty  par¬ 
allelism  is  corrected.  Of  the  people,  by  the  people,  and  protecting 
all  citizens  is  forgettable. 

A  recent  computer  study  of  balanced  constructions  was  made 
with  the  Brown  University  Corpus,  over  a  million  words  of  En¬ 
glish  prose  running  text  published  in  the  USA  in  1961 .  Mary  P. 
Hiatt  found  good  evidence  that  half  the  sentences  in  the  ordinary 
prose  of  newspapers,  magazines,  novels,  and  such  contain  a  par¬ 
allelism.  (See  Artful  Balance,  The  parallel  structures  of  style,  by 
Hiatt,  Teachers  College  Press,  1975,  $7.50,  no  index,  from 
which  came  Steinbeck’s  example.  An  engaging  language  stu¬ 
dy — almost  a  contradiction  in  terms — written  by  an  English  pro¬ 
fessor  who  is  an  able  writer.) 

Any  tricky  grammatical  construction  that  may  be  in  half  our 
sentences  offers  us  unending  opportunities  for  error.  To  name 
one:  Mixing  dependent  and  independent  clauses.  Here’s  a  typical 
faulty  parallel,  from  Fowler,  listed  under  “Parallel-Sentence 
Dangers,  #3”: ...  it  was  to  the  Town  Hall  that  poor  people  app¬ 
lied  for  [articles],  and  were  served  by  municipal  employees. 

EITHER:  The  poor  people  applied  to  the  Town  Hall  for  articles 
and  were  served  by  municipal  employees.  Now  both  independ¬ 
ent,  says  Fowler;  that  is,  fix  the  sentence  by  removing  the  de¬ 
pendent  construction.  But  nitpickers  will  fault  the  lack  of  paralle¬ 
lism  in  Fowler’s  verbs,  the  first  active  (applied),  the  second  pass¬ 
ive  (were  served). 

OR:  It  was  to  the  Town  Hall  that  the  people  applied,  and  by  the 
municipal  employees  that  they  were  served.  Make  both  depend¬ 
ent:  It  was  to  the  ...  .  and  by  the  ...  . 

NEXT:  The  14‘/2  signposts  that  signal  parallels  within  a  sent¬ 
ence,  and  other  alarms. 
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Mow  it  does  nnotethan  buy  time 

it  sells  lineage. 


Ask  any  of  our  300  newspapers 
around  the  world  what  they  like 
about  their  Mycro-Comp  Front-end 
Systems,  and  they’ll  tell  you  about 
the  time-saving  abilities.  How  the 
system  streamlined  the  editorial 
and  classified  departments.  Allowed 
high-speed  wire  capture.  And  even 
gave  the  circulation  and  billing 
departments  a  hand.  / 

But  now  we  can  do  more  than  '  <% 
save  time  for  you.  Now  we  can 
work  with  you  as  a  business 
partner,  and  actually  generate 
additional  revenue. 

With  the  new  telecommunication 
capabilities,  you  can  sell  classifieds 
from  shopping  centers  or  other 
remote  locations,  and  transmit 
them  direct  to  your  typesetter.  Or 
link  the  telecommunication  with  a 
character  generator  and  transmit 
your  classifieds  to  cable  TV  screens 
—  a  service  for  which  customers  are 
now  paying  premium  prices  in 
many  communities. 

These  are  just  two  of  the  new 
ideas  we've  developed  at  Mycro- 
Tek,  and  we  have  more  on  the 
drawing  boards.  We  re  keeping  the 
entrepreneurial  spirit  alive  in  our 
business  —  to  help  keep  it  healthy 
in  yours. 


Make  us  your  new  business  partner 
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M  YCRO-TEK,  INC. 

An  Company 

820  West  Second  /  Wichita,  Kansas  67203 

TOLL-FREE:  800-835-2055  IN  KANSAS:  316-265-5277 
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Robert  U.  Brown,  President  and  Editor 
Ferdinand  C.  Teubner,  Publisher 


THt  fourth  estate 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


B  Charter  Member 

Audit  Bureau  ^  ADO 
of  Circulations 

Member  American  PA 
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Publishers  Association 
6  mo.  average  paid  June  30.  1981—29.012 


Censorship  proposal 

The  Nixon  Administration  tried  to  stop  publication  of  the 
Pentagon  Papers  and  failed.  Congress  maintained  a  hands- 
off  attitude  during  that  court  battle. 

Now  some  members  of  Congress  think  some  prior  restraint 
on  publication  is  permissible  and  want  to  censor  publication 
of  news  about  the  CIA.  If  legislation  now  before  Congress  to 
overhaul  the  Freedom  of  Information  Act  is  adopted  without 
alteration,  Congress  will  be  doing  what  the  First  Amend¬ 
ment  of  the  Constitution  specifically  prevents  it  from  doing — 
abridging  freedom  of  the  press. 

The  legislation  as  now  written  provides  penalties  for  disclo¬ 
sure  of  the  names  of  covert  intelligence  agents  whether  or 
not  the  information  is  on  the  public  record  or  is  true.  It  is 
clearly  unconstitutional,  as  almost  everyone  outside  of  Con¬ 
gress  has  pointed  out,  but  nevertheless  it  is  being  pursued. 

Most  of  the  press  and  their  associations  recognize  the  need 
and  the  justification  for  protecting  the  names  of  secret 
agents.  They  have  suggested  compromise  language  which 
would  require  the  government  to  prove  intent  to  impair  and 
impede  intelligence  objectivies  in  order  to  impose  penalties. 
This  is  not  the  best  solution  as  far  as  the  government  is 
concerned  but  it  would  protect  the  First  Amendment,  at 
least. 

The  ramifications  of  this  legislation  are  pointed  out  by  the 
executive  editor  of  the  New  York  Times  in  this  issue.  If  such 
legislation  were  now  in  existence,  he  says,  disclosures  by  his 
newspaper  of  the  activities  of  former  CIA  agents  now  in 
Libya  who  are  under  indictment  in  this  country  probably 
would  have  been  impossible. 

Some  members  of  Congress  seem  intent  on  destroying  the 
institution  of  press  freedom  in  order  to  prevent  a  couple  of 
maverick  publications  from  printing  the  names  of  CIA 
agents.  When  the  publications  are  printed  abroad  there  is 
nothing  Congress  can  do  about  it  no  matter  what  legislation 
it  passes.  We  suggest  Congress  delay  action  on  this  bill,  as 
Sen.  Baker  indicates  it  might,  to  let  its  members  take  a  more 
serious  look  at  what  they  are  doing. 


Big  ears 

President  Reagan  described  Washington,  D.C.,  as  “one 
gigantic  ear.”  What’s  new  about  that? 

Any  politician  who  arrives  there  without  knowing  that  is 
naive. 

And,  any  politician  who  appeals  to  American  reporters  to 
watch  what  they  report  because  it  may  have  some  deleter¬ 
ious  impact  abroad  is  being  unfair  to  the  hundreds  of  foreign 
news  people  stationed  in  the  captial  city  who  have  no  re¬ 
straints  on  what  they  say  or  report  about  what  goes  on  there. 

Lots  of  Presidents  have  tried  to  “manage  the  news”  but 
none  of  them  have  succeeded  very  well. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged;  The  Journalist  estab¬ 
lished  March  22.  188J:  Newspaperdom  established 
March,  1892;  the  Fourth  Estate.  March  1, 1894;  Editors 
Publisher,  June  29, 1901 ;  Advertising,  January  22, 1925. 
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Letters 

GOOD  IDEA 

The  report  on  a  seminar  held  at  the  Pine 
Bluff  (Ark.)  Commercial  (E&P,  October 
10,  page  60)  brought  to  mind  a  question 
that  I  have  had  for  some  time.  If  ajournal- 
ist  is  only  a  historian  in  a  hurry,  then  why 
can’t  newspapers  be  the  reflective 
medium  for  the  day’s  events. 

Paul  Greenberg  complains  that  print 
and  broadcast  news  are  episodic  in  na¬ 
ture,  “presenting  one  event  after  another 
with  no  continuity.’’  This  will  always  be  a 
problem  for  television,  but  it  need  not  be 
one  for  newspapers. 

When  Frederick  Lewis  Allen  wrote  his 
fascinating  Only  Yesterday,  he  was  deal¬ 
ing  in  an  informative  way  with  events  in 
everyone’s  immediate  past.  He  was  using 
nothing  more  than  information  that  was 
available  to  everyone  and  his  good  judg¬ 
ment  about  the  significance  of  this  in¬ 
formation  to  write  a  book  that  is  still  being 
read  with  profit  today. 

It  occurs  to  me  that  there  is  absolutely 
no  reason  why  newspapers  couldn’t  do 
the  same  thing  that  Mr.  Allen  did  with  the 
decade  of  the  20s.  Only  Yesterday  would 
be  a  great  title  for  a  column  by  an  editorial 
page  editor  who  is  willing  to  analyze  what 
the  big  brouhaha  was  all  about  six  months 
ago  that  is  now  all  but  lost  in  a  maze  of 
other  “news.” 

The  key  to  today’s  events  lies  in  under¬ 
standing  the  past;  and  newspapers  are 
they  key  to  that.  I  believe  Mr.  Allen  had 
an  idea  that  could  point  the  way  for  all  of 
us. 

Stephen  Hines 
(Copy  editor  for  The  Presbyterian  Jour¬ 
nal,  Asheville,  N.C.) 

POLL  RESULTS 

The  editorial  in  E&P  (November  7) 
suggested  that  because  Americans  re¬ 
cently  indicated  they  find  newspaper  ads 
more  believable  than  broadcast  ads,  they 
might  also  find  newspaper  news  more  be¬ 
lievable  than  broadcast  news.  Before  I’m 
willing  to  make  this  quantum  leap  be¬ 
tween  believability  of  newspaper  versus 
tv  ads  and  their  relative  credibility  as 
sources  of  news,  1  need  to  know  more 
about  the  Opinion  Research  Corp. 
survey. 

The  reporting  of  the  recent  telephone 
survey  in  the  same  issue  violated  at  least 
three  of  the  minimal  standards  for  news  of 
polling  date  set  in  1968  by  the  American 
Association  for  Public  Opinion  Research. 
(Another  professional  organization,  the 
National  Council  on  Public  Polls, 
adopted  a  similar  set  of  standards  in 
1 979. )  The  article  failed  to  describe  timing 
of  the  interviewing  in  relation  to  relevant 
events,  to  define  the  population  actually 
sampled  (beyond  size),  and  to  state  the 
exact  wording  of  the  two  questions 


I’m  especially  concerned  with  the  third 
omission,  since  it  is  on  this  basis  that  the 
editor  of  E&P  pointed  out  methodologic¬ 
al  problems  in  Roper’s  annual  study  for 
the  Television  Information  Bureau.  As 
the  editorial  pointed  out,  the  general 
question  “Where  do  you  usually  get  most 
of  your  news  about  what’s  going  on  in  the 
world  today?”  is  just  that — too  general  to 
prompt  responses  that  mirror  respon¬ 
dent’s  views  of  where  they  actually  get 
their  news. 

Most  important,  though.  1  question  the 
relevance  of  the  editorial  itself.  Should 
we  be  surprised  to  learn  that  a  survey 
conducted  for  the  Newspaper  Advertis¬ 
ing  Bureau  found  people  consider  news¬ 
paper  ads  more  believable  than  tv  ads — 
any  more  than  we’ve  been  amazed  to  dis¬ 
cover  that  Roper’s  studies  for  the  Televi¬ 
sion  Information  Bureau  show  Amer¬ 
icans  consider  tv  their  major  source  of 
news? 

Larissa  A.  Schneider 

(Schneider  teaches  journalism  at  the 
University  of  Maryland.) 

PORTRAIT  OF  A  COPY  EDITOR 

The  person  who  says  he  wants  to  be  a 
copy  editor  faces;  lousy  hours;  poor  pay 
(90%  of  the  time);  little  recognition;  much 
blame;  no  social  life;  little  family  life  (this 
is  the  one  that  hurts  the  most);  impossible 
time  demands;  often  poorly  skilled  pro¬ 
duction  help;  sometimes  unresponsive 
top  news  management. 

The  person  who  will  be  a  successful 
copy  editor  is;  constantly  in  demand;  the 
backbone  of  a  good  newspaper;  graying 
but  young;  tired  but  aggressive;  suffering 
from  hemorrhoids,  eye  strain,  stomach 
tension  and  headaches  but  is  proud  of  his 
banner  headline  and  the  one  where  he  got 
a  few  puns  in;  born  into  anonymity  and 
destined  to  remain  there — and  pretty  hap¬ 
py  of  it  (He  doesn’t  often  get  irate  calls  at 
4  a.m.  or  get  sent  to  cover  a  sewer  panel 
meeting  on  his  anniversary);  not  always 
sure  of  the  grammatical  rule  to  back  him 
up  but  knows  he’s  right  and  will  fight  until 
someone  proves  him  wrong. 


So,  why  should  anyone  want  to  be  a 
copy  editor:  because  if  reporters’  stories 
are  the  meat,  you  are  the  bones — the 
newspaper  lives  and  dies  on  you  (You 
make  it  pretty;  you  make  it  ugly);  because 
by  your  patience  and  instruction  you 
make  a  home  run  hitter  out  of  a  reporter 
who’s  not  sure  he  knows  how  to  swing  a 
bat;  because  you  keep  the  bad  play  from 
happening — the  typo,  the  libel,  the  gra¬ 
tuitous  remark;  because  you  are  the 
National  Guard  on  the  English  lan¬ 
guage — the  last  line  of  defense  (When  You 
fail,  a  paper  is  scoffed  at;  when  you  suc¬ 
ceed  no  one  will  know  you’re  around). 

It  takes  a  copy  editor  to  appreciate  a 
copy  editor.  It  takes  a  wise  manager  to 
motivate  and  reward  his  wordsmiths.  The 
true  copy  editor  does  not  divorce  himself 
from  the  real  world  simply  because  he  has 
an  indoor  “beat”,  nor  does  he  view  his 
work  as  drudgery.  Copy  editing  affords  a 
mental  excitement  which  will  never  be 
honored  by  Pulitzers  but  which  makes 
Pulitzers  attainable. 

John  G.  Taylor 

(Taylor  is  a  copy  editor  with  the  Fresno 
(Calif.)  Bee.) 

FOR  THE  RECORD 

I  wish  to  correct  the  information  attri¬ 
buted  to  me  in  the  article  “Minorities  on 
Newspapers”.  (E&P,  Oct.  31).  During 
my  talk  in  Toronto  at  the  APME  conven¬ 
tion  1  said  that  of  1 0.OtX)  copy  desk  editors 
(not  city  editors  as  reported),  only  300  are 
minorities.  Also  the  correct  figure  for  all 
minorities  on  U.S.  dailies  is  5.3%  (not 
4.9%  for  blacks  as  reported). 

Frank  Sotomayor 

(Sotomayor  is  editor  of  the  Southeast 
and  Long  Beach  sections  of  the  Los  Angeles 
Times.) 

Short  takes 

“We’ve  been  wrecking  our  brains  to 
find  something  that  they  may  be 
investigating  .  .  .  — Albuquerque 
Journal. 
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Portland  is  the  West’s  best  test  mar¬ 
ket.  And  the  combination  Oregonian/ 
Oregon  Journal  is  the  single  best  way 
to  reach  this  singular  market. 
Consider  these  facts: 

•  Portland  is  uniquely  isolated,  with 
no  outside  marketing  influences. 

•  The  Oregonian  and  Oregon  Journal 
are  the  only  daily  newspapers  that 
cover  the  SMSA. 

•  The  combined  papers  reach  49.3% 
of  the  Portland  ADI  households  in 
Oregon  counties. 

•  The  combined  papers  reach  68. 5% 
in  three  Portland  metro  counties. 

So  before  you  roll  out  a  new 
product  nationally,  put  Portland  to 
the  test  in  The  Oregonian/Oregon 
Journal.  It  sure  beats  reading  tea 
leaves.  For  more  information,  and  a 
free  copy  of  our  Oregon  Marketing 
Manual,  call  Steve  Bell, 
^  Mktg.  Mgr. 

at  (503) 
221-8278. 


To  get  an  accurate  taste  of 
how  America  would  respond  to 
a  new  line  of  herbal  teas, 

Lipton  served  them  up  first 
in  Portland,  Oregon.  And  after 
a  warm  reception  here,  sales 
are  now  perking  right  along  in 
other  selected  markets. 

But  that’s  hardly  surprising,  Ji? 

Lipton  has  an  excellent  product. 

PORTLAND:  THE  BEST  TEST  MARKET  IN  THE  WEST. 


Represented  by  Nevk  bouse  Newspapers  Inc.  Offices  in  New  \(N'k.  Chicago,  Detroit.  Atlanta.  San  Francisco  and  Los  Angeles. 
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N.Y.  Times  may  test 
CIA  bill  if  passed 


By  Andrew  Radolf 

If  the  proposed  bill  to  prohibit  the  press 
from  publishing  the  names  of  CIA  agents 
becomes  law,  newspapers  may  be  liable 
for  printing  stories  similar  to  the  ones 
disclosing  the  activities  of  former  agents 
now  in  Libya. 

New  York  Times  in  the  past  months  has 
published  numerous  stories  about  former 
CIA  agents  Edwin  P.  Wilson  and  Frank 
Terpil  who  have  been  involved  in  training 
terrorists  and  recruiting  pilots  for  the  Li¬ 
byan  government.  Wilson,  who  lives  in 
Tripoli,  is  under  indictment  in  the  U.S. 
for  illegal  dealings  in  explosives. 

“If  this  legislation  had  been  in  exist¬ 
ence,  that  investigation  would  not  have 
been  possible,”  A.M.  Rosenthal,  Times 
executive  editor,  said  (November  9)  in  a 
speech  at  Colby  College  in  Maine.  He 
went  to  the  college  to  receive  the  Elijah 
Parish  Lovejoy  Fellow  Award. 

Rosenthal  continued,  “The  people  at 
the  heart  of  this  odious  operation  so 
damaging  to  the  interests  and  honor  of  the 
United  States  are  former  CIA  agents  and 
there  is  every  reason  to  suspect  that  peo¬ 
ple  now  in  the  CIA  had  knowledge  of  the 
whole  sickening  betrayal  of  American  in¬ 
terests. 

“The  fact  is  if  that  legislation  had  ex¬ 
isted,  it  might,  for  instance,  have  been 
impossible  to  print  a  large  part  of  the 
Watergate  story  because  some  of  the  peo¬ 
ple  who  participated  in  it  were  indeed 
former  CIA  agents  and  even  had  CIA 
connections  at  the  time.” 

Rosenthal  told  his  audience  the  Times' 
policy  is  to  avoid  printing  the  names  of 
intelligence  agents  “unless  we  think  that 
there's  a  strong  public  interest  in  doing 
so.” 

Katharine  Darrow,  general  counsel  for 
the  New  York  Times  Co.  shares  Rosen¬ 
thal's  view  that  the  proposed  agents' 
identities  law  would  apply  to  the  stories 
on  Wilson  and  Terpil. 

“They  would  be  covered  by  the  law,” 
she  told  E&P  in  an  interview.  She  said  the 
law  would  apply  to  anyone  who  has  been 
a  CIA  agent  abroad  within  the  last  five 
years. 

“This  is  a  clearly  unconstitutional  bill 
which  will  be  a  clearly  unconstitutional 
law  if  it  is  passed,”  Darrow  stated.  “We 
have  a  strong  feeling  that  if  the  bill  be¬ 
comes  law,  it  should  be  tested.  The  Times 
would  consider  some  action.  It  would  de¬ 
pend  on  what  is  passed  and  on  what  it 
says.” 


Darrow  said  another  “dangerous” 
aspect  of  the  proposed  bill  is  it  would  “for 
the  first  time  attempt  to  authorize  crimin¬ 
al  punishment  for  the  publication  of  pub¬ 
lic  record  information.  The  law  applies 
regardless  of  the  source  of  information.” 

As  an  example,  Darrow  said  the  law 
would  prohibit  newspapers  from  printing 
the  names  of  agents  which  had  been  pub¬ 
lished  in  foreign  books  or  publications 
such  as  “the  writings  of  Phillip  Agee.” 

An  ex-agent  himself,  Agee  now  lives  in 
Germany  and  has  made  a  career  of  dis¬ 
closing  CIA  activities. 

Darrow  commented  that  despite  strong 
lobbying  from  the  American  Newspaper 
Publishers  Association  and  the  expressed 
concern  of  the  news  media,  “there  is  an 
overwhelming  sense  in  Congress  that 
some  bill  like  this  ought  to  get  passed.” 

Darrow  became  general  counsel  of  the 
New  York  Times  Co.  in  October  after 
serving  a  year  and  a  half  as  a  general 
attorney  for  the  company.  On  the  Times 
legal  staff  since  1970,  she  specializes  in 
First  Amendment  matters. 

Darrow  acted  as  counsel  for  the  Times 
in  the  subpoena  of  Myron  Farber  in  the 
Dr.  X  trial  in  1978  and  the  subpoena  of 
Earl  Caldwell  in  1970  which  led  to  the 
Supreme  Court's  decision  in  Branzburg 
V.  Hayes. 

The  Times  is  seeing  a  “resurgence  of 
subpoena  problems,”  Darrow  com¬ 
mented. 

The  most  recent  case  involves  Dave 
Anderson,  a  Times  sports  columnist,  who 
has  been  subpoenaed  by  the  U.S.  pro¬ 
secutor  to  testify  in  Los  Angeles  at  the 
embezzlement  trial  of  Harold  Smith,  for¬ 
mer  president  of  Muhammed  Ali  Profes¬ 
sional  Sports.  Smith  is  alleged  to  have 
embezzled  millions  from  Wells  Fargo 
Bank  while  promoting  sports  events  for 
MAPS. 

“They  want  Dave  to  testify  regarding  a 
story  Harold  Smith  told  him  to  show  it 
was  a  cover-up  for  the  embezzlement,” 
she  said.  “We  feel  the  evidence  they  want 
him  to  present  doesn't  relate  to  the  ques¬ 
tion  of  embezzlement  as  such  and  there 
are  other  witnesses  giving  equivalent 
testimony.” 

Darrow  said  one  of  the  reasons  she  is 
concerned  about  the  subpoena  is  that 
U.S.  Attorney  General  William  French 
Smith  signed  it  without  “giving  me  an 
opportunity  to  negotiate.” 

She  contended  French's  signing  of  the 
subpoena  is  contrary  to  “standing  guide- 


E&P 

Every  Saturday  since  1 884 

lines  which  state  the  Justice  Department 
will  negotiate  with  the  press  prior  to 
approval  by  the  Attorney  General  to  a 
subpoena.  Negotiations  limited  to  the 
trial  attorney  who  wants  the  witness  are 
not  negotiations  in  good  faith.” 

An  “important  problem”  which  con¬ 
fronts  the  Times  is  court  closings,  Dar¬ 
row  said. 

“The  lower  courts  don't  seem  to  have 
gotten  the  message  from  the  appellate 
courts,”  she  stated.  “They're  closing 
their  sessions  right  and  left.” 

Darrow  said  the  most  recent  court  clos¬ 
ing  occurred  in  a  custody  hearing  for  two 
men  accused  of  raping  a  nun. 

“The  judge  closed  that  hearing  without 
giving  the  press  any  opportunity  to  be 
heard.  He  also  denied  us  transcripts,” 
she  said.  “The  judge  did  not  pay  attention 
to  relatively  clear  procedural  and  sub- 
stantative  guidelines  of  the  (New  York 
State)  Court  of  Appeals.” 

Darrow  said  the  Times  has  filed  a  pro¬ 
ceeding  against  the  judge  asking  that  his 
ruling  on  the  hearing  be  overturned  and 
the  transcripts  be  made  available  to  the 
press. 

The  “sad  state  of  affairs  of  libel  law”  is 
another  area  which  keeps  the  Times  Co.'s 
general  counsel  busy. 

Darrow  said  there  are  32  libel  cases 
pending  against  the  company  and  the 
“vast  majority,”  about  20,  are  against  the 
New  York  Times  newspaper. 

“So  far,  the  plaintiffs  aren't  winning 
any  more  than  they  used  to  but  they  are 
suing  more  than  they  used  to,”  she  com¬ 
mented.  “The  cost  of  litigating  these 
things  is  just  phenomenal.” 

Darrow  said  the  “unpredictability  of 
libel  law”  lay  at  the  heart  of  the  issue. 
“Who  is  a  public  figure  and  who  isn't,  the 
status  of  summary  judgment,  what 
‘actual  malice'  means”  were  some  of  the 
current  problems  in  libel  law,  she  men¬ 
tioned. 

The  Times  Co.'s  policy  is  not  to  settle 
libel  suits  for  money,  Darrow  remarked. 

She  added,  “Sometimes  we'll  settle  for 
a  correction  or  a  letter  to  the  editor.  We 
do  whatever  seems  reasonable  when  we 
we're  wrong.” 

Darrow  said,  “Corrections  are  done  at 
our  (legal  department's)  suggestion,  but 
we  do  not  have  the  final  say.  Our  news¬ 
room  clients  are  usually  pretty  good  at 
following  our  advice.” 

The  legal  department  may  also  draft  a 
correction,  but  the  editorial  department 
has  the  final  say  in  that  also,  she  re¬ 
marked. 

“Most  corrections  —  the  vast  majority 
—  have  nothing  to  do  with  a  lawsuit,”  she 
said.  “They're  simply  inaccuracies  in  the 
paper  we  thought  to  correct.” 
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Graham  warns  SPJ/SDX 

Overhaul  of  Fol  Act 
imperils  democracy 


By  George  Brandon 

“The  presumption  that  a  democracy 
works  best  when  its  government’s  ac¬ 
tions  are  open  to  the  scrutiny  of  the  peo¬ 
ple  is  under  the  most  serious  attack  in 
recent  years,”  said  Katharine  Graham, 
chairman  of  the  Washington  Post  Co.,  in 
welcoming  to  Washington,  D.C.,  dele¬ 
gates  to  the  national  convention  of  the 
Society  of  Professional  Journalists,  Sig¬ 
ma  Delta  Chi. 

“The  Reagan  Administration,”  Gra¬ 
ham  said,  “complains  of  the  use  of  the 
Freedom  of  Information  Act  in  unin¬ 
tended  ways” — businesses  seeking  in¬ 
formation  about  competitors,  criminals 
seeking  to  impede  law  enforcement  in¬ 
vestigations  and  foreign  agents  seeking 
national  security  secrets. 

“The  Reagan  Administration  has  prop¬ 
osed  a  wholesale  overhaul  of  the  act  to 
address  these  issues,”  Graham  said. 
“Certainly,  if  the  Freedom  of  Informa¬ 
tion  Act  was  indeed  being  seriously  mis¬ 
used,  I  think  as  citizens  we  would  be  con¬ 
cerned  with  finding  remedies,”  She  went 
on  to  say  the  administration  has  exagger¬ 
ated  problems  stemming  from  the  disclo¬ 
sure  requirements  of  Fol  A .  “The  case  for 
a  sweeping  overhaul  of  the  Act  simply  has 
not  been  made.” 

“No  single  statute  has  ever  given  the 
citizens  of  a  democracy  a  better  window 
on  their  government,”  Graham  said  in 
pledging  that  the  American  Newspaper 
Publishers  Association — Graham  is 
chairman — would  work  closely  with  SPJ, 
SDX  to  attempt  to  blunt  the  assault  on  the 
Fol  Act. 

Many  of  the  record  1 ,243  delegates  to 
the  Society’s  72nd  annual  convention 
(November  11-14)  attended  a  Senate 
hearing  the  afternoon  of  Graham’s 
speech  during  which  Jean  Otto,  a  former 
national  president,  recapped  previous 
testimony  by  SPJ,  SDX  representatives 
against  congressional  attempts  to  water 
down  the  FoIA  disclosure  requirements. 

At  the  hearing  before  the  Constitution 
Subcommittee  of  the  Senate  Judiciary 
Committee,  Otto  also  announced  the 
Society  intends  to  employ  the  Fol  Act  to 
seek  “classified  promotional  material”  it 
understands  is  being  used  by  the  FBI  in 
lobbying  against  the  Fol  Act.  Otto  called 
such  efforts  a  “somewhat  questionable 
use  of  the  FBI’s  funds.”  She  said  SPJ, 
SDX  would  use  the  Fol  Act  to  try  to  find 
out  “the  nature  and  extent  of  any  such 
promotional  materials.” 

Another  congressional  campaign 


affecting  the  First  Amendment  free  press 
guarantee — legislation  proposals  to 
establish  penalties  for  disclosure  of  the 
names  of  covert  intelligence  agents, 
whether  or  not  the  information  is  on  the 
public  record  was  the  subject  of  much 
discussion  during  the  convention. 

Howard  Graves,  the  Society’s  out¬ 
going  national  president,  urged  delegates 
to  contact  their  senators  while  in 
Washington  and  oppose  the  expected 
attempt  by  Sen.  John  H.  Chafee  (R.-R.I.) 
to  strip  language  supported  by  the  na¬ 
tion’s  press  from  the  Senate  version 
(S.391)  of  the  agent  identity  legislation. 

SPJ/SDX,  like  other  press  groups,  has 
opposed  both  the  House  (H.R.  4)  and 
Senate  versions  of  the  bill  as  unconstitu¬ 
tional  because  they  would  allow  criminal 
penalities  for  publishing  truthful  informa¬ 
tion  obtained  from  public  sources.  But  in 
a  compromise,  the  press  groups  have  sup¬ 
ported  language  included  in  the  bill  that 
already  has  passed  the  House  allowing 
penalties  to  be  imposed  only  when  the 
disclosure  was  made  “with  the  specific 
intent  of  “impairing  and  impeding”  in¬ 
telligence  objectives. 

Chafee  favors  language  originally  con¬ 
tained  in  the  Senate  bill  that  would  have 
allowed  punishment  when  an  agent’s 
name  is  published  “with  reason  to  be¬ 
lieve”  the  disclosure  might  impair  intelli¬ 
gence  activities.  Chafee  has  indicated  he 
will  offer  an  amendment  to  restore  that 
language  when  the  bill  is  brought  to  the 
Senate  floor. 

Sen.  Dan  Quayle  (R.-Ind.)  and  Sen'. 
Joseph  Biden  (D.-Del.),  who  support  the 
“intent”  language  favored  by  the  press, 
met  with  SPJ/SDX  directors  November 
1 1  and  urged  them  to  try  to  persuade  Re¬ 
publican  senators  to  support  the  press 
position.  Biden  told  the  Society’s  board 
that  as  many  as  25  senators  still  were  “on 
the  fence”  on  the  issue. 

Several  delegates  met  with  their  sena¬ 
tors  during  the  convention,  their  efforts 
apparently  were  effective.  On  the  last  day 
of  the  convention,  Bruce  Sanford,  the 
Society’s  First  Amendment  Counsel,  told 
E&P  there  were  indications  late  last  week 
from  the  staff  of  Senate  Majority  Leader 
Howard  H.  Baker  Jr.  of  Tennessee  that  a 
floor  vote  on  the  agent  bill  may  be  de¬ 
layed  into  next  year  to  allow  supporters 
of  the  Chafee  amendment  to  marshal  their 
forces. 

“Pretty  convenient” 

The  following  conversation  took  place 
on  November  1 2,  as  former  national  pres¬ 
ident  Jean  Otto  of  the  Milwaukee  Journal 
testified  for  SPJ/SDX  before  the  Senate 


Constitution  Subcommittee  on  proposals 
to  amend  the  Freedom  of  Information 
Act. 

Otto:  “As  you  know,  Mr.  Chairman 
(Orrin  Hatch,  R.-Utah),  the  Society  of 
Professional  Journalists  is  the  oldest, 
largest  and  most  representative  organiza¬ 
tion  of  journalists  in  the  United  States, 
with  more  than  28,000  members  in  all 
branches  of  the  news  media,  print  and 
broadcast.  In  fact,  Mr.  Chairman,  the 
Society’s  1981  national  convention  is 
being  held  here  in  Washington  today  and 
tomorrow  .  .  .  .” 

Hatch:  “That  seems  pretty  conve¬ 
nient.” 

Otto:  “Yes,  it  does.  It  was  very  nice  of 
you.” 

Stakeout  mentality 

In  the  convention’s  keynote  address, 
CBS  White  House  correspondent  Leslie 
Stahl  said  President  Reagan  has  remained 
“incredibly  inaccessible”  to  the  press 
and  does  not  seem  to  feel  a  responsibil¬ 
ity”  to  use  the  press  to  reac  the  American 
public.  “We  see  him  so  infrequently,” 
Stahl  said,  “that  we  have  taken  to  shout¬ 
ing  questions  at  him,  which  White  House 
officials  consider  inappropriate.” 

But  as  individuals,  “reporters  like 
him,”  Stahl  said,  in  comparing  Reagan  to 
former  President  Jimmy  Carter.  “They 
like  his  staff.” 

Carter,  on  the  other  hand ,  felt  a  respon¬ 
sibility  “to  remain  accountable  to  the 
public  through  the  Fourth  Estate,”  Stahl 
said.  But  he  “disliked  the  press  from  a 
very  personal  way  ...  He  dislike  indi¬ 
vidual  reporters.” 

Stahl  said  she  and  her  fellow  White 
House  television  reporters  still  suffer 
from  the  “stakeout  mentality”  adopted 
during  Watergate  days,  when  she  said  she 
spent  her  first  couple  of  years  at  CBS 
“staking  out  people’s  lawns”  hoping  for  a 
interview.  “We  forgot  that  you  could  still 
call  people  on  the  phone  and  set  up  inter¬ 
views.” 

“The  White  House  is  the  ultimate 
stakeout,”  she  said.  “What  I  do  and  what 
all  of  us  do,  is  sit  around  and  wait  on 
someone  to  call  us  back.” 

Record  attendance 

Of  the  1,243  persons  who  had  reg¬ 
istered  to  attend  the  convention  in 
Washington  by  the  end  of  last  week,  ab¬ 
out  65%  were  students,  according  to  SPJ, 
SDX  staffer  Pearl  Luttrell,  with  the  other 
35%  being  drawn  from  the  Society’s  prd- 
fessional  members. 

SPJ  executive  officer  Russell  Tor- 
nabene  reported  that  the  group  now  has 
174  campus  chapters  throughout  the  na¬ 
tion  and  141  professional  chapters.  Tor- 
nabene  said  membership  is  “holding” 
around  28,000,  but  is  stable  “only  be¬ 
cause  of  members  brought  in  by  special 
campaigns.” 

He  urged  convention  delegates  to  take 
steps  in  their  local  chapters  to  “ensure 


(Continued  on  page  9) 
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(Continued  from  page  8) 
future  growth.”  Tornabene  said  a  special 
membership  drive  during  the  past  year — 
in  which  the  Society,  for  the  first  time, 
allowed  enrollment  of  persons  who  ap¬ 
plied  to  national  headquarters  in  Chica¬ 
go — had  brought  in  910  new  members. 

The  most  controversial  issue  handled  by 
the  delegates  during  the  Society's  busi¬ 
ness  sessions  was  a  proposal  to  adopt  a 
yearly  dues  fee  for  student  members  of 
$10,  which  passed  after  lengthy  debate 
during  the  convention's  waning  hours 
Saturday  morning. 

Currently  students  enrolled  into  the 
society  are  required  to  submit  a  one-time 
$27.50  fee  but  are  not  required  to  pay 
annual  dues  until  after  graduation.  Pro¬ 
fessional  members  pay  $30  dues 
annually. 

Bert  N.  Bostrom,  outgoing  vicepresi¬ 
dent  for  campus  chapter  affairs,  said  the 
$27.50  enrollment  fee,  on  the  average 
covers  a  student  for  more  than  two  years 
before  he  or  she  begins  paying  the  annual 
dues  assessed  professional  members.  But 
some  students  who  go  on  to  graduate 
school  have  been  covered  by  the  enroll¬ 
ment  fee  for  as  long  as  five  years,  Ber- 
strom  said. 

The  average  student  membership  costs 
the  Society  at  least  $76,  he  said,  and  that 
figure  is  escalating  because  of  inflation. 
Berstrom  said  64%  of  the  services  pro¬ 
vided  for  student  members  and  campus 
chapters  are  funded  by  “a  subsidy  paid 
for  by  professional  members.”  He  said 
that  even  with  adoption  of  the  $10  annual 
student  dues  beginning  in  1984,  profes¬ 
sional  members  still  would  subsidize  stu¬ 
dent  and  campus  activities  by  “a  mini¬ 
mum  of  30%.” 

In  urging  the  delegates  to  approve  the 
student  dues  fee,  Berstrom  said  the  Soci¬ 
ety  could  not  continue  present  levels  of 
services  and  financial  aid  to  student  mem¬ 
bers  and  campus  chapters  without  in¬ 
creasing  the  professional  dues  fee. 

In  debate,  several  students  supported 
the  annual  fee,  saying  $10  “should  not  be 
called  an  excessive  commitment,”  or 
“would  not  be  a  burden.”  But  many 
other  student  delegates  opposed  any 
annual  dues,  saying  it  would  hamper  their 
local  recruitment  efforts.  Some  doubted 
the  Society's  need  for  the  additional  re¬ 
venue  a  student  fee  would  bring. 

Don  Ferguson,  president  of  the  Uni¬ 
versity  of  Texas  at  Arlington  chapter, 
said  that  group  already  is  having  “prob¬ 
lems  with  membership”  without  requir¬ 
ing  annual  dues.  He  opposed  placing 
“any  additional  financial  burden”  on  stu¬ 
dent  members . 

Delegates  from  professional  chapters 
stressed  that  “token”  annual  student  fee 
would  help  weed  out  the  “resume  seek¬ 
ers”  who  join  the  society  with  no  commit¬ 
ment  to  its  goals  of  fostering  a  free  press. 

A  delegate  from  the  Indiana  profes¬ 
sional  chapter  argued  for  the  annual  stu¬ 
dent  dues,  saying, “I  don't  want  this  soci¬ 


ety  to  foster  people  who  want  to  be 
stars  .  .  .  Give  me  20  good  ones  and  let 
the  others  just  drift  away  ...”  The  In¬ 
diana  delegate  said,  “What  I  am  in¬ 
terested  in  seeing  in  campus  chapters  are 
dedicated  members  who  are  going  to  add 
something  to  the  profession. 

An  attempt  was  made  to  amend  the 
resolution  to  change  the  national  bylaws 
to  collect  the  annual  student  dues  fee  of 
$10  to  only  $5  a  year,  with  the  chapter  to 
have  the  responsibility  of  collecting  and 
submitting  the  money,  rather  than  indi¬ 
vidual  members.  It  was  defeated  on  a 
voice  vote. 

After  a  voice  vote  on  the  proposal  to 
impose  the  $10dues  proved  inconclusive, 
delegates  were  asked  to  hold  up  their  vot¬ 
ing  cards,  and  the  tally  was  announced  as 
294-73  for  the  student  dues  fee,  beginning 
in  1984. 

Tables  are  turned 

Q — “Is  there  any  subject  on  which  you 
gutless  bastards  are  willing  to  give  us  a 
straight  answer?” 

A — “I  have  no  comment  on  that.” 

The  hard-nosed  inquisitor  was  Rep. 
Barney  Frank  (D.-Mass.).  The  inter¬ 
viewee  ducking  the  question  was  CBS 
correspondent  Phil  Jones.  The  result  was 
mayhem — the  rolling  in  the  aisles,  belly- 
laugh  variety. 

The  occasion  was  a  “Meet  the  Op- 
Pressed”  session  November  13,  during 
which  moderator  Alan  K.  Simpson,  a  Re¬ 
publican  senator  from  Wyoming,  turned 
loose  three  of  his  colleagues  from  the 
House  of  Representatives  on  a  panel  of 
Washington  political  reporters,  including 
Jones,  Brit  Hume  of  ABC,  Carole  Simp¬ 
son  of  NBC  and  A1  Hunt  of  the  Wall 
Street  Journal. 

Introducing  the  session.  Sen.  Simpson 
promised  his  fellow  solons  he'd  “ask  the 
questions  you  always  wanted  to  ask  but 
were  afraid  to  because  you  thought  you'd 
never  get  elected  to  office  again.”  He  did, 
and  the  rest  of  the  congressional  panel  did 
likewise  for  an  hour  and  a  half  of  uninter¬ 
rupted  fun. 

If  the  reporters  sometimes  had  to 
squirm  on  the  receiving  end  of  the  ques¬ 
tions,  they  gave  as  they  got  on  most  occa¬ 
sions.  For  instance,  when  Fenwick  asked 
Phil  Jones  of  CBS  how  much  freedom  his 
boss  William  Paley  allows  the  network's 
rejxirters,  Jones  adopted  the  politician's 
trick  of  borrowing  time  to  think  by  begin¬ 
ning  his  reponse  with;  “That's  a  very 
good  question.” 

Then,  Jones  really  poured  it  on,  paus¬ 
ing  to  wipe  his  brow,  pat  on  makeup  and 
touch  up  his  hair  with  a  convenient  spray 
can,  he  launched  into  a  masterpiece  of 
evasive  rhetoric  that  could  float  a  trans¬ 
pacific  hot-air  balloon  ride. 

“Well,  1  really  ...  1  know  how  you 
people  operate,  and  I'm  not  going  to  be 
misquoted,  either  .  .  .  Now,  for  my 
opening  statement  (pulling  out  a  10-  or 
15-foot  roll  of  wire  copy),  well.  I'll  have 
the  aide  pass  that  out  in  a  minute.  I  did 


want  to  pass  out  my  news  release  before  I 
do  anything  else.  The  question,  as  I  said, 
was  very  good.  You  know,  when  you 
speak  of  freedom,  I  always  think  of  going 
to  the  Democratic  Convention  last  year, 
and  really  freedom  is  very 
important  ...  I  really  wouldn't  want  to 
comment  on  NBC  or  ABC  and  their  poli¬ 
cies.  What  they  do,  that's  something  for 
them ,  and  I  wouldn't  want  to  comment  on 
them.” 

Resolutions  list 

On  the  final  day,  convention  delegates 
approved  a  long  list  of  resolutions,  in¬ 
cluding  one  chastising  President  Reagan 
for  holding  “only  5  general  press  confer¬ 
ences  during  his  first  10  months  in  the 
White  House,  far  fewer  than  his  modem 
predecessors.”  The  resolution  goes  on  to 
recall  Reagan's  pledge  during  the  1980 
campaign  to  “hold  regular  press  confer¬ 
ences”  and  urges  him  to  live  up  to  that 
pledge  and  “give  the  public  the  informa¬ 
tion  it  deserves.” 

After  lengthy  debate,  and  an  extensive 
parliamentary  struggle  by  a  proponent,  a 
resolution  asking  Congress  to  repeal  the 
FCC's  Fairness  Doctrine  and  Equal  Time 
provisions  was  tabled.  A  new  resolution 
was  approved  reaffirming  the  Society's 
previous  opposition  to  regulatory  limits 
on  broadcast  journalism. 

The  convention  also  approved  resolu¬ 
tions  condemning  “any  effort  to  politi¬ 
cize  the  Voice  of  America  and  convert  its 
primary  mission  to  that  of  propaganda;” 
opposing  any  “new  world  information 
order  that  would  restrict  the  free  flow  of 
information;”  condemning  violence  and 
repression  against  journalists  “in  any 
nation;”  urging  Jean-Claude  Duvalier, 
president-for-life  of  Haiti  to  “cease  the 
harrassment  of  our  Haitian  colleagues” 
and  “personally  guarantee”  their  safety; 
and  supporting  tests  of  camera  and  broad¬ 
cast  coverage  of  court  proceedings  and  a 
general  liberalization  of  such  rules. 

In  a  resolution  dealing  with  what  has 
become  a  recurring  issue  at  SPJ/SDX 
conventions,  the  convention  gave  the  go- 
ahead  for  the  Society  to  “begin  the  pro¬ 
cess  that  will  change  its  name  to  “The 
Society  of  Professional  Journalists”  (no 
Sigma  Delta  Chi). 

In  pro  forma  elections  during  the  con¬ 
vention,  the  Society  named  the  following 
top  officers:  Charles  R.  Novitz,  managing 
director  of  the  Independent  Television 
News  Association,  New  York  City,  pres¬ 
ident;  Steven  R.  Domfeld,  Washington 
correspondent  for  Knight-Ridder  News¬ 
papers,  president-elect;  and  Phil  Record, 
associate  editor  of  the  Fort  Worth  Star- 
Telegram,  secretary. 

In  contested  elections,  Frank  Suther¬ 
land  Jr.,  Nashville  Tennessean  city  edi¬ 
tor,  won  the  treasurer's  post,  and  Wal¬ 
lace  B.  Eberhard,  a  University  of  Georgia 
journalism  associate  professor,  won  in 
the  race  for  vicepresident  for  campus 
chapter  affairs. 
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In  Seattle  JOA  hearing: 

Gov’t  questions  Hearst’s 
charges  for  co.  services 


The  debate  about  whether  the  Seattle 
Post-Intelli}>encer  is  a  failing  newspaper 
turned  last  week  for  the  first  time  to  the 
question  of  parent  Hearst  Corp.’s  right — 
not  just  to  make  a  profit — but  to  make  the 
most  money  it  can  with  its  Seattle  prop¬ 
erty. 

The  point  came  up  in  the  third  week  of 
hearings  to  determine  whether  the  P-1 
qualifies  as  a  “failing  newspaper”  to  form 
a  joint  operating  agreement  with  the  Seat¬ 
tle  Times  under  the  1970  Newspaper  Pre¬ 
servation  Act. 

Hearst  attorney  Jonathan  Thackeray 
was  cross  examining  Antitrust  witness 
Sidney  Davidson  on  an  issue  of  vital  im¬ 
portance  to  the  case:  incremental  cost 
analysis.  Davidson  was  brought  to  Seat¬ 
tle  to  testify  as  a  witness  for  the  Antitrust 
Division  of  the  Justice  Department,  one 
of  four  parties  in  the  case.  Besides 
Hearst,  the  others  are  the  Times  and  a 
group  of  opponents  to  the  JOA  including 
local  publishers,  advertisers  and  a  group 
of  P-1  employes. 

After  University  of  Chicago  account¬ 
ing  Professor  Davidson  made  his  case 
that  some  charges  Hearst  has  levied 
against  the  P-1  were  irrelevant  to  the 
question  of  failure,  and  therefore  should 
be  deducted  from  the  paper's  losses  in 
judging  its  financial  condition,  Thackery 
brought  up  the  issue  of  “opportunity 
costs.” 

“If  the  money  that  goes  into  the  P-1 
were  put  to  some  other  purpose  and  that 
purpose  were  a  more  productive  use  of 
the  time  of  (the  Hearst  staff  in)  New 
York,"  then,  Thackery  asked,  shouldn't 
Hearst  management  give  serious  consid¬ 
eration  to  shifting  its  investment  out  of 
the  P-1  to  the  other  purpose?  Davidson 
agreed  Hearst  did  “need  to  look  at"  the 
opportunity  costs. 

Using  incremental  cost  analysis, 
Davidson  predicted  the  P-1  could  make 
cash  “contributions  to  the  current  opera¬ 
tions"  of  Hearst  of  about  $5(X),000  a  year 
over  the  next  few  years  rather  than  the 
average  annual  losses  ranging  from  $3.5 
million  to  $4.4  million  from  1981  through 
1985  predicted  earlier  in  the  hearings  by 
Hearst  expert  witness  Marvin  Stone,  a 
partner  in  the  national  accounting  firm 
Coopers  and  Ly brand. 

Davidson's  presentation  here  is  the 
first  using  incremental  cost  analysis  to  be 
put  forth  in  a  hearing  on  a  proposed  JOA. 
Antitrust  lawyers  in  the  1978  hearing  on  a 
proposed  JOA  between  the  Cincinnati 
Post  and  Cincinnati  Enquirer  considered 
the  accounting  method  but  never  pro- 
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duced  a  witness  to  present  it. 

Administration  Law  Judge  Daniel 
Hanscom  ruled  here  against  introduction 
of  evidence  on  incremental  cost  analysis 
but  said  the  information  could  be  pre¬ 
sented  as  an  “offer  of  proof'  to  get  it  on 
the  record.  Attorney  General  William 
French  Smith  notified  the  court  during 
the  second  week  of  hearings,  in  response 
to  a  request  by  the  intervenors  that  he 
overrule  the  judge  and  allow  the  account¬ 
ing  method  to  be  presented  as  evidence, 
that  he  declined  to  rule  either  way.  In¬ 
stead  he  said  he’d  keep  the  question  open 
until  he  reviews  the  case.  In  the  mean¬ 
time,  under  the  judges  ruling,  the  anti¬ 
trust  attorneys  were  allowed  only  limited 
right  of  discovery  and  so  were  unable  to 
obtain  certain  financial  information  re¬ 
quested  from  Hearst. 

Davidson  told  the  court  the  in¬ 
cremental  cost  analysis  method,  in  use 
since  the  19th  century,  holds  that  a  divi¬ 
sion  of  a  company  should  not  necessarily 
be  judged  for  profitability  on  the  basis  of 
its  ability  to  support  “fully  allocated 
costs" — or  costs  shared  by  many  divi¬ 
sions  of  the  company.  If  the  cost  of  a 
certain  budget  item  for  the  company 
would  be  the  same  whether  or  not  the 
division  was  making  use  of  that  budget 
item,  then  a  division  of  marginal  profita¬ 
bility  should  not  be  assessed  for  that  item. 
Instead  the  division  should  be  assessed 
only  for  incremental  costs — costs  it  in¬ 
curs  above  “sunk”  costs,  which  are  he 
costs  that  would  accrue  even  if  the  divi¬ 
sion  ceased  to  exist.  This  accounting 
method  is  appropriate  only  when  a  com¬ 
pany's  profitable  divisions  can  support 
the  costs  of  services  provided  to  all  divi¬ 
sions,  he  said. 

Under  questioning  by  Antitrust  attor¬ 
ney  Lawrence  Aldrich,  Davidson  post¬ 
ulated  three  cased  for  the  P-I,  considering 
different  Hearst  “affiliated  entity" 
charges  against  the  paper  as  being  “in¬ 
cremental"  or  “sunk"  costs.  The  charges 
considered  were  King  Features,  Hearst 
Headline  Service  (the  Hearst  Washing¬ 
ton,  D.C.  News  Bureau),  editorial  man¬ 
agement,  comic  printing,  Hearst  Adver¬ 
tising  Service  (which  sells  national  adver¬ 
tising  for  the  Hearst  papers),  “other 
advertising  and  Puck  (an  advertising  ser¬ 
vice  associated  with  the  comic  sections), 
and  general  management. 

In  the  most  conservative  analysis,  the 
contributions  to  Hearst  for  1980  wre 
$300,000;  for  1979,  $353,000,  and  for 
1978,  $366,000.  In  the  most  liberal  analy¬ 
sis  the  numbers  were:  1980,  $524,000; 


1979,  $539,000;  and  1978,  $526,000. 

Hearst  attorney  Thackeray  raised  one 
other  main  objection  to  the  incremental 
cost  analysis:  it  failed  to  include  capital 
expenditure,  which  he  listed  for  1980  as 
$671,000;  for  1979  as  $1,228,000;  and  for 
1978  as  $607,000. 

A  reason  these  affiliated  entity  charges 
are  being  questioned  by  Antitrust  and  the 
opponents  is  the  suggestion  in  certain 
documents  that  have  been  introduced  as 
evidence  that  these  services  are  un¬ 
wanted  or  that  Hearst  overcharges  for 
them.  For  example,  in  a  letter  to  Hearst 
newspaper  general  manager  Robert  Dan¬ 
zig  from  P-I  publisher  Virgil  Fassio  dated 
January  18,  1980,  Fassio  complains  about 
a  price  increase  for  Hearst  Headline  Ser¬ 
vice  to  $144,000  a  year  from  $96,000.  Fas¬ 
sio  said,  “We  are  able  to  use  very  little  of 
the  Hearst  wire  because  of  a  restricted 
newshole.  The  Hearst  wire  has  the  furth¬ 
er  disadvantages  of  being  prepared  for 
P.M.  papers  (the  P-1  is  a  morning  paper) 
and  not  being  prepared  for  computer-to- 
computer  transmission"  and  asked  for  a 
downward  adjustment  in  the  cost  of  the 
service. 

The  following  information  about  the 
Seattle  Times  came  out  in  testimony  by 
W.  J.  Pennington,  Times  president.  The 
paper  expects  record  profits  for  1981  of 
$5.4  million  with  $4.8  million  in  operation 
profits  so  far  this  year,  though  by  other 
measures  the  paper  is  not  so  successful, 
he  said.  The  paper  is  making  a  return  on 
investment  of  10%  compared  to  an  aver¬ 
age  of  18%  for  the  industry  and  a  return 
on  gross  sales  of  5.3%  compared  to  the 
industry  average  of  15%. 

The  paper  is  worried  about  its  penetra¬ 
tion,  which  has  dropped  to  the  current 
level  of  38.9%  of  the  Standard  Metropoli¬ 
tan  Statistical  area  from  60%  25  years 
ago. 

Pennington  insisted  the  new  morning 
edition  of  the  Seattle  Times  launched  in 
1980  is  a  success.  The  paper  has  added 
13.000  to  its  circulation  allowing  it  to  in¬ 
crease  ad  rates  by  5%  of  $3.5  million,  he 
said.  This  amount  during  this  year  more 
than  absorbed  the  $1.5  million  “perma¬ 
nent"  expenses  incurred  in  the  start-up. 
One  time  costs  of  $5(X).000  were  absorbed 
in  1980. 


Will  not  prosecute 

Nassau  County  (N.Y.)  District  Attor¬ 
ney  Denis  Dillon  has  refused  to  prosecute 
New  York  Jet  quarterback  Richard  Todd 
for  a  complaint  of  criminal  assault  that 
were  lodged  by  New  York  Post  sportswri- 
ter  Steve  Serby  (E&P,  Nov.  14). 

Dillon  said  he  would  not  prosecute  the 
case  because  Serby  did  not  suffer  from 
“impaired  physical  condition."  He  said 
this  must  accompany  a  charge  of  criminal 
assault.  Meanwhile,  the  National  Foot¬ 
ball  League  is  planning  to  investigate  the 
matter. 


EDITOR  &  PUBLISHER  for  November  21,  1981 


4 


Refurbished  press  room  at  the  White  House.  (DPI  photo) 


Jim  Brady  re-opens 
refurbished  press  room 

With  the  room  fixed  and  renovations  complete,  the  White  House  press  corps' 
briefing  room  officially  reopened  for  business  (November  9),  and  the  guest  of  honor 
during  a  noon  ribbon-cutting  ceremony  was  presidential  Press  Secretary  James 
Brady. 

“It  is  nice  to  be  back,”  Brady  told  the  assemblage  of  reporters,  cameramen  and 
White  House  press  staff  who  had  managed  to  jam  into  the  long,  narrow  room.  “1 
was  told  I  was  going  to  say  hello  to  you  and  that  was  it.  Hello,  good  friends.” 

It  was  as  close  as  Brady  was  to  come  to  making  a  speech,  but  the  few  words, 
delivered  in  a  strained,  high-pitched  voice,  and  his  beaming  smile  drew  open 
admiration  from  the  normally  reserved  press  pack.  The  announcement  of  Brady’s 
entrance  a  few  minutes  earlier  had  been  greeted  by  sustained  applause. 

Earlier,  as  his  wheelchair  was  lowered  from  a  van  outside  the  West  Wing  offices, 
Brady's  greetings  to  Director  of  Communications  David  R.  Gergen  and  Deputy 
Press  Secretary  Larry  Speakes  had  drawn  a  similar  response  from  about  25  White 
House  staffers  who  had  gathered  to  await  his  arrival. 

It  was  Brady’s  second  visit  to  the  White  House  since  a  bullet  intended  for 
President  Ronald  Reagan  struck  him  in  the  head  March  30,  causing  severe  brain 
damage.  He  had  paid  a  brief  surprise  call  during  a  4th  of  July  furlough  from  the 
hospital,  but  it  was  his  first  appearance  back  in  his  old  shop. 

On  hand  to  greet  his  return  were  President  and  Mrs.  Reagan.  The  President  said 
he  was  “elated  by  the  presence  of  a  man  who  truly  belongs  in  this  room,  a  man 
whose  courage  has  been  an  inspiration  to  all  of  us,  and  I’m  proud  that  Jim  Brady  is 
my  press  secretary.” 

The  press  corps  had  been  forced  to  adopt  to  temporary  quarters  in  the  adjacent 
Executive  Office  Building  since  last  summer,  when  the  West  Wing  briefing  room 
was  shut  for  roof  repairs  and  renovation.  Along  with  the  structural  repairs,  the 
briefing  room  was  dandied  up  in  appearance  receiving  a  fresh  coat  of  paint,  new 
carpeting  and  podium  drapery  and  four-dozen  permanent  seats  laid  out  auditorium 
style  to  replace  the  old  scattered  chairs  and  sofas. 

After  the  Reagans  had  turned  to  leave,  there  were  some  good  wishes  expressed 
from  reporters  near  Brady  in  the  front  rows.  “Jim,  you  come  back  and  see  us.” 
Brady  replied  “I’ll  come  back.” 

“We  miss  you;  we  all  miss  you,”  another  reporter  said.  “Thank  you.”  Brady 
said. 

“Yeah,  these  other  guys  aren’t  as  tough,”  quipped  another.  And  then  Brady’s 
parting  punchline.  “1  miss  you.”  he  assured  his  admiring  constituency.  “I  miss 
most  of  you.” 

Although  the  President  had  said  before  leaving,  “Jim,  we’re  all  waiting  for  the 
day  that  you’re  back  for  good,”  Brady’s  return  to  his  White  House  duties  will  take  a 
while.  His  doctors  at  George  Washington  University  Hospital  say  Brady  probably 
will  be  allowed  to  go  home  around  Thanksgiving.  But  then  will  follow  a  lengthy 
period  when  he  will  have  to  return  to  the  hospital  for  daily  physical  therapy. 

The  bullet  injury  left  Brady  partially  paralyzed,  and  he  gets  about  with  a  wheel¬ 
chair.  The  doctors  are  hopeful  he  eventually  will  be  able  to  walk  with  a  cane. 
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Reagan  asks 
press  to  reflect 
before  printing 

At  his  most  recent  press  conference 
(Nov.  10),  President  Reagan  called  on  re¬ 
porters  to  consider  whether  news  reports 
pointing  out  controversy  within  his 
Administration  are  going  to  help  or  hinder 
its  foreign  policy  efforts. 

Telling  the  press  he  knows  they’ve  got 
a  job  to  do,  he  said,  “1  think  it  behooves 
all  of  us  to  recognize  that  every  word  that 
is  uttered  here  in  Washington  winds  up, 
by  way  of  ambassadors  and  embassies  in 
all  the  other  countries  of  the  world.  And 
we  should  reflect  on  whether  it’s  going  to 
aid  in  what  we’re  trying  to  do  in  bringing 
peace  to  trouble  spots  like  the  Middle 
East  and — or  whether  it’s  going  to  set  us 
back.” 

Just  a  few  days  prior  to  his  press  con¬ 
ference,  Reagan,  amid  reporters  of 
Secretary  of  State  Alexander  Haig’s  con¬ 
tention  that  a  top  White  House  official 
was  waging  a  “guerilla  campaign” 
against  him,  called  on  the  “patriotism”  of 
reporters  in  handling  such  stories.  He 
said  published  reports  of  disarray  among 
his  Administration’s  foreign  policy 
bodies  were  “very  destructive  to  our 
dealings  worldwide.” 

The  controversy  began  in  late  October 
when  White  House  director  of  com¬ 
munications  David  Gergen  alerted  Haig 
to  a  column  written  by  Jack  Anderson 
that  said  Haig  was  on  Reagan’s  “dis¬ 
appointment  list.”  Haig  contacted 
Anderson  to  complain  that  his  enemies 
inside  the  White  House  were  waging  a 
“guerilla  campaign”  against  him.  Ander¬ 
son  ran  a  follow-up  column  with  Haig’s 
remarks.  The  column  also  earned  state¬ 
ments  by  Reagan  expressing  his  support 
of  Haig. 

For  President  Reagan’s  latest  press 
conference.  White  House  communica¬ 
tions  experts  installed  a  loudspeaker  at 
the  left  of  the  President’s  podium,  just 
below  camera  range,  in  order  to  amplify 
the  questions  asked  by  the  press. 

Reagan  suffers  from  a  loss  of  hearing 
and  had  misunderstood  a  question  in  a 
previous  news  conference  which  led  to  an 
erroneous  answer. 

Acquires  tv  show 

Edward  L.  Gaylord,  president  and 
publisher,  Oklahoma  City  Times  and  Dai¬ 
ly  Oklahoman,  said  Gaylord  Broadcast¬ 
ing  Co.  has  acquired  the  syndicated  tv 
series,  “Hee  Haw,”  from  Yongestreet 
Productions.  Elmo  Williams,  formerly 
head  of  world-wide  productions  for  20th 
Century  Fox,  will  become  president  of 
Gaylord’s  motion  picture  division  and 
will  be  in  charge  of  all  production,  which 
is  headquartered  in  Century  City,  Calif. 
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Loss  figures  questioned 
in  NY  metais  ad  scam 


Several  newspapers  which  have  been 
named  as  victims  of  a  New  York  City 
based  “boiler  room”  operation  which 
allegedly  used  the  names  of  legitimate 
advertising  agencies  to  insert  ads  for 
strategic  metals  investments  have  voiced 
their  concern  that  loss  figures  quoted  by 
the  New  York  State  Attorney  General's 
office  and  the  press  are  not  correct  {E&P, 
Sept.  29,  Nov.  7,  1981). 

The  Charlotte  Observer  &  News,  in  a 
letter  to  United  Press  International  and 
E&P,  reported  that  figures  released  by 
the  New  York  Attorney  General  did  not 
accurately  reflect  the  apparent  losses  in¬ 
curred  in  the  scam.  The  newspapers’  con¬ 
troller,  Charles  Daul,  noted  that  the  pap¬ 
ers  did  not  run  a  single  ad  for  the  strategic 
metals  —  the  insertion  order  which  they 
received  was  recognized  as  a  fake  and  the 
ad  was  not  run.  He  also  reported  that 
while  the  papers  had  previously  run  other 
ads  for  the  group  which  was  arrested  ear¬ 
ly  this  month,  the  amounts  to  be  charged 
for  those  ads  did  not  nearly  approach  the 
amounts  cited  by  the  Attorney  General's 
office. 

Dow  Jones  &  Company,  which,  accord¬ 
ing  to  statements  made  to  E&P  by  a  collec¬ 
tions  attorney,  had  submitted  large 
amounts  in  uncollected  bills  related  to  the 
scam,  had  no  uncollectable  bills.  The  “five 


figure”  potential  loss  cited  in  the  Septem¬ 
ber  19  story  was  erroneous. 

In  a  press  release,  the  Attorney  Gener¬ 
al’s  offices  named  the  following  newspap¬ 
ers  as  victims  of  the  operation: 

Muscatine  (Iowa)  Journal;  Abilene 
(Tx.)  Reporter;  Gadsden  (Ala.)  Times; 
Atlanta  Constitution;  Los  Angeles 
Herald  Examiner;  Fort  Pierce  (Fla.) 
News  Tribune;  Springfield  Newspapers, 
Inc.,  Springfield,  Mo.;  Tulsa  (Ok.)  Tri¬ 
bune;  St.  Paul  Dispatch;  San  Antonio 
Light;  Fort  Lauderdale  News;  Madison 
(S.D.)  Daily  Leader;  Las  Vegas  Review 
Journal;  Charoltte  Observer  &  News; 
Call  Chronicle  Newspapers,  Allentown, 
Pa.,  Danville  (Va.)  Register;  Kansas  City 
Star;  Pawtucket  (R.I)  Evening  Times; 
Trenton  (N.J.)  Times;  Detroit  News;  San 
Juan  (P.R.)  Star;  Montana  Standard;  Eli¬ 
zabeth  (N.J.)  Daily  Journal;  Burlington 
(N.C.)  Times-News;  Orlando  Sentinel- 
Star;  Louisville  Courier  Journal;  Mar¬ 
tinez  (Cal.)  News;  Kingsport  (Tenn.) Do/- 
ly  News;  York  (Pa.)  Daily  Record;  Hud¬ 
son  (N.Y.)  Register  Star,  and  the  Burl¬ 
ington  County  (N.J.)  Times. 

The  amounts  in  uncollected  invoices 
cited  by  the  Attorney  General  total  more 
than  $50,000,  ranging  from  a  high  of  over 
$5,000  at  one  newspaper  to  under  $100  at 
another. 


Newspaper  ad  $ 
up  15%  in  Sept. 

The  Newspaper  Advertising  Bureau 
reports  advertising  expenditures  in  daily 
newspapers  rose  15.6%  to  $1.5  billion  in 
September. 

Retail  showed  the  greatest  strength 
with  a  20.7%  hike  over  September,  1980 
to  $838.3  million.  National  rose  13.3%  to 
$229.6  million,  and  classified  rose  8.2%  to 
$438.3  million. 

For  the  first  nine  months  of  the  year, 
total  advertising  investments  in  daily 
newspapers  totaled  $12.8  billion,  a  16.3% 
increase  over  the  same  period  last  year. 
Retail  is  up  15.7%  to  $6.8  billion;  national 
up  22.9%  to  $2  billion;  and  classified  up 
14.1%  to  $3.9  billion. 

Fegert  departs 
Chicago  Sun-Times 

The  Chicago  Sun-Times  and  executive 
vicepresident/advertising  Charles  D. 
Fegert  are  parting  company. 

Fegert,  whose  future  plans  remained 
unannounced  this  week,  could  not  be 
reached  for  comment,  but  sources  close 
to  him  said  the  move  was  prompted  by 
publisher  James  Hoge.  Fegert  joined  the 
paper  in  1955  as  a  classified  sales  rep.  He 
was  named  executive  vicepresident  of 
advertising  and  circulation  in  1979.  In 
1981,  however,  he  relinquished  his  cir¬ 
culation  responsibilities  to  Albert  Von 
Entress. 

The  company  said  this  week  it  has  no 
plans  to  replace  Fegert,  and  that  Robert 
Reese  will  continue  as  vicepresident/ 
advertising  for  the  paper. 


National  atloerllsers  eye  who  watches  what  on  cable 


THE  ANA  NEW  MEDIA  PANEL  included,  from  left  to  right,  Gene 
F.  Jankowski,  president  of  the  CBS  Broadcast  Group;  Gerald  M. 
Levin,  group  vicepresident/video  for  Time,  Inc.;  Richard  H.  Frank, 
president.  Paramount  Television  and  Video  Distribution,-  and  television 
personality  Hugh  Downs. 


National  Advertisers,  many  of  whom  are  in¬ 
volved  in  cable  tv  advertising  experiments,  are 
growing  increasingly  more  concerned  with  who’s 
watching  what  on  cable  at  a  given  time  in  a  given 
place.  At  present,  however,  there  are  no 
“Nielsen’s”  for  cable  —  any  existing  viewing  data 
has  been  either  estimated  or  measured  on  a  spot 
basis. 

During  a  panel  session  concerning  the  potential 
of  new  media  during  last  week’s  Association  of 
National  Advertisers  annual  meeting  in  San  Fran¬ 
cisco,  Richard  H.  Frank,  president  of  Paramount 
Television  and  Video  Distribution,  shed  some  light 
on  viewing  patterns  in  one  market  in  one,  half- 
hour  time  period. 

The  market  was  San  Diego,  a  heavy  cable  mar¬ 
ket,  and  the  time  period  was  9  to  9:30  p.m.  on  a 
weekday.  Frank  videotaped  segments  from  each  of 
40  available  cable  channels,  and  he  commissioned 
ARBITRON  to  simultaneously  measure  the  view¬ 
ing  levels  of  each  channel.  The  result  was  that  the 
combination  of  the  three  major  networks,  indepen¬ 
dent  broadcast  stations  and  pay-tv  captured  nearly 
97%  of  the  audience. 
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Winona  News  gives  iocai  Publisher  panel 

advertisers  10%  discount  mo^e^exe'iS 


By  John  Consoli 

Faced  with  the  prospect  of  not  taking  in 
the  same  ad  revenues  as  last  year,  the 
Winona  (Minn.)  News  has  decided  to 
offer  local  advertisers  a  10%  discount  on 
all  display  ads  from  now  until  the  end  of 
the  year. 

A  special  “marketing  committee”  at 
the  newspaper,  made  up  of  the  publisher, 
editor,  ad  director,  circulation  manager, 
production  manager  and  controller,  insti¬ 
tuted  the  special  program  in  hope  that  the 
lower  rates^will  tempt  advertisers  to  run  a 
few  extra  ads  during  the  upcoming  holi¬ 
day  season. 

The  move  has  proven  to  be  very  popu¬ 
lar  with  advertisers  in  that  market  and 
publisher  Ron  Semple  reports  that  during 
the  first  week  of  the  “sale”  the  newspap¬ 
er  picked  up  8  full  page  ads  that  it  would 
normally  not  have  gotten. 

“We  have  no  intention  of  rolling  back 
our  rate  cards,  but  there  are  times  when 
you  have  to  prime  the  pump — run  sales 
like  other  businesses  do,”  Semple  told 


once  retailers  have  a  chance  to  rework 
their  ad  budgets. 

“Most  retailers  already  had  their 
budgets  firmed  up  through  the  end  of  the 
year,”  he  said.  “They  have  had  to  go 
back  and  find  the  money  to  take  advan¬ 
tage  of  this  program.” 

Semple  said  his  advertising  sales  staff 
could  immediately  feel  a  change  in  atti¬ 
tude  by  retail  execs.  “Attitude  is  not  a 
sale,  but  it  is  halfway  toward  one,”  he 
said. 

The  Winona  News  was  purchased  by 
the  Lee  Newspaper  chain  last  year, 
however,  the  ad  discount  program  is  not  a 
chainwide  project.  It  was  originated  ex¬ 
clusively  by  the  marketing  committee  at 
the  Winona  News. 

It  began  on  November  9  and  was  intro¬ 
duced  to  advertisers  through  special  ads 
that  ran  in  the  newspaper. 


The  board  chairman  of  the  Newspaper 
Advertising  Bureau,  Scripps-Howard 
Newspapers  president  Edward  Estlow, 
has  appointed  a  blue-ribbon  panel  of 
newspaper  publishers  to  meet  with  repre¬ 
sentatives  of  the  motion  picture  industry 
in  an  attempt  to  iron  out  differences  over 
the  way  their  advertising  is  handled. 

The  announcement  came  via  Charles 
Kinsolving,  the  NAB’s  vicepresident  for 
marketing  and  planning,  in  an  address  to 
the  National  Association  of  Theatre 
Owners  annual  convention  in  Las  Vegas 
last  week.  Kinsolving  said  the  panel 
would  consist  of  five  publishers:  Otto  A. 
Silha  of  the  Minneapolis  Star  Tribune, 
Richard  Johnson  of  the  Houston  Chroni¬ 
cle,  James  Hoge  of  the  Chicago  Sun- 
Times,  Richard  Thieriot  of  the  San  Fran¬ 
cisco  Chronicle,  and  Tom  Johnson  of  the 
Los  Angeles  Times. 


A  profitable  air  carrier  flies  ROP 


E&P. 

“The  goal  is  to  build  ad  volume  during 
a  time  when  the  economy  is  pretty  miser¬ 
able,”  Semple  said.  “We  just  cannot  do 
business  as  usual.” 

The  10%  discount  applies  to  all  local 
advertisers  and  is  deducted  from  the  stan¬ 
dard  rate  of  any  ad,  regardless  of  the  size. 

“We  don’t  know  whether  we  will  reach 
last  year’s  ad  volume,  even  with  this 
program,”  Semple  said.  “We  had  a  good 
year  last  year — a  new  K  mart  opened 
here.  We  have  not  posted  good  ad  gains 
since  the  fourth  quarter  last  year.” 

Semple  said  he  hopes  the  discount  will 
not  only  encourage  the  newspaper’s  regu¬ 
lar  advertisers  to  run  more  ads,  but  also 
that  it  will  lure  many  of  the  market’s  smal¬ 
ler  advertisers  who  do  not  normally  run 
ads  in  the  Winona  daily. 

“It’s  a  chance  for  them  to  test  our  pro¬ 
duct  to  see  now  it  pulls,”  he  said. 

Semple  likened  the  newspaper’s  dis¬ 
count  offer  to  a  department  store  that 
holds  a  sale  to  bring  in  additional  volume. 

“We  decided  to  hold  a  sale  like  a  retail¬ 
er  does — to  move  merchandise  when  it  is 
not  selling,”  Semple  said.  “The  economy 
is  cold  and  we’re  trying  to  heat  it  up.  We 
really  will  not  know  how  successful  the 
program  will  be  until  it  concludes  in  Janu¬ 
ary  ( Dec .  3 1 ) .  It  works  for  other  people  so 
it  may  damn  well  work  for  us — or  it  may 
not. 

“If  it  doesn’t  work,”  Semple  said,  “I 
can  always  get  a  job  as  a  copy  editor 
somewhere.” 

Semple  said  the  response  could  be  even 
greater  than  the  first  week’s  results — 


Among  the  major  air  carriers.  Delta 
Airlines  is  often  singled  out  as  one  of  the 
best  run  companies  in  the  business. 

Other  major  airlines  have  suffered 
heavy  losses  in  the  period  since  deregula¬ 
tion;  Delta  has  been  profitable.  Jack 
Walz,  vicepresident/account  supervisor 
on  the  Delta  account  for  Burke  Dowling 
Adams/BBDO  in  Atlanta,  explained  why 
during  the  November  meeting  of  the  New 
York  Chapter  of  the  Newspaper  Adver¬ 
tising  Sales  Association. 

“The  past  few  years  have  been  fraught 
with  change  for  the  airline  industry,”  said 
Walz,  “everything  now  is  subject  to  the 
marketplace.” 

“At  the  same  time  that  the  government 
said  to  the  airline  industry — 'go  where 
you  want,  when  you  want  for  the  price 
you  want’ — at  the  very  moment  we 
started  this,  jet  fuel  prices  skyrocketed,” 
he  explained. 

In  fact,  the  price  Delta  pays  for  fuel 
jumped  from  120  a  gallon  in  1972-73  to 
about  a  dollar  a  gallon  this  year,  an  in¬ 
crease  of  some  800%.  Delta  expects  to 
spend  roughly  $1.3  billion  on  fuel  this 
year,  and  every  time  price  rises  a  penny. 
Delta  shells  out  an  additional  $12  million 
annually. 

“No  one  can  perceive  the  ultimate  re¬ 
sults  of  deregulation,”  he  continued, 
“but  in  the  next  few  years,  I  think  you’re 
going  to  see  some  major  carriers  either 
merge  or  go  out  of  business.” 

Walz  doesn’t  think  Delta  will  be  one  of 
them. 

He  attributes  part  of  the  airline’s  suc¬ 
cess  to  the  physical  construction  of  the 
Atlanta  Airport,  where  the  airline  is 


EDITOR  &  PUBLISHER  for  November  21,  1981 


based.  Because  the  terminal  is  located  in 
the  middle  of  the  airfield.  Delta’s  jets 
don’t  have  to  taxi  as  far  as  they  do  in  other 
airports.  That  one  factor,  Walz  said, 
saves  Delta  30,0(X)  gallons  of  fuel  every 
day,  or  about  $1 1  million  a  year. 

But  another  factor  which  contributes 
heavily  to  the  airline’s  profitability  is  its 
marketing  and  advertising  strategy. 

“Delta  has  a  philosophy,”  said  Walz. 
“There  are  two  rules.  Rule  one — the  cus¬ 
tomer  is  always  right.  Rule  two — if  in 
doubt,  refer  to  rule  one.” 

“Our  advertising  philosophy  is  about 
the  same,”  he  continued,  “we  strive  to 
acquaint  as  many  people  as  possible  with 
our  name  and  our  services.” 

Delta’s  advertising  strategy  is  centered 
around  the  notion  that  all  business  is  loc¬ 
al.  Delta’s  agency  allocates  advertising 
expenditures  in  each  of  the  90  cities  it 
serves  based  on  the  revenues  generated 
in  that  market.  And  it  tailors  its  advertis¬ 
ing  to  each  market. 

In  media,  BDA/BBDO  seeks  “mass 
coverage  of  class  prospects,”  according 
to  Walz.  He  told  the  reps,  “Newspapers 
fill  the  bill  to  an  exceptional  degree.” 

“Every  Delta  city  in  our  system  enjoys 
newspapers  as  its  basic  (advertising) 
buy,”  he  said,  “newspapers  are  the  be¬ 
ginning  of  our  pyramid  in  the  media  mix.” 

“We  put  our  knowledge  where  it  can  be 
seen,  and  it’s  paid  off.  We’ve  not  been 
stampeded  into  other  media  as  other  peo¬ 
ple  have,”  he  said. 

BDA/BBDO,  on  behalf  of  Delta,  spent 
over  $20  million  in  newspapers  last  year, 

(Continued  on  page  16) 
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By  Dan  Lionel 


Ad  agency  sues 
former  employes 

W.B.  Doner  &  Co.  filed  suit  in  Balti¬ 
more  circuit  court,  accusing  the  princip¬ 
als  of  Smith  Burke  &  Azzam  Advertising 
with  misappropriating  the  established 
firm’s  business  by  pirating  away  accounts 
with  the  Roy  Rogers  division  of  Marriott 
Corp.  and  with  Quality  Inns  Interna¬ 
tional. 

The  suit  names  three  former  Doner  em¬ 
ployes,  Barry  L.  Smith,  Eugene  Azzam 
and  Daniel  R.  Baileys  Jr.  It  also  names 
Joseph  McD.  Burke,  a  former  senior 
vicepresident  with  Roy  Rogers  and  chair¬ 
man  of  the  new  advertising  firm. 

Smith  Burke  &  Azzam  opened  Novem¬ 
ber  2  and  shortly  afterward  announced  it 
had  acquired  the  Roy  Rogers  account. 
Quality  Inns  International  and  Big  Boy 
Restaurants  East.  Smith,  who  is  presi¬ 
dent  of  the  new  firm,  had  been  an  execu¬ 
tive  vicepresident  of  Doner.  Azzam  had 
worked  for  Doner  3 1  years  and  had  been 
executive  vicepresident  and  creative 
director  of  Doner’s  Baltimore  office. 
Baileys,  who  joined  Doner  in  1979,  was 
an  account  executive.  He  resigned  from 
the  firm  earlier  this  year. 

N.Y.  ad  people 
attend  beer  party 

Over  1 ,000  agency  and  advertiser  rep¬ 
resentatives  attended  the  38th  Annual 
New  Orleans  Times-Picayunel- 
States-ltem  Shrimp  &  Beer  Party  in  New 
York. 

Lucky  guests  won  prizes  ranging  from 
calculators  to  an  Atari  Video  Game,  won 
by  Fred  Fernandez,  media  buyer, 
Dancer-Fitzgerald-Sample . 

Lester  Key,  national  advertising  mana¬ 
ger  of  the  New  Orleans  Newspapers,  per¬ 
sonally  supervised  the  preparation  and 
cooking  of  over  'A  ton  of  Gulf  shrimp.  The 
thirsty  celebrants  consumed  26  kegs  of 
beer  accompanied  Uy  Leo  Dryer’s  Dixie¬ 
land  Band. 


DFS  media  buyer  Fred  Fernandez  (left) 
accepts  an  Atari  Video  game  from  New- 
house's  Jack  McGuire. 
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Ad  scene _ 

CAMS  aid  beleaguered  R.E.  brokers 


Real  estate  brokers  and  home  builders, 
chief  props  of  classified’s  number  one 
classification,  need  help.  With  the  Feder¬ 
al  Home  Loan  Bank  quoting  national 
average  mortgage  rates  at  17.27%,  news¬ 
paper  ads  that  fulfill  their  function  of 
attracting  highly  motivated  prospects 
prove  to  be  a  costly  make-work  fallacy  as 
the  combination  of  inflated  prices  and  re¬ 
cord  interest  rates  doom  the  American 
dream  of  a  home  of  one’s  own  for  all  but  a 
tiny  fraction  of  the  population. 

For  the  nation’s  CAMs,  helping  the 
real  estate  industry  to  cope  with  the 
financing  problem  is  a  matter  of  enlight¬ 
ened  self  interest.  As  Tom  Greene,  presi¬ 
dent  of  Classified  International  Advertis¬ 
ing  Services,  Inc.  told  E&P,  CAMs  with 
whom  he  has  talked  on  his  frequent  tours 
“are  really  singing  the  blues  as  far  as  real 
estate  is  concerned.  Many  offices  are  clo¬ 
sing;  some  see  advertising  responsiblity 
switching  from  the  broker  to  the  sales 
people  who  are  looking  for  economical 
ways  to  advertise  and  many  papers  are 
subsidizing  the  advertising  to  help  hold 
the  real  estate  brokers  in  their  papers!” 

Greene  notes  that  this  is  a  poor  time  for 
the  real  estate  industry,  which  has  cre¬ 
ated  its  basic  market  in  newspaper  classi¬ 
fied  to  spread  its  advertising  around  as  a 
number  of  the  franchised  operations  are 
doing.  “They  are  fragmenting  their  own 
market  place,”  he  said,  “that  they  have 
spent  years  and  millions  to  develop.” 

But  for  brokers  and  builders  alike,  run¬ 
ning  ads  that  pull  does  not  pay  the  bills 
unless  the  deals  can  be  consummated. 
Understanding  the  intricacies  of  financ¬ 
ing  is  currently  one  of  the  most  important 
qualifications  for  any  realtor. 

“There  are  at  least  40  different  ways  of 
financing  a  sale,  and  if  an  agent  can’t 
name  at  least  10  right  off  the  bat,  you 
might  want  to  find  someone  else,” 
according  to  Norman  N.  Kailo  past  presi¬ 
dent  of  the  New  Jersey  Association  of 
Realtors  commenting  on  “How  to 
Choose  a  Real  Estate  Agent”  in  a  recent 
New  York  Times  interview. 

To  assist  the  CAMs  in  their  contacts 
with  the  real  estate  industry,  Greene’s 
organization  has  created  an  audio/visual 
presentation,  “How  to  Sell  More  Real 
Estate  With  High  Interest  Rates  and 
Rapid  Inflation.”  In  the  script,  brokers 
are  advised  to  meet  the  challenge  of  high 
mortgate  rates  head-on. 

“Discuss  the  mortgage  situation  in 
your  area.  For  people  who  can’t  find  reg¬ 
ular  lenders  but  need  to  buy  or  sell  a 
home  quickly,  imaginative  financing  tac¬ 
tics  can  help.  Private  arrangements  may 
be  the  only  recourse  to  financing  avail¬ 
able  where  low  usury  limits  have  cur¬ 
tailed  conventional  mortgage  lending.” 


Other  expedients  proposed  are:  “Seek¬ 
ing  help  from  employers,  lower  rate  gov¬ 
ernment  guaranteed  mortgages,  buying 
private  mortgage  insurance  so  that  the 
lender  will  accept  a  smaller  down  pay¬ 
ment,  taking  over  the  current  mortgage  or 
second  mortgages  by  present  owner, 
obtaining  mortgages  from  builders  who 
often  get  advance  commitments  for  mort¬ 
gage  money,  and  GPM’s — graduated 
mortgage  payments,  i.e. ;  tower  payments 
in  earlier  years — higher  payments  later 
when  one  is  better  able  to  afford  them, 
and  adjustable  interest  rates.” 

To  help  his  brokers  and  area  home 
buyers  and  sellers,  CAM  William  Feren- 
ci,  Cleveland  (Oh.)  Plain  Dealer,  is  distri¬ 
buting  a  booklet  which  was  written  at  his 
suggestion,  “Creative  Financing — Bar¬ 
gain  Terms  for  Home  Buyers”  by  real 
estate  editor  Marcus  Gleiser.  The  booklet 
was  included  in  a  recent  release  by  Mac¬ 
Donald  Classified  Service.  According  to 
Ferenci,  “It  alt  began  last  year  when  I 
approached  our  executive  editor  and 
asked  if  he  could  generate  some  useful 
information  for  prospective  home 
buyers — information  which  would  help 
our  real  estate  brokers  as  well.  He 
assigned  our  real  estate  editor  to  the  task. 
Once  his  article  appeared  in  our  Saturday 
Home  Magazine  we  had  it  printed  up  in 
booklet  form.  We  distributed  it  in  quanti¬ 
ties  to  all  our  real  estate  accounts.” 

The  booklet  was  then  offered  to  the 
general  public  via  promo  ads  and  has 
been  reprinted  several  times.  It  covers 
the  basics  of  virtually  every  known 
financing  instrument  plus  a  few  really  ex¬ 
otic  ones.  In  the  latter  category  is  the 
“shared  appreciation  mortgage.”  Under 
this  arrangement  a  lender  agrees  to  re¬ 
duce  his  mortgage  rate  by  say  a  third  in 
return  for  a  one  third  piece  of  the  appre¬ 
ciation  value  when  the  home  is  sold  again. 
While  machinations  such  as  this  may 
appear  far  fetched  they  reflect  the 
seriousness  of  the  problem  for  the  real 
estate  industry  and  of  course  for  the 
newspaper. 

Appointments  made 
by  Dow  Jones 

Dow  Jones  &  Co.,  Inc.  has  announced 
the  promotion  of  four  members  of  its  New 
York  staff.  Donald  E.  Clark  has  been 
named  advertising  sales  director  of  Book 
Digest  magazine.  Thomas  P.  Eglinton 
will  succeed  Clark  as  Dow  Jones  market¬ 
ing  services  director.  Kevin  Harrington 
will  succeed  Eglinton  as  creative  services 
manager  and  Pat  Donnelly,  formerly 
marketing  research  manager,  has  been 
named  marketing  research  director. 
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Newsday 

Detroit  Free  Press 
The  Houston  Post 
Army  Times 

The  New  York  Times 
Spokane  Chronicle 

The  Arizona  Republic/The  Phoenix  Gazette 
The  Baltimore  Sun 

Fort  Myers  News-Press 

Orlando  Sentinel  Star 
Asbury  Park  Press 
Edmonton  Journal 

The  Calgary  Herald 


The  Goss  systems  solution  to  printing  production. 


Why  Goss  turnkey  HistaHadons 
are  turning  up  all  over. 


Newspapers  throughout  the  U.S.  and 
Canada  are  discovering  that  the 
fastest,  most  efficient  route  to  a  new 
Goss  offset  systems  installation  is 
Goss  turnkey  service;  single-source 
responsibility  for  installation  design 
management.  There  are  two  key 
reasons.  The  first  is  our  proven  track 
record  in  handling  turnkey  installa¬ 
tions.  The  second  is  our  knowledge 
of  newspaper  production  systems, 
particularly  Goss  systems  and 
products. 

Our  work  starts  right  after  the  con^ 
tract  is  signed  and  doesn’t  end  till  the 
first  production  run  in  the  customer’s 
plant  is  successfully  completed.  It 
ranges  from  design  of  the  installation 


(a 

to  building  coordination,  bid  specifi¬ 
cation,  selection  of  subcontractors, 
scheduling,  cost  control,  and  coordi¬ 
nation  of  all  other  services.  It’s  avail¬ 
able  in  the  U.S.  and  Canada  for  any 
installation,  large  or  small,  of  a  Goss 
Metroliner,  substructured  Urbanite, 
Cosmo-Offset  or  mailroom  system. 

The  same  responsiveness  to  user 
needs  that  follows  a  Goss  press  sale 
follows  any  job  for  which  we  assume 
turnkey  responsibility.  In  fact,  one  of 
the  reasons  we  began  this  service  was 
to  provide  an  additional  service  to  our 
customers.  To  handle  details  that 
could  become  delays  in  less  experi¬ 
enced  hands.  To  prevent  the  problems 
that  can  arise  when  responsibility  is 


shared.  And  to  assure  our  customers 
a  fast,  trouble-free  startup  with 
greater  economy  —  both  short  term 
and  tong  term. 

We’d  like  to  give  you  some 
specifics  about  the  turnkey  and 
training  aspects  of  the  Goss  total 
systems  approach.  Contact  Goss 
Customer  Service,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue.  Chicago 
IL  60650.  Phone  312/656-8600. 

Rockwell 

International 

...where  science  gets  down  to  business 


Newsletter  editer 
named  INPA  directer 

The  board  of  directors  of  the  Interna¬ 
tional  Newspaper  Promotion  Association 
has  named  Paula  Markiewicz,  editor  of 
the  INPA  Newsletter  and  an  eight-year 
INPA  staffer,  executive  director  of  the 
organization. 

Markiewicz,  36,  succeeds  Edward  A. 
Linsmier,  who  died  of  a  heart  attack 
September  26. 

INPA  announces 
eastern  awards 

The  INPA  Eastern  Region  held  its  1981 
fall  conference  in  Pittsburgh  last  month 
and  judged  entries  for  the  annual  awards 
competition  in  two  separate  classifica¬ 
tions:  IN-PAPER  promotional  advertis¬ 
ing  and  OUT-OF-PAPER  promotions. 

For  IN-PAPER  advertising,  circula¬ 
tion  under  50,000,  a  first  place  award 
went  to  the  New  Haven  (Conn.)  Register 
&  Journal  Courier,  and  an  Award  of 
Merit  to  MPG  Communications,  Ply¬ 
mouth,  Mass. 

§  Circulation  50,000  to  100,000,  first 
place  went  to  the  Bangor  (Maine)  Daily 
News  and  an  Award  of  Merit  to  the 
Lowell  (Mass.)  Sun. 

§  Circulation  over  100,000,  first  place 
winner  was  the  Worcester  (Mass.)  Tele¬ 
gram  and  Gazette  and  an  Award  of  Merit 
to  Gannett  Rochester  Newspapers, 
Rochester,  N.Y. 

In  the  OUT-OF-PAPER  category: 
under  50,0(X)  circulation,  first  place  went 
to  MPG  Communications,  Plymouth, 
Mass,  and  an  Award  of  Merit  to  the 
Salem  (Mass.)  Evening  News. 

§  For  circulation  50,0(X)  to  100,000,  an 
Award  of  Merit  to  the  Springfield,  Mas¬ 
sachusetts  Newspapers  (no  first  place 
award  given  in  this  category). 

§  For  circulation  over  100,000,  first 
place  award  to  Call-Chronicle  Newspap¬ 
ers,  Allentown,  PA  and  an  Award  of 
Merit  to  the  Worcester  Telegram  and 
Gazette. 


Delta 

(Continued  from  page  13) 


$3  million  in  the  New  York  metro  area 
alone.  In  1981,  the  agency  will  prepare 
over  4,000  different  ads  to  be  placed  in 
more  than  350  newspapers.  Walz  voiced 
only  one  grievance  with  newspapers — he 
told  the  reps  that  some  of  their  newspap¬ 
ers  have  continued  to  hike  advertising 
rates  while  their  circulation  is  stagnating. 

Walz  concluded,  “We  have  shown  and 
will  continue  to  show  our  faith  in  news¬ 
papers.  It  didn’t  take  NEWSPLAN  to  get 
us  in,  and  we  didn’t  take  dollars  we  saved 
in  NEWSPLAN  and  put  them  someplace 
else.  We  reinvested  them.’’ 
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Ad-Ventures 


ADA  to  run  newspaper  ads  in  30  markets 


tDk’M’dM- 

n  recipes,  free  in  the  dairy  ca*e. 


The  American  Dairy  Association  broke  its  fifth  annual  holiday  promo¬ 
tion  this  week  with  a  series  of  1,200  line  newspaper  ads  and  radio  spots 
in  30  ADA  markets. 

This  year’s  promotion  features 
six  recipes  and  serving  suggestions 
which  will  work  with  point-of- 
purchase  materials  to  bolster  sales 
of  dairy  products,  most  notably 
cream  cheese,  eggnog,  sour  cream, 
ice  cream,  butter  and  milk.  The 
ads  are  targeted  at  female  home¬ 
makers  aged  from  25  to  50. 

The  four-color,  multiple  inser¬ 
tion  newspaper  ads  will  run  in  best  ch«ryChM«-c«i«-. 
food  day  editions  of  75  newspap¬ 
ers.  The  ads  will  wrap  recipes 
around  illustrations  of  dairy  pro¬ 
ducts  and  will  direct  consumers  to 
pick  up  more  recipes  from  their 
grocer.  The  ads  are  scheduled  to 
run  through  December. 

The  “Pleasin’  Season”  campaign 
is  the  creation  of  D’Arcy- 
MacManus  &  Masius/Chicago. 
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Bali  taps  Doner  for  co-op  ad  program 

The  Bali  Company,  a  division  of  Consolidated  Foods  Corp.  which 
manufactures  quality  womens  wear,  has  chosen  W.B.  Doner’s  Baltimore 
office  to  handle  its  cooperative  advertising  campaign. 

Bali  is  launching  a  combined  merchandising/packaging/display  system, 
called  the  ‘Bali  Boutique,’  which  is  designed  to  make  shopping  easier. 

The  system  has  been  tested  in  seven  major  markets  since  January,  1980, 
and  is  credited  with  generating  sales  increases  of  up  to  50%. 

Doner  will  be  responsible  for  creating  cooperative  television  advertis¬ 
ing  for  the  Bali  Boutique.  One  of  the  reasons  Doner  was  chosen  was  for 
what  Steven  Marcus,  Bali’s  vicepresidentymarketing,  called  the  agency’s 
“truly  cooperative”  approach  to  co-op  advertising. 

This  approach,  according  to  Doner’s  David  Sackey,  was  developed  in 
response  to  the  often  voiced  criticism  that  “most  co-op  really  has  not 
been  cooperative.”  He  explained  that  the  usual  co-op  television  spot 
gives  the  manufacturer  28  seconds  of  exposure  and  the  retailer  a  2- 
second  tag  at  the  end  of  the  message.  The  retailer  feels  his  contribution 
to  the  co-op  ad  is  largely  wasted.  Yet  the  manufacturer  wants  to  maintain 
control  over  copy. 

According  to  Sackey,  the  agency,  recognizing  that  “retailers  think  tv  is 
good,  but  they  can’t  afford  to  go  out  and  produce  a  good  quality  spot,” 
began  developing  commercials  in  which  the  creative  is  controlled  by  the 
manufacturer,  but  there’s  room  left  in  segments  throughout  the  spot  for 
the  retailer  to  integrate  his  message.  “It’s  customized  to  look  like  an  ad 
for  the  retailer,”  Sackey  explained. 

Newspaper  co-op  advertising  is  not  handled  by  the  agency,  but  by  the 
manufacturer  and  the  retailer. 

Bali’s  national  advertising  is  handled  by  Dancer,  Fitzgerald,  Sample. 

Bahamas  break  $6  miilion  ad  campaign 

This  month,  the  Bahamas  Ministry  of  Tourism,  through  N.W.  Ayer,  will 
break  its  $6  million  1982  tourism  ad  campaign  in  newspapers,  magazines, 
television,  radio  and  direct  response  media. 

A  total  of  18  major  newspaper  markets  have  been  selected  for  a  series  of 
black  and  white  ads  which  emphasize  the  low  price  of  a  trip  to  the  Bahamas. 
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XENOTRON 

display  ad  terminals 

more  poujerful , , . 
more  oersatlle , , . 

yet  they 

COST  YOU  LESS 


They 
do  a 

lot  more... 
fora 
lot  less 


Mdu  get  the  best 
of  both  worlds  with  an 
XVC-2  ^stem.  \bu  get  more  in 
^stem  capabilities.  \bt  they  cost  you  less. 
These  stateof-the^rt  ^sterns— made  by  the  leading  de- 


Automatically  generated  composition  commands-  Outputs 
all  commands  specified  by  the  layout  display,  together  with 
text  elements,  to  phototypesetter  or  front-end  system. 
“Ljnk  File”  capability  for  multi  ad  output  saves  time  as  well  as 
S/RC  paper  usage. 


veloper  and  manufacturer  of  low-cost  display  ad  terminals— 
offer  you  today’s  most  affordable  package  of  time-saving, 
cost-saving  features.  Among  them: 

Totally  adaptable  -  “On-line”  to  front  end  system  or  photo- 


Pius  plenty  of  optional  enhancements  to  tailor  your  system 
just  the  way  you  want. 

XVC-2  systems.  Ttuly  powerful  display  ad  terminals. .  .truly 
modest  cost.  Write  or  call  fbr  full  information. 


typesetter  via  direct  interface,  or  “off-line”  via  floppy  disk  or 


paper  tape.  Dramatically  increases  composition  efficiency. 
Full  broadsheet  capability  -  Screen  display  and  output  of  up 
to  100  picas.  Full  scrolling  as  well  as  1/2  and  2  times  sizing. 
Storage  for  made-up  ads  -  Roppy  disk  storage  for  later  ad 


retrieval,  updating.  Up  to  100  ads  per  disk  surface.  Full  file-  Xenotron,  Inc.,  14  ibwer  Office  Park,  Vlfoburn,  Mass.  01801 


maintenance  facilities. 


Ifelephone:  (617)  933-7860 


Must  obey  press  laws,  junta  tells  lAPA 

Mission  faiis  to  win 
freedom  for  La  Prensa 


The  future  of  Nicaragua’s  only  inde¬ 
pendent  newspaper  remains  uncertain  in 
spite  of  government  assurances  it  will  be 
allowed  to  continue  publishing  under  the 
country’s  restrictive  laws,  Inter  Amer¬ 
ican  Press  Association  president  Charles 
E.  Scripps  said. 

Scripps  said  his  concern  was  expressed 
in  a  letter  to  Nicaraguan  junta  member 
Sergio  Ramirez  Mercado  following  a  pub¬ 
lic  meeting  Thursday  (November  12).  A 
delegation  of  8 1.A.P.A.  directors,  led  by 
the  Scripps-Howard  Newspapers’  chair¬ 
man,  spent  two  days  in  Managua  visiting 
newspapers  and  government,  business, 
labor,  church  and  human  rights  leaders. 

The  group  received  assurances  from 
the  junta  member  and  spokesman  to 
maintain  it — although  failure  is  possible, 
Scripps  said.  The  concept  of  pluralism 
allows  for  independent  institutions  and 
ideologies  within  a  society. 

The  delegations  trip  to  Nicaragua,  in 
accordance  with  a  resolution  of  the 
I.A.P.A.’s  General  Assembly  in  Rio  de 


Janeiro  last  month,  was  undertaken  to 
protest  recent  closings  and  the  threat  of 
permanent  closure  of  the  Managuan  dai  - 
ly  La  Prensa,  and  to  express  concern  ab¬ 
out  press  laws  severely  restricting  news 
about  the  economy  and  national  security. 
The  I.A.P.A. — whose  membership  in¬ 
cludes  more  than  1 ,000  newspapers  and 
magazines  from  throughout  the  Amer¬ 
icas — had  a  tong  tradition  of  defending  La 
Prensa  against  the  Somoza  dictatorship, 
the  delegation  told  Nicaraguas  junta  dur¬ 
ing  the  meeting. 

“We  are  saddened  to  have  to  send  a 
mission  to  speak  in  defense  of  the  paper 
to  a  government  that  had  promised  free¬ 
dom,  Scripps  said.  Nicaragua’s  revolution 
against  the  45-year  Somoza  dicatorship 
was  sparked  by  the  assassination  of  La 
Prensa’ s  late  publisher  Pedro  Joaquin 
Chamorro  Cardenal,  whose  widow, 
brother  and  son  continue  its  publication. 
In  the  text  of  his  follow-up  message  to  the 
junta,’’  Scripps  said. 

“I  take  pleasure  in  expressing  our  gra¬ 


titude  for  the  courtesies  with  which  you 
received  us  during  our  visit  to  Nicaragua. 
We  thank  you  for  taking  time  to  arrange  a 
public  exchange  of  views  with  repre¬ 
sentatives  of  the  Inter  American  Press 
Association  and  we  appreciate  the  friend¬ 
ly  manner  in  which  even  our  differences 
were  expressed. 

“I  even  inform  the  members  of 
I.A.P.A.  of  our  meeting  and  of  my  under¬ 
standing  that  your  government  wishes  to 
maintain  pluralism  within  the  revolution¬ 
ary  process  and  that  it  will  consider  doing 
so  as  a  political  victory.  With  regard  to  La 
Prensa,  my  understanding  of  your  posi¬ 
tion  is  that  it  can  publish  without  prob¬ 
lems  so  long  as  it  respects  the  press  laws 
and  complies  with  an  understanding 
which  exists  between  the  newspaper  and 
the  government.  These  conditions  you 
said  are  necessary,  due  to  the  circumst¬ 
ances  of  transition  in  Nicaragua.  In  view 
of  the  fact  that  our  exchange  was  re¬ 
corded,  I  would  appreciate  your  sending 
us  a  copy  of  the  tape  so  we  will  have  a 
precise  understanding. 

“I  would  like  also  to  reaffirm  our  view 
that  press  laws  do  not  contribute  to  the 
peoples  right  to  know  in  any  country  of 
the  world  and  that  the  conditions  imposed 
on  La  Prensa  as  well  as  other  newspapers 
in  Nicaragua  have  forced  it  to  self-censor 
to  some  degree. 

“We  firmly  hope  your  desire  for  plural¬ 
ism  results  in  constitutional  guarantees  of 
all  your  citizens  right  to  free  expression. 
And,  finally,  we  again  thank  you  for  your 
consideration  and  express  our  hope  to 
continue  and  even  enhance  the  dialogue 
between  the  government  your  represent 
and  ourselves.” 

8%  increase 
in  paper  prices 

Consolidated-Bathurst  Inc.  said  its 
sales  subsidiaries  have  given  customers 
four  months  advance  notice  of  an  8%  in¬ 
crease  in  the  price  of  newsprint  in  the 
Canadian  and  U.S.  markets. 

The  increase  of  $40  is  to  be  effective 
March  1,  1982  and  will  raise  the  price  of 
metric  ton  of  standard  newsprint  to  $540 
ton  from  the  present  $500. 

The  company  attributed  the  increase  to 
escalation  in  energy,  labor,  wood  and 
transportation  costs. 

Managua  daily  names 
13  as  CIA  agents 

Nueva  Diario,  a  pro-Sandinista  daily  in 
Managua,  Nicaragua,  published  the 
names  of  13  people  whom  it  said  were 
CIA  agents  working  at  the  U.S.  embassy. 

The  paper  published  another  27  names 
of  individuals  whom  it  said  had  worked 
for  the  CIA  in  Nicaragua  in  recent  years. 

The  U.S.  embassy  protested  the  pap¬ 
er’s  action,  saying  several  of  the  13 
named  as  agents  had  received  death 
threats. 


Sales 

Representatives 

Electronic  Publishing  Systems 

If  you  can’t  beat  ‘em  -  join  'em! 

Perhaps  you've  noticed  that  Sll  has  been  winning  the  big  ones  lately.  With 
three  production  sites  in  operation  and  several  more  to  be  installed  soon,  SH's 
new  System/55  is  rapidly  being  recognized  as  the  most  advanced  product  in 
the  industry. 

Sll  is  expanding  its  sales  staff  to  handle  the  increasing  demand  for  our  new 
System/55  and  our  proven  System/22  products.  If  you  have  had  a  successful 
history  of  seliing  electronic  publishing  systems,  why  not  continue  your  success 
by  joining  the  fastest  moving  company  in  the  industry? 

Sll  offers  a  substantial  base  salary  plus  commission,  full  expenses,  excellent 
benefits,  and  an  Employee  Stock  Ownership  plan  that  costs  you  nothing!  For 
more  information,  cali  Penni  Sims  at  (916)  929-9481  or  send  your  resume  in 
confidence  to  her  at; 

System  Integrators,  Inc. 

P.O.Box  13626 
Sacramento,  CA  95853 

ATTN:  Personnel  Manager 

We  are  an  equal  opportunity  employer- 
male,  female,  handicapped,  veteran 
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Another  Viable  Alternative  fromWyod^Hoe 


INDUSTRIES 


WOOD-HOE  DIVISION 


If  you  don’t  know  the  answer  to  that 
one.,  .and  you’re  a  smaller  news- 
t -I?  paper,  large  circulation  weekly  or  a 

^  supplement  printer... you’re 

'  V  ■  -  •  '  /,  missing  out  on  the  single  best  press- 

,  ■  room  profit  center  you  can  own. 

Reliable.  Simple.  Economical. 

Call  William  E.  Seaman,  Vice 
President  of  Sales  and  Marketing 
at  (201 )  469-6600  or  write; 
M AN.-Wood  Industries,  Wood-Hoe 
Division,  333  Cedar  Avenue, 
Middlesex,  New  Jersey  08846-2499. 


Aulokon. 

No  process  camera  can  give 


you  this  kind  of  reproduction. 
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The  8400  Autokon  II  laser  graphics 
system  is  not  just  another  process 
camera  with  add-on  electronic  controls. 
It’s  a  totally  new  approach  to  reproduc¬ 
tion  that’s  changing  the  way  profes¬ 
sionals  look  at  graphics. 

A  Real  Producer 

The  Autokon  system  gives  you  faster 
production.  It  sets  up  for  linework,  half¬ 
tones,  positives,  reverses  a  a  wide 
variety  of  special  effects  at  the  turn  of  a 
few  dials.  On  film  or  paper.  There’s  no 
copy  board  to  set  up,  no  lights  to  adjust, 
no  screens  to  position,  no  focusing  or 
flashing  a  bumping,  and  no  darkroom 
work.  By  eliminating  totally  these  tradi¬ 
tional  bottlenecks,  even  late  material 
can  make  deadlines  easily. 

Quality  Reproduction 

The  Autokon  system  gives  you  vir¬ 
tually  unlimited  ways  to  modify  artwork 
and  photos  in  a  single  pass  of  its  unique 
laser  scanning  system.  It  can  make 
even  poor  quality  photos  look  good  by 
letting  you  selectively  modify  and  en¬ 
hance  highlights,  shadows,  midtones 
and  sharpness. 

The  Autokon  system  can  reproportion 
line  or  continuous  tone  copy  by 
changing  its  height  and  width  indepen¬ 
dently,  doing  reverses  and  flops,  even 
making  outline  conversions. 

Computer  Interface 

With  the  optional  input/output  system, 
the  Autokon  system  will  even  digitize 
artwork  and  store  it  in  memory  for  sub¬ 
sequent  recall  or  transmission.  So  it  can 
provide  the  graphics  for  the  pagination 
systems  that  represent  the  next  major 
advance  in  publishing. 

Now  Hop  To  It 

Autokon.  If  it  reproduced  any  better, 
you’d  be  feeding  it  carrots. 


ECRM 

205  Burlington  Road 
Bedford,  MA01730 
(617)275-1760 

A  division  of  AM  International,  Irx:. 


Mf 

e  1 980  AM  International,  Inc. 

ECRM  and  Autokon  are  registered  trademarks  of 
AM  International.  Inc. 


Louis  G.  Gerdes  is  stepping  down  as 
editor  of  the  Omaha  World-Herald’s 
editorial  pages  and  is  succeeded  by  the 
paper’s  Lincoln  bureau  chief,  Frank 
Partsch.  Gerdes  will  become  a  contri¬ 
buting  editor,  writing  editorials  and  arti¬ 
cles  with  emphasis  on  soil  and  water  con¬ 
servation.  Gerdes  has  been  with  the 
World-Herald  since  1941,  beginning  as  a 
sports  copy  editor.  He  became  executive 
editor  in  1966  and  editor  of  the  editorial 
pages  in  1979. 

Partsch  joined  the  paper  in  1976  as  a 
reporter,  being  named  Lincoln  bureau 
chief  five  months  later.  Earlier  he  was 
with  the  Chicago  staff  of  the  Wall  Street 
Journal,  specializing  in  agricultural  stor¬ 
ies,  and  with  the  Sidney  (Neb.)  Tele¬ 
graph. 

♦  *  * 

Rod  McGehee  is  the  new  retail  adver¬ 
tising  manager  of  the  Odessa  (Texas) 
American.  He  has  been  a  member  of  the 
sales  sttiff  two  years  and  replaces  Dick 
Eggar,  who  took  another  advertising 
position  outside  the  newspaper  field. 


CIP  Inc. 


W.  P.  WOODWORTH 


The  appointment  of  W.  P.  Woodworth 
os  Senior  Vice-President  of  Marketing 
for  CIP's  Newsprint  Business  is  an¬ 
nounced  by  J.  H.  Whalen,  Vice-Presi¬ 
dent,  CIP  Inc.,  and  General  Manager, 
Newsprint  Business. 

Mr.  Woodworth  is  responsible  for  the 
worldwide  newsprint  sales  of  CIP  Inc. 
which  has  assumed  the  activities  of  In¬ 
ternational  Paper  Sales  Company.  A 
new  U.S.  company,  CIP  Forest  Products 
Inc.,  with  its  Head  Office  in  Chicago, 
III.,  will  service  the  customers  and 
newsprint  contracts  of  CIP  Inc.  in  the 
United  States.  The  Company  is  staffed 
by  former  IPSCo.  personnel  who  will  re¬ 
port  to  Mr.  Woodworth. 

In  1954,  Mr.  Woodworth  joined  IPSCo. 
at  its  Head  Office  in  Montreal  as  a  sales 
trainee.  He  then  held  a  number  of  man¬ 
agement  positions  in  the  United  States 
before  being  named  Vice-President, 
Marketing,  in  1972.  In  197B,  he  was 
appointed  Senior  Vice-President, 
IPSCo.,  the  position  he  held  prior  to  this 
appointment. 

CIP  Inc.,  with  its  Head  Office  in 
Montreal,  is  a  leader  in  the  pulp  and 
paper  industry  employing  13,500 
people  across  Canada.  It  produces  1.1 
million  metric  tons  of  newsprint  annu¬ 
ally  exporting  it  to  30  countries  world¬ 
wide. 


Associated  Press  international  com¬ 
munications  manager  Don  Tillery  (left)  is 
shown  with  Dick  Atkins,  AP's  director  of 
international  communications.  Tillery's 
position  is  a  new  one  at  AP. 

Howard  L.  Schramm,  advertising 
director  of  the  San  Antonio  Express  and 
News,  was  promoted  to  vicepresident  for 
advertising  and  marketing.  He  will  coor¬ 
dinate  all  advertising  and  marketing  acti¬ 
vities,  including  promotion  and  market¬ 
ing  research,  and  oversee  operations  of 
World  Printing  Corp.,  an  Express-News 
subsidiary.  Schramm  joined  the  Express- 
News  in  1976  as  assistant  retail  advertis¬ 
ing  manager. 

4:  lie 

Among  15  people  elected  to  mem¬ 
bership  in  the  American  Antiquarian 
Society  at  its  169th  annual  meeting  in 
Worcester,  Mass.,  is  Stanton  R.  Cook, 
chairman  and  chief  executive  officer  of 
the  Chicago  Tribune  Company. 

9k  *  * 

Cathy  DAVisjoined  Newspaper  Print¬ 
ing  Corporation,  agent  for  The  Tennes¬ 
sean  and  Nashville  Banner,  as  sales  man¬ 
ager  of  the  classified  phone  room.  Pre¬ 
viously,  she  was  classified  manager  of  the 
St.  Cloud  (Minn.)  Daily  Times  for  four 
years. 

9k  9k  3k 

Ron  Sawyer  joined  Harte-Hanks 
Communications,  Inc.,  as  corporate 
manager,  retail  advertising  sales. 
Sawyer  was  with  the  Columbus  (Miss.) 
Commercial  Dispatch,  where  he  had 
been  advertising  director  for  the  past  four 
years. 


NEWSPEOPLE 


Robert  D.  Monson  was  appointed 
general  manager  of  the  Ogden  (Utah) 
Standard-Examiner,  succeeding  JACK 
M.  Banks,  who  retired  ending  a  41-year 
newspaper  career. 

Monson  has  been  with  the  newspaper 
since  1961  in  a  variety  of  advertising 
posts,  having  served  as  advertising  direc¬ 
tor  from  1970  until  named  assistant  gener¬ 
al  manager  last  March. 

Banks  had  been  general  manager  of  the 
Ogden  paper  since  1975,  when  he  moved 
from  the  Santa  Cruz  (Calif.)  Sentinel, 
where  he  was  publisher. 

9k  9k  9k 

Mike  Hendricks,  correspondent  in 
charge  of  the  Syracuse  office  of  the 
Associated  Press,  was  appointed  news 
editor  for  New  York  state.  He  replaces 
Susan  J.  Guffey. 

Hendricks  joined  AP  in  1973  and  was 
appointed  Syracuse  correspondent  in 
1975. 

Mel  Reisner,  with  the  AP  Buffalo 
staff,  moves  to  Syracuse  correspondent. 

Joseph  Galu  was  appointed  broad¬ 
cast  editor  in  Albany  in  charge  of  the 
upstate  news  report.  He  replaces  John 
Strachan,  who  joins  the  AP  staff  cover¬ 
ing  state  government.  Galu  has  been  with 
AP  since  1968  and  Strachan,  since  1976. 
Strachan  worked  for  the  AP  broadcast 
department  in  New  York  City,  when  he 
was  appointed  to  Albany. 

3k  9k  9k 

Lonnie  Peppler  was  named  advertis¬ 
ing  manager  of  the  Kittanning  (Pa.)  Lead¬ 
er-Times.  She  joined  the  paper  in  1978  as 
a  retail  advertising  representative. 

9k  9k  :k 

Monica  Reeves  is  now  chief  of  the 
Dallas  Morning  News’  Houston  bureau. 
She  has  worked  for  the  Houston  Post  the 
past  eight  years  covering  labor-maritime 
events,  city  governmental  affairs  and  the 
Texas  legislature  in  Austin. 


planning 

engineering 

architecture 

FOR  THE  NEWSPAPER  PUBLISHING  INDUSTRY 

Concepts  and  Planning 
for  Plant  Operations 

Design  of  Systems  and  Facilities 
Capital  Expenditure  Programs 

Full  Range  of 
Professional  Services 

CHAS.T.  A\AIIN,  IlVC. 
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Bill  Backvold  is  the  new  general 
manager  of  the  Morganton  (N.C.)  News 
Herald.  He  formerly  was  general  mana¬ 
ger  of  the  Coldwater  (Mich.)  Daily  Repor¬ 
ter  and  earlier  classified  advertising  man¬ 
ager  of  the  Montgomery  (Ala.)  Advertis¬ 
er,  for  15  years  and  vicepresident  of 
advertising  for  two  years. 

*  ♦  * 

Ben  Kartman,  a  former  editor  of 


Family  Weekly  and  Coronet  magazine, 
was  appointed  consulting  editor  of  Court 
Club  Sports  magazine.  Kartman  was  with 
the  Chicago  Daily  News  for  19  years  as 
copy  editor  and  makeup  editor,  and  the 
Holister  Newspapers  for  six  years  as  an 
editorial  consultant. 

*  ♦  * 

Thomas  .McCartin,  Dallas  Times 
Herald  publisher,  is  the  new  chairman  of 
the  University  of  Texas  advisory  council 
of  the  College  of  Communications. 

ifi  ifi 

Staff  changes  at  the  San  Diego  Tribune 
include: 

Bedel  Mack  was  named  assistant 
managing  editor,  moving  from  news  edi¬ 
tor,  and  Jan  Thiessen,  formerly  city  edi¬ 
tor,  named  executive  news  editor. 

Staff  additions  include: 

John  Stewart  as  news  editor  from 
news  editor  of  the  International  Herald 
Tribune,  Paris. 

Betty  Liddick  to  city  editor,  from  the 
Detroit  Free  Press. 

Philipp  Harper  to  financial  editor, 
from  the  Dallas  Times  Herald. 

T.  Wayne  Mitchell  to  assistant  city 
editor,  from  the  Binghamton  (N.Y.) 
Press. 

Vince  Hottle  to  copy  editor,  from 
executive  editor  of  Stars  &  Stripes, 
Tokyo. 

Gary  Shaw  as  urban  affairs  writer, 
from  the  San  Diego  Daily  Transcript. 

T.  R.  Reinman  as  sportswriter,  from 
the  Syracuse  (N.Y.)  Post-Standard. 

Kris  Lindblad  as  artist,  from  the 
Escondido  (Calif.)  Times-Advocate. 

Jonathan  Freedman  as  editorial  wri¬ 
ter,  from  freelance  public  affairs  writer. 

Nelson  Lampe  as  copy  editor,  from 
the  Hayward  (Calif.)  Daily  Review. 

Janet  Lowe  as  business  writer,  from 
the  San  Diego  Daily  Transcript. 


Stern 


Saulsbury 


Klein 


BEW  CONSULTING 

Specializing  in 

general  management  prablems 
B.E.  Wright 

80  First  South  Shores  Ave. 
Decatur,  11.62521  1-217-428-3367 


Bob  Stern,  formerly  a  sports  writer 
for  the  Virginian-Pilot,  Norfolk,  and 
sports  editor  of  the  Pilot’s  supplement, 
the  Suffolk  Sun,  has  moved  to  the  New 
Bedford  (Mass.)  Standard-Times  as 
sports  editor.  Stem  has  worked  in  Ohio 
for  the  Cleveland  Plain  Dealer,  Dayton 
Daily  News  and  Defiance  Crescent- 
News. 

*  *  * 

Marie  Saulsbury,  city  editor  of  the 
San  Bernardino  (Calif.)  Sun  for  eight 
years,  is  the  new  managing  editor  of  the 
newspaper.  She  has  been  women’s  editor 
and  Living  section  editor. 

Succeeding  Saulsbury  as  city  editor  is 
Fred  Meier,  who  joined  the  paper  as  a 
copy  editor  in  1975  and  most  recently  was 
news  editor.  Ray  Griffith,  moves  to 
news  editor  from  the  wire  and  county 
desks  as  copy  editor.  He  joined  the  Sun  in 
1979  from  the  Record  Searchlight,  Red¬ 
ding,  Calif. 

Jim  Edwards  is  the  new  picture  editor. 
He  previously  was  assistant  picture  edi¬ 
tor  at  the  Riverside  (Calif.)  Press. 

*  *  * 

Albert  C.  Smith  III,  former  publisher 
of  the  York  County  Coast  Star,  Ken¬ 
nebec,  Maine,  was  named  president  and 
publisher  of  Hi-Riser  Publications,  Inc., 
Fort  Lauderdale,  Florida.  He  succeeds 
E.  Scott  Youngbert,  who  was  prom¬ 
oted  to  a  management  post  at  the  Lyn¬ 
chburg  (Va.)  News  &  Advance,  in  the 
Worrell  Newspaper  group,  owner  of  Hi- 
Riser  Publications.  Earlier  in  his  career. 
Smith  was  associated  with  newspapers  in 
Virginia,  California  and  West  Virginia,^ 

Also,  at  Hi-Riser  Publications,  Camil¬ 
le  SCHEPP  was  promoted  to  advertising 
director. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Years  of  Nationwide  Personai  Service 


Marc  S.  Klein,  former  assistant  man¬ 
aging  editor  of  the  Philadelphia  Bulletin, 
was  appointed  editor  of  the  Jewish  Elxpo- 
nent,  the  Anglo/Jewish  weekly  published 
by  the  Federation  of  Jewish  Agencies  of 
Greater  Philadelphia. 

During  six  years  at  the  Bulletin  and 
prior  to  his  last  appointment,  Klein 
served  as  reporter,  assistant  news  editor, 
editor  of  the  New  Jersey  Sunday  edition 
and  newsroom  computer  manager.  Ear¬ 
lier  he  was  with  the  Camden  (N.J.) 
Courier-Post  as  assistant  metropolitan 
editor. 

*  «  * 

Tom  R.  Brislin,  who  has  been  in  pub¬ 
lic  relations  in  Harrisburg,  Pa.,  and  has 
held  public  relations  posts  in  state 
bureaus,  was  appointed  press  secretary 
and  director  of  public  relations  for  the 
State  Treasury  Department  in  Harris¬ 
burg.  Brislin  assumes  the  post  previously 
held  by  the  late  John  Langdon. 

*  *  * 

Charles  Reid  and  Kevin  Kalwary 
of  the  Tampa  Tribune  were  awarded  top 
honors  for  investigative  rewards  in  Jack¬ 
sonville.  They  took  first  place  for  an  in¬ 
vestigation  into  campaign  contributions 
and  misuse  of  the  funds  during  the  1980 
Hillsborough  County  Commission  elec¬ 
tion  and  the  presidential  campaign. 


(Continued  on  page  24) 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  Investment  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  Impact  to  the  community,  a 
lower  power  TV  Station,  with  character 
erator  for  local  news  and  advertising  will 
transmit  over  1 5  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdttor  and  hib- 
Usher  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Tvm  week  delivery. 


Edvirard  M.  Johnson 
&  Associates,  Inc. 

Suite  450,  One  Regency  Square, 
Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D.C.  (202)  775-1802 
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Notes  on  people 

Veteran  editor  lauded  by  press  club 


Nick  B.  Williams,  retired  editor  and 
executive  vicepresident  of  the  Los 
Angeles  Times,  received  the  National 
Press  Club’s  Fourth  Estate  Award  in 
Washington  October  27. 

Williams,  75,  joined  the  Times  in  1931 
and  served  as  editor  from  1958  until  his 
retirement  in  1971 .  The  newspaper  veter¬ 
an  was  also  lauded  by  President  Ronald 
Reagan  in  a  letter  read  by  Joe  Slevin, 
president  of  the  press  club.  Reagan 
wrote  in  part,  “It  has  been  said  that  Otis 
Chandler  made  the  decision  to  create  a 
great  newspaper,  and  Nick  made  it 
happen.” 

In  his  acceptance  speech,  Williams 
said  there  are  two  basic  essentials  for  the 
printed  word’s  continuing  success  as  a 
major  news  medium;  “The  first  basic 
essential — a  publisher  who  believes  in  the 
concept  that  the  better  a  newspaper  be¬ 
comes  editorially,  the  more  successful  it 
becomes  in  circulation  and  in  advertising, 
and  therefore  in  future  profit. 

“And  the  second  basic  essential — an 
editor  who  understands  .  .  .that  his 
most  important  function  is  the  selection 
of  a  able  staff.” 


STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSORIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  will  analyze 
your  market,  recommend 
the  most  cost-efficient  de¬ 
livery  and  show  you  how 
to  do  it . . .  Right  the  First 
Time! 

Save  valuable  time  and 
money.  Call  the  Circula¬ 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  666-4460. 
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Nick  B.  Williams  stands  in  profile  next 
to  a  caricature  of  himself  in  profile  by 
editorial  cartoonist  Paul  Conrad  during 
the  Fourth  Estate  Award  Dinner  at  the 
National  Press  Club.  Conrad  joined  the 
Los  Angeles  Times  during  Williams'  te¬ 
nure. 


Zolton  Combos,  editor-publisher  of  the 
weekly  Szabadsaq  (Liberty),  Cleveland, 
and  James  E.  Burke,  chairman  and  chief 
executive  officer  of  Johnson  and  John¬ 
son,  will  receive  the  George  Washington 
Award  medallions  of  the  New  Bruns¬ 
wick,  N.J.,  based  American  Hungarian 
Foundation.  The  occasion  will  be  the 
foundation’s  annual  dinner  December  8 
at  the  Plaza  Hotel  in  New  York  City  with 
Edward  N .  Ney ,  chairman  of  the  board  of 
Young  and  Rubicam,  Inc.,  presiding  as 
chairman  of  the  event.  The  award  sym¬ 
bolism  and  name  was  inspired  by  the  sta¬ 
tue  of  Washington  built  in  Budapest  75 
years  ago  through  contributions  of 
Hungarians  living  in  America.  The  found¬ 
ing  editor  of  Szabadsaq,  Tihamer 
Kohanyi,  organized  the  effort  to  build  the 
statue. 

Combos  became  editor  of  Szabadsaq  in 
1938  and  publisher  a  year  later.  In  a 
series  of  acquisitions  during  the  next  two 
decades  through  Liberty  Publishing  Co. 


Newspaper  Libraries  in  the 
U.S.  and  Canada,  2d  ed. 
Elizabeth  L.  Anderson 

328p/1980/LC80-25188 
ISBN  0-871 11-265-5/sott  cover/$17.50 

This  COMPLETELY  REVISED  and 
updated  edition  reflects  the  many 
changes  that  have  taken  place  in 
newspaper  libraries  since  1976.  A 
proven  resource  book  indispensable 
for  quick  access  to  over  300  news¬ 
paper  libraries.  Do  you  have  yours? 
If  not,  order  now  from: 

Special  Libraries  Association 
Order  Department— Box  E&P 
235  Park  Avenue  South 
New  York,  New  York  10003 


of  Cleveland.  Combos  became  the  lead¬ 
ing  publisher  of  Hungarian  language 
newspapers  in  the  United  States.  He  is 
active  in  Cleveland’s  civic  and  cultural 
activities  and  was  a  member  of  the  U  nited 
States  Delegation  to  the  Madrid  confer¬ 
ence  on  Security  and  Cooperation  in 
Europe  in  1980-81. 

♦  ♦  * 

There  are  always  last  minute  details  for 
the  bride  to  take  care  of  before  her  wed¬ 
ding  and  Mary  Jane  Jordan  took  care  of 
one — her  paper  route.  Jordan,  20,  is  a 
motor  route  carrier  for  the  Bangor  Daily 
News,  having  inherited  the  job  in  April 
from  her  fiance,  James  Naumann. 

Naumann,  a  lobster  fisherman  with  her 
father,  Lawrence  Jordan,  Jr.,  offered  to 
take  the  three-hour  route  that  Saturday 
morning,  but  the  bride  said  she  was  used 
to  it.  Later  she  admitted  that  her  mind 
might  not  have  been  on  the  job.  “I  might 
have  missed  a  few.  I  was  so  nervous.” 

♦  ♦  * 

Albert  Law’s  58  years  of  newspaper 
work  was  given  recognition  when  he  was 
made  an  honorary  member  of  The  Socie¬ 
ty  of  Professional  Journalists,  Sigma  De¬ 
lta  Chi.  The  ceremony  making  Law  a 
member  of  the  national  organization  was 
held  in  Dalhart,  Texas,  with .  national 
president  Howard  Graves,  chief  of  the 
Associated  Press,  Portland,  Oregon 
bureau,  presiding. 

Law  is  editor  and  part  owner  of  the 
Dalhart  Texan.  His  daughter,  Zelda  Beth 
Lange,  is  assistant  editor  of  the  paper. 
Mrs.  Law  was  associated  with  publishing 
the  Texan  until  her  retirement. 


Newspeople 

(Continued  from  page  23) 


Promotions  and  appointments 
announced  at  the  Champaign-Urbana 
(Ill.)  News  Gazette  include: 

Phil  Glende,  named  to  the  new  posi¬ 
tion  of  agri-business  writer.  He  previous¬ 
ly  covered  agriculture,  energy  and  the 
environment  for  the  Minot  (N.D.)  Daily 
News. 

Ben  Dobbin,  who  recently  received 
his  master’s  degree,  specializing  in  poli¬ 
tical  reporting,  from  the  University  of  Illi¬ 
nois,  joined  the  staff  as  general  assign¬ 
ment  reporter  as  did  John  Erickson, 
who  previously  worked  for  the  Bear  Paw 
Sentinel,  Havre,  Mont.,  and  the  Wells 
County  Free  Press,  Harvey,  N.D. 

Susan  Byrne  and  Domenica  Trevor 
joined  the  paper  as  copy  editors.  Byrne 
worked  for  the  Antioch  (Ill.)  News  and 
Waukegan  News-Sun.  Trevor  was  with 
WILL-TV  in  Urbana. 

Carolyn  Vance,  who  previously  was 
with  the  Champaign  Public  Library  Sys¬ 
tem,  joined  the  staff  as  newsroom  libra¬ 
rian. 


EDITOR  &  PUBLISHER  for  November  21,  1981 


24 


“Managed  news”  perfected 
by  President  Reagan 

By  Helen  Thomas 

UPl  White  House  Bureau  Staff 

(Written  for  Editor  &  Publisher) 


Although  “managed  news”  has  been 
around  a  long  time,  the  term  was  coined 
in  the  Kennedy  era.  It  continued  through 
successive  administrations — Johnson, 
Nixon,  Ford  and  Carter — and  now  has 
reached  a  state  of  art  under  Ronald 
Reagan. 

As  a  result,  Reagan  critics  have  ac¬ 
cused  the  White  House  press  corps  of 
unduly  prolonging  the  president’s  honey¬ 
moon.  There  also  have  been  protests  the 
press  was  tougher  on  Jimmy  Carter. 

The  White  House  press  room  atmos¬ 
phere  is  less  adversarial  than  before,  par¬ 
ticularly  during  Watergate  when  repor¬ 
ters  were  called  “the  enemy.”  While 
wary,  Reagan’s  chief  advisers  have  been 
media  stars  in  their  own  right,  and  they 
seem  to  enjoy  the  limelight. 

The  hostility  also  has  been  reduced  by 
a  lighter  approach  on  their  part.  Press 
secretary  James  Brady  set  the  tone  before 
he  was  shot  last  March  30.  He  could  be 
warm  and  witty ,  even  when  wrong,  which 
he  sometimes  was. 

Deputy  press  secretary  Larry  Speakes, 
who  handles  most  briefings,  understands 
the  press  and  pushes  for  information.  He 
is  more  experienced  in  press  relations 
than  his  colleagues,  having  worked  in 
both  the  Nixon  and  Ford  press  offices. 
But  everyone  around  Reagan  dabbles  in 
keeping  the  press  in  check. 

Communications  director  David 
Gergen,  who  shares  briefing  duties,  is  a 
behind-the-scenes  operator.  He  is  close 
to  chief  of  staff  James  Baker  and  is 
viewed  as  part  of  the  inner  circle,  which 
doesn’t  hurt.  But  he  has  a  lot  to  learn 
about  press  needs. 

News  management  was  flagrant  the 
day  Reagan  called  David  Stockman  on 
the  carpet  for  his  interview  with  the 
Atlantic  Monthly.  Reagan’s  top  aides 
held  up  the  announcement  that  the  budget 
director  would  remain  for  two  hours  be¬ 
cause,  as  one  source  put  it,  “they  wanted 
to  build  up  suspense  and  tension.” 

Stockman  claimed  his  remarks  were 
“off-the-record,”  prompting  Reagan  to 
warn  against  the  “dangers”  of  the  prac¬ 
tice.  Oddly  enough,  few  White  House 
staffers  seem  to  get  the  distinction. 

Foreign  policy  briefings,  except  when 
conducted  by  Secretary  of  State  Alexan¬ 
der  Haig,  are  “on  background,”  even 
though  national  security  adviser  Richard 
Allen  may  have  said  the  same  thing  on 
television  the  night  before. 

The  president  takes  reporters  in  stride, 
although  increasingly  disturbed  over  re¬ 


ports  Haig  and  Allen  are  feuding.  That  led 
him  to  describe  Washington  as  “one 
gigantic  ear.”  He  even  quips  that  the 
cabinet  room  chandeliers  are  bugged. 

Reagan’s  aides  become  apoplectic 
when  reporters  breach  what  they  consid¬ 
er  oval  office  protocol.  Reporters  throw 
questions  at  Reagan  when  the  press  is 
brought  in  for  picture  sessions  and  coun¬ 
selor  Edwin  Meese  has  been  known  to 
pipe  up:  “you  don’t  have  to  answer  that 
question,  Mr.  President.” 

In  a  recent  interview  with  out-of-town 
editors,  Reagan  turned  the  final  questions 
over  to  Meese,  often  dubbed  “co¬ 
president,”  because  he  wanted  to  finish 
his  dessert.  He  also  may  have  felt  that 
Meese  was  better  prepared  to  answer  a 
question  on  domestic  CIA  spying. 

In  terms  of  access,  the  press  has  it  pret¬ 
ty  good.  Unlike  some  former  administra¬ 
tions,  reporters  can  call  Baker,  Meese,  or 
anyone  else  without  first  clearing  it  with 
the  press  office.  Often  their  calls  will  be 
returned.  Reagan  aides  seem  to  be  more 


secure  in  their  relationship  with  the  presi¬ 
dent. 

Some  aides  leave  an  impression  they 
think  they  are  smarter  than  Reagan.  They 
advise  him  against  too  many  news  confer¬ 
ences,  and  try  to  curb  his  off-the-cuff  re¬ 
marks.  Reagan  has  had  five  news  confer-* 
ences,  not  nearly  as  many  as  his  prede¬ 
cessors,  but  he  seems  to  be  getting  used 
to  the  format. 

When  Reagan  joined  Brady  in  opening 
the  newly  refurbished  White  House  Press 
Center,  he  told  reporters  it  was  their  job 
to  “keep  an  eye  on  presidents.”  They  are 
trying  to  do  just  that. 


J-prof  to  coach 
reporters  on  writing 

Robin  Marshall  Classman,  associate 
professor  of  journalism  at  Southern  Con¬ 
necticut  State  College,  was  appointed 
writing  coach  by  Danbury  (Conn.)  News- 
Times.  Since  July,  Classman  has  been 
working  with  reporters  individually  and 
in  groups  in  six-week  cycles.  Classman 
has  worked  as  a  city  reporter  for  the  New 
Orleans  Times-Picayune,  reporter  and 
editor  for  the  New  Haven  Register,  and 
managing  editor  for  Fairpress,  Fairfield 
County  regional  weekly. 


“IMPROVE  IN  ’82"  t  BWC 

The  New  Expanded  VKXiA  1 

NEWSPAPER  PRODUCTION  CONFERENCE 


37th  Annual  Meeting 

MILWAUKEE 
MECCA  Convention  Center 
&  Hyatt  Re^ncy  Hotel 

FEBRUARY  20-23,  1982 

Sessions  on  Offset  and 
Flexography  Conversions, 
Pagination  Systems,  and 
Government  Regulations 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Two  overhead  walkways  and  tunnel 
connect  building  to  rest  of  facility 


News  and  editorial  employes,  plus 
members  of  the  photography  staff, 
moved  recently  into  new  quarters  at  the 
Muncie  (Ind.)  Star  and  Muncie  Evening 
Press. 

Newsrooms  of  the  seven-day  morning 
and  six-day  evening  papers  are  now  lo¬ 
cated  on  the  ground  floor  of  a  newly- 
constructed  62  by  125  foot  building, 
joined  to  the  rest  of  the  newspapers’  plant 
by  two  overhead  walkways  and  a  base¬ 
ment  tunnel. 

The  move  from  cramped  quarters  on 
the  second  floor  of  the  papers’  original 
building  was  made  “with  a  minimum  of 
fuss’’  over  one  weekend,  according  to 
Wiley  W.  (Bill)  Spurgeon,  the  papers’  ex¬ 
ecutive  editor. 

The  new  structure,  steel-framed  and 
trimmed  in  tan  and  brown,  took  about  one 
year  to  complete  from  groundbreaking  in 
the  summer  of  1980. 

The  building  is  entered  by  the  general 
public  from  a  courtyard  built  along  a  for¬ 
mer  city  alley. 

Newsrooms,  morgue,  a  conference 
room  and  private  offices  for  the  two  pap¬ 
ers’  editors  are  located  on  the  first  floor. 

The  second  floor  contains  expanded 
quarters  for  the  photography  department 


and  a  large  area  for  storage  of  inserts  and 
preprints  adjacent  to  the  mailroom, 
which  remains  in  its  previous  location. 

The  basement  contains  open  space  for 
newsprint  storage,  cutting  down  frequent 
haulings  from  off-site  warehouse  facili¬ 
ties  where  railroad  cars  are  unloaded. 

The  papers’  original  building  was  con¬ 
structed  as  a  lodge  nearly  eight  decades 
ago.  It  was  purchased  by  the  Muncie 
Evening  Press  in  the  1920s,  and  when  the 
Star  and  Press  were  merged  in  the  mid- 
1940s,  the  Press  building  was  picked  for 
the  consolidated  operation  and  exten¬ 
sively  remodeled. 

An  adjacent  building  was  acquired  for 
pressroom  and  mailroom  operations  and 
a  “bridge”  building  of  two  stories  was 
constructed  between  the  two  in  two 
stages  later  in  that  decade. 

Advertising,  composing,  engraving 
and  personnel  departments  remain  in  the 
original  building,  with  space  vacated  by 
the  newsrooms  and  editorial  functions  to 
be  utilized  later  by  circulation  offices. 

Circulation  and  business  office  areas 
take  up  the  “bridge”  building,  along  with 
offices  of  the  executive  editor  and  general 

(Continued  on  page  28) 


Compugraphic  adds 
CP/M-86  software 

Compugraphic  Corporation  recently 
disclosed  that  it  is  developing  an  option 
that  will  permit  the  adaption  of  a  broad 
range  of  general  applications  software  to 
its  newest  system. 

Company  president  Carl  E.  Dantas 
said  CP/M-86,  an  operating  system  de¬ 
veloped  by  Digital  Research  Inc.,  is  being 
converted  for  use  in  the  Compugraphic 
Modular  Composition  System  (MCS),  a 
new  typesetting  product  introduced  in 
May. 

Edward  A.  Klemm,  vicepresident  of 
the  Software  Products  Division,  said  the 
CP/M-86  option  will  be  available  to  MCS 
users  by  early  next  year. 

CP/M  has  emerged  as  the  standard 
operating  environment  for  most  small 
business  and  personal  computing  prog¬ 
rams.  The  option  would  be  available 
through  a  standard  5  ‘A-inch  mini-disk, 
which  users  would  insert  into  the  MCS 
disk  drive  to  prepare  it  to  accept  business 
and  other  applications  software. 

The  adaptation  would  make  most  con¬ 
figurations  of  the  MCS  capable  of  per¬ 
forming  word-processing  and  data  man¬ 
agement  as  well  as  graphic  arts  manage¬ 
ment,  financial  control,  and  reporting 
functions. 

The  MCS  can  be  configured  to  suit 
small,  medium  or  large  users  and  can 
grow  as  the  user’s  needs  grow  because  it 
has  plug-in,  plug-out  components  that 
consist  of  keyboards,  visual  display  un¬ 
its,  controllers,  disk  drives  and  printers, 
as  well  as  phototypesetters. 

MCS  users  presently  include  advertis¬ 
ing  agencies,  business  communicators, 
in-plant  and  commercial  printers,  publ¬ 
ishers  and  typographers.  Most  users  de¬ 
sign  their  own  systems  by  purchasing 
only  the  components  necessary  to  meet 
their  own  typesetting  needs.  By  adding 
the  CP/M  option,  those  users  would  be 
able  to  select  non-typesetting  functions  in 
the  same  modular  fashion. 

Dantas  said  the  CP/M  adaptation  is 
another  step  in  the  corporation’s  planned 
conversion  from  a  hardware-oriented  to 
software-oriented  organization. 

Inserting  units  added 
at  two  newspapers 


has  the 

Newspapers  Flor¬ 

ida,  purchased  their  second  Muller- 

EXTERIOR  OF  BLOCK-LONG  facility  of  the  Muncie  Star  and  Muncie  Martini  8-station  Model  275  Modular  In- 

Evening  Press  in  downtown  Muncie,  Indiana.  Original  building  is  at  left;  a  sorting  machine  for  the  production  line  of 

former  lodge  hall,  it  was  acquired  by  the  Press  in  the  1 920s  and  remodeled  in  the  Sarasota  (Fla.)  Herald  Tribune. 

the  late  1940s  to  house  the  merged  papers.  The  glass-fronted  portion  was  The  Appleton  (Wise.)  Post  Crescent, 

added  in  the  late  1960s,  connecting  the  original  building  to  a  two-story  part  of  the  Post  Corp.,  has  recently 

building  housing  pressroom  and  mailroom  facilities  that  was  acquired  in  purchased  a  Muller-Martini  Minuteman- 

1960.  The  new  building  housing  newsrooms  and  expanded  mailroom,  photo-  tv  Program  Stitcher  for  production  of 

graphy  and  storage  areas  is  at  far  right.  their  tv  programs. 
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DAVE  SOUCY,  pressman,  inches  the  folder  of  o  recently  installed  Harris 
V-25  in  Anoka,  Minn.  The  six-unit  web  offset  press  runs  about  250,000 
broadsheet  impressions  per  week  in  this  distant  suburb  of  Minneapolis.  Most 
important  publications  ore  the  116-year-old  Anoka  County  Union  and  the 
fast-growing  Anoka  County  Shopper  with  a  combined  circulation  of  70,000. 
The  press  has  two  formers,  to  average  53  pages  per  week  in  the  shopper,  and 
the  run  is  completed  in  two  or  three  separate  platings.  Soury  reports  that 
many  editions  of  the  broadsheet  shopper  are  five  sections.  The  16-page 
jacket  is  run;  then  two  eight  page  sections;  then  a  10-  and  1 2-page  section. 


Overhead 

(Continued  from  page  26) 

manager  and  the  headquarters  of  the  pap¬ 
ers’  electronic  systems  department. 

The  new  building  was  designed  by 
Gooden  and  Associates  Architects  of 
Muncie.  Mosier  Construction  was  the 
general  contractor. 

Eugene  S.  Pulliam  is  publisher  of  the 
Star  and  the  Press.  Other  officials  in  addi¬ 
tion  to  Pulliam  and  Spurgeon  are:  William 
A.  Dyer  Jr.,  president  of  Muncie  News¬ 
papers;  Frank  C.  Russell,  secretary- 
treasurer;  and  Robert  G.  Ellis,  general 
manager  and  vicepresident. 


INTERIOR  of  the  Muncie  Star's  new 
ground-floor  newsroom,  showing  cityside 
area  with  new  furniture  for  reporters  and 
editors  storage  and  work  suiTaces,  VDT 
tables  and  visitors'  chairs.  Editors'  offices 
are  out  of  picture  to  the  right;  sports, 
Sunday  and  Focus  departments  are  aut  of 
picture  to  the  left. 


DJ  announces  two 
economic  databases 

Dow  Jones  &  Co.  announced  October 
28,  that  two  new  databases  are  now  avail¬ 
able  to  Dow  Jones  News/Retrieval  sub¬ 
scribers — the  Weekly  Economic  Update, 
a  concise  summary  of  the  week’s  econo¬ 
mic  news,  and  the  Corporate  Earnings 
Estimator,  consensus  earnings  forecasts 
for  major  corporations. 

The  Weekly  Economic  Update  reviews 
the  top  business,  financial  and  economic 
news  and  statistics  that  appear  each  week 
in  the  Wall  Street  Journal,  Barron's  and 
the  Dow  Jones  News  Service.  A  new 
summary  is  available  each  Monday. 

The  Corporate  Earnings  Estimator 
provides  consensus  earnings  forecasts 
for  major  corporations,  summarized  from 
research  reports  of  45  leading  U.S. 
brokerage  firms.  The  service  is  provided 
to  Dow  Jones  by  Zacks  Investment  Re¬ 
search,  Inc.,  Chicago,  III. 

The  cost  to  subscribers  using  the  Eco¬ 
nomic  Update  will  be  the  same  as  that 
charged  for  the  regular  News/Retrieval 
database.  Access  to  the  Corporate  Earn¬ 
ings  Estimator  costs  $1  {>er  minute. 


Display  software 
increases  speed 

A  new  software  release,  designed  to 
provide  advanced  ad  layout  capabilities 
and  faster  throughput  speed  for  users  of 
its  2220  Display  Ad  Layout  Series  has 
been  announced  by  Harris  Composition 
Systems  Division. 

The  new  HDS2/Release  3.5  offers  in¬ 
creased  CPU  and  screen  memory,  hori¬ 
zontal  scrolling  to  100  picas,  expanded 
indent  capabilities  and  a  zoom  feature. 

According  to  Alan  J.  Whithear,  2220 
product  manager,  “The  new  release  fea¬ 
tures  will  enable  customers  to  increase 
productivity  and  expand  capabilities  for 
commercial  work.’’ 

Key  to  the  new  series  of  enhancements 
is  an  increased  screen  memory  of  15K 
that  permits  a  greater  variety  of  display 
ad  work  to  be  performed  more  efficiently. 

“Large  display  ads,  which  previously 
had  to  be  prepared  in  separate  parts,  can 
now  be  produced  in  a  single  operation,” 
Whithear  said. 

This  is  possible  through  new  features 
such  as  increased  copy  block  size,  ex¬ 
panded  formatting,  line-by-line  scroll, 
horizontal  scrolling  beyong  the  54-pica 
screen  measure  and  a  zoom  feature  that 
permits  screen  images  to  be  reduced  in 
size  to  view  entire  ads. 

Splice  tape  is  tinted 
purple  for  visibility 

Adhesives  Research  of  Glen  Rock,  Pa. , 
has  introduced  a  new  concept  in  paster 
splicing  of  newsprint  rolls  in  its  ARclad 
S-6514  two-sided  tape.  Tinted  purple  for 
splice  visibility,  S-6514  is  a  tissue- 
supported,  Vs  inches  wide  tape  with  tack 
for  instant  bonding  to  the  rough  surfaces 
of  newsprint  stock. 

ARclad  is  said  to  offer  multiple  advan¬ 
tages  in  the  pressroom.  It  eliminates  sol¬ 
vent  fumes  and  messy,  drippy,  and 
flammable  liquid  glues  in  paster  pattern; 
simple,  fast  hand  application  of  one  side 
to  the  newsprint  and  removal  of  the  liner 
reveal  the  second  adhesive  surface,  ready 
for  the  splice.  The  tape  is  recyclable  so 
hand-sorting  of  press  wastes  is  no  longer 
necessary. 


Dow  Jones  News/retrieval,  an  electro¬ 
nic  news  service,  provides  business  and 
financial  information  on  command 
through  personal  computers,  communi¬ 
cating  word  processors,  or  Various  other 
terminals  including  standard  time-sharing 
terminals. 


ARCLAD  S-6514  two-sided  splice  tape 
is  tinted  purple  for  visibility. 
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THE  PUBLICATION 
OFRECORD. 

It  takes  a  lot  of  numbers  to  get 
to  the  bottom  line 


The  newspaper  business,  like  any  other  business,  lives  on  data 
and  statistics.  Facts  about  newspapers  are  grist  for  the  mills  of  news¬ 
paper  executives,  advertisers,  agency  marketing  people,  analysts, 
and  countless  other  interested  in  our  field. 

The  one  bond  that  binds  so  many  people  with  such  dissimilar 
interests  together  is  an  interest  in  newspapers,  and  the  fact  that  they 
read  EDITOR  &  PUBLISHER.  Officials  of  ANPA  and  INAME,  for 
instance,  have  been  reminding  newspapers  about  the  importance  of 
regular,  accurate  collection  of  linage  information,  point  out  that  it  is 
necessary  information  for  agencies  and  marketing  men  to  plan 
competitive  advertising  programs. 

That's  just  why  E&P  has  become  the  publication  of  record, 
either  acquiring  linage  data  from  outside  sources,  or  sending  its 
own  questionnaires,  to  provide  the  industry  with  as  complete  and 
up-to-date  information  as  can  be  obtained. 

And  that's  why  E&P  provides  such  an  outstanding  editorial 
environment  for  your  newspaper's  promotional  advertising.  Our 
5,000  readers  among  advertisers  and  agencies  need  a  publication 
of  record.  Your  advertising  should  come  along  too,  for  the  record. 


Editor  &  Publisher 

The  Total  Promotion  Medium  for  Newspapers 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  212-752-7050 


Madison  Fund 
files  suit  against 
AM  International 

AM  International  Inc.,  said  to  be  on  the 
brink  of  default  on  $106  million  in  revolv¬ 
ing  credit  agreements  with  19  banks,  has 
been  hit  with  a  law  suit  (November  12)  in 
the  Federal  Court  for  the  Southern  Dis¬ 
trict  of  New  York  by  the  Madison  Fund 
Inc. 

Madison  Fund  is  a  Wall  Street  invest¬ 
ment  management  concern  that  invested 
about  $28  million  in  AM  International 
through  the  purchase  of  about  16  percent 
of  AM  stock  last  year. 

The  Madison  suit  was  filed  against  five 
former  AM  International  executives  in¬ 
cluding  Roy  L.  Ash,  former  chairman  and 
John  P.  Birkelund ,  a  former  director.  The 
law  suit  was  also  filed  against  AM’s  for¬ 
mer  investment  house  and  auditing  con¬ 
cern. 

Madison  Fund’s  suit  charges  that  AM’s 
prospects  were  seriously  overstated  early 
this  year  when  Madison  agreed  to  be¬ 
come  a  shareholder  with  the  purchase  of 
1,475,000  shares  at  an  average  price  of 
$17.33  per  share  and  161,000  shares  at 
about  $16.50  per  share.  Madison  said  last 
week  that  it  valued  the  stock  at  $3.00  a 
share  and  makes  the  AM  investment  ab¬ 
out  $5  million  of  the  Fund’s  $572  million 
in  total  assets. 

The  law  suit  also  charged  the  former 
AM  officers  and  agents  with  “fraud,  de¬ 
ception,  concealment,  suppression  and 
false  pretense’’  in  soliciting  the  Madison 
Fund  investment.  Madison’s  suit  also 
said  that  recently  reported  losses  ($158 
million  in  the  first  six  months  of  1981) 
were  caused  by  problems  in  the  last  two 
quarters  of  1980  and  prior  to  Madison’s 
investment.  The  suit  said  those  recently 
reported  losses  were  “concealed  by  over¬ 
statements"  of  assets  and  profits,  “and 
understatements”  of  losses  and  debts. 

Net  earnings  improve 
at  Consolidated 

Consolidated-Bathurst  announced 
October  30,  that  net  earnings  for  the  third 
quarter  of  1981  amounting  to  $28  million 
compared  to  $27.7  million  in  the  third 
quarter  of  1980. 

The  company  announced  that,  in  addi¬ 
tion  to  its  regular  quarterly  dividend  of  40 
cents,  its  board  has  declared  an  extra 
year-end  dividend  of  50  cents  per  com¬ 
mon  share. 

Company  president  W.  1.  M.  Turner, 
Jr.,  noted  that  this  brings  the  total  di¬ 
vidend  payout  for  each  of  the  last  two 
years  to  $2  per  share.  This  rate  of  payout, 
he  said,  is  in  line  with  the  company’s 
average  payout  ratio  over  the  past  five 
years. 


TWELVE  FOOT  LONG  Computer  Con¬ 
trol  Panel  for  new  U.S.  Printing  Ink  auto¬ 
mated  newsblack  manufacturing  system 
at  its  Jacksonville,  Florida  plant.  The 
computerized  system  automatically  hand¬ 
les  carbon  black  from  incoming  railroad 
cars  through  to  finished  ink  ready  for 
delivery. 

U.S.  Printing  Ink 
opens  automated  plant 

The  first  automated  and  computerized 
newspaper  balck  ink  manufacturing  and 
storage  system  of  its  type  is  now  in  opera¬ 
tion  in  the  Jacksonville,  Florida,  plant  of 
U.S.  Printing  Ink. 

“It  is  truly  unique,”  said  Herbert  Edel- 
man,  vicepresident — operations.  “Many 
new  concepts  in  this  advanced  system 
improve  quality  as  well  as  vastly  expand 
our  newsblack  output  capability,”  Edel- 
man  continued. 

Charles  Merbitz,  southeast  regional 
manager,  explained  that  the  compute¬ 
rized  system  automatically  handles  car¬ 
bon  black,  transporting  it  from  the  incom¬ 
ing  silo  to  the  mixing  and  then  the  dispers¬ 
ing  equipment.  The  purity  of  the  carbon 
black  is  maintained  in  a  completely  en¬ 
closed  system,  resulting  in  an  excep¬ 
tionally  clean  black  ink  which  runs  trou¬ 
ble-free  on  the  press,  he  reported. 

“We  can  serve  our  customers  better, 
with  the  highest  possible  quality  black 
ink,  without  charging  a  premium  price,” 
Merbitz  declared. 

The  environmental  protection  features 
of  the  system  are  a  special  satisfaction  to 
John  Forsyth,  southeast  regional  techin- 
cal  manager  of  the  firm.  “Our  newsblack 
system  is  completely  within  all  guidelines 
established  by  local  government  units, 
the  Environmental  Protection  Agency, 
and  OSHA,”  he  said. 

Forsyth  pointed  out  that  the  carbon 
black  is  totaly  enclosed  throughout  the 
entire  manufacturing  process.  Railroad 
cars  deliver  directly  into  two  90-foot  high 
silos,  through  the  feed-screw  conveyors, 
the  filtration  system,  the  purifying  air¬ 
lock  system,  conveying  blowers,  dis¬ 
charge  screw  and  weighing  hoppers,  mix¬ 
ers  and  dispersers.  The  entire  system  is 
directed  by  a  12-foot  long  computer  con¬ 
trol  panel. 


Electronic  unit 
interfaces  with 
host  computer 

Xerox  Corp.  is  introducing  a  new  line 
of  electronic  typewriters  which  can  inter¬ 
face  with  the  company’s  Ethernet 
system. 

Called  Memorywriter,  the  machines 
range  from  a  “low  cost”  model  for  $1 ,430 
which  has  a  half  page  of  phrase  recall 
memory  to  a  version  that  can  store  10 
pages  in  memory,  has  a  built-in  small  dis¬ 
play,  and  has  the  ability  to  interface  with 
a  host  computer  of  a  front-end  system. 

The  basic  model  Memorywriter  is  the 
610.  The  615  Memorywriter  has  a  larger 
memory  and  some  added  functions. 

The  top  of  the  line  Memorywriters,  the 
620  and  625,  have  communications  capa¬ 
bilities  which  enable  them  to  send  and 
receive  information  from  a  remote  data 
bank  and  process  hard  copy  automati¬ 
cally. 

Their  applications  are  said  to  be  good 
for  weeklies,  small  dailies,  or  stringers. 

The  620’s  memory  can  store  9.000 
characters,  or  about  5  pages.  The  625  can 
store  over  19,000  characters,  or  about  10 
pages. 

Memorywriters  can  be  upgraded  from 
the  basic  610  model  to  a  620  or  625  com¬ 
municating  display  version  in  less  than  an 
hour.  Xerox  said. 

The  company  will  announce  prices  and 
delivery  schedules  for  the  620  and  625 
some  time  next  year. 

Xerox  said  the  program  to  establish 
which  typing  functions  should  be  done 
electronically  by  the  product  line  of 
memorywriter  typewriters  included  the 
comments  from  more  than  300  typists. 
The  typists  wanted  the  simplifying  of  cor¬ 
rections.  reduction  of  keystrokes  and  the 
reduction  of  format  calculations. 

The  declining  cost  of  micro¬ 
electronics,  Xerox  said,  has  made  it 
possible  to  design  a  new  class  of  electro¬ 
nic  typewriters  that  are  competitive  in 
price  with  standard  electric  units . 


XEROX'S  620  MEMORY>A(RITER  is  de¬ 
signed  to  fit  in  with  the  company's  Ether¬ 
net  sytem  and  interface  with  a  host  com¬ 
puter  of  a  front  end  system. 
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Syndicates 


Economics  writer  adds 

Michael  McManus,  who  four  years  ago 
launched  a  self-syndicated  column,  “The 
Northern  Perspective",  with  the  goal  of 
suggesting  what  might  be  done  to  halt 
economic  decay  of  the  old  northern  in¬ 
dustrial  states  from  Maine  to  Minnesota, 
now  has  90  papers.  They  include  such 
metros  as  the  Chicago  Sun-Times,  Provi¬ 
dence  Journal,  Baltimore  Evening  Sun, 
Cleveland  Plain  Dealer,  and  Pittsburgh 
Post-Gazette. 

McManus  is  adding  a  new  column  to 
his  schedule  aimed  at  church  pages  of 
newspapers  across  the  nation,  titled 
“The  Word.” 

Why  would  an  economic  and  political 
columnist  be  interested  in  writing  a  spir¬ 
itual  column? 

McManus  says,  “I've  become  con¬ 
vinced  that  America's  deepest  problems 
and  its  most  hopeful  solutions  are  neither 
political  nor  economic,  but  spiritual  or 
ethical.  Yet  the  religious  leadership  of 
most  communities  is  not  very  effective  in 
dealing  with  such  problems  as  teenage 
drinking  or  promiscuity,  marital  breakup 
or  corporate  immorality.  FurT’srmore, 
no  one  attempts  to  analyze  the  effective- 


By  Lenora  Williamson 


religion  column 


Michael  McManus 


ness  of  the  church — or  to  propose  solu¬ 
tions.” 

McManus  plans  to  write  analyses  of  the 
issues  and  to  suggest  solutions. 

McManus  was  a  newspaper  reporter 
before  joining  Time  magazine  in  1%3  as  a 
correspondent,  first  in  Buenos  Aires  and 
then  in  Washington.  He  left  Time  in  1968 
to  work  with  John  Gardner  in  creating  the 
National  Urban  Coalition  and  for  a  de¬ 
cade  directed  multi-media  projects  that 
framed  public  policy  issues  for  debate. 

After  writing  consultant  papers  calling 


for  the  creation  of  the  Northeast-Midwest 
Congressional  Coalition,  he  launched  his 
first  newspaper  column. 

McManus  says  he  is  not  simply  writing 
a  religious  column,  but  is  attempting  to 
provide  a  continuing  analysis  and  com¬ 
mentary  on  the  state  of  the  American 
church.  He  is  interested  in  looking  at  how 
effective  churches  are  in  achieving  goals 
they  set  for  themselves. 

Early  subscribers  to  the  new  column 
include:  Ashury  Park (N.J.) Press,  Bidde- 
ford  (Me.)  Journal  Tribune,  Brunswick 
(Me.)  Times  Record,  Bucyrus  (Ohio) 
Telegraph  Forum,  Binghamton  (N.Y.) 
Press,  Elyria  (Ohio)  Chronicle  Telegram, 
Fremont  (Ohio)  News  Messenger,  Fort 
Wayne  (Ind.)  News  Sentinel,  Painesville 
(Ohio)  Telegraph,  Rockland  (Me.) 
Courier  Gazette,  Springfield  News  and 
Xenia  Daily  Gazette,  also  in  Ohio. 

McManus  is  located  at  85  Halliwell 
Drive  in  Stamford,  Connecticut  06902. 

4:  * 

In  a  very  short  message,  the  Denver 
Post  announced  return  of  “Gordo”  to  its 
comics  pages:  “The  readers  have 
spoken,  and  The  Post  has  listened.” 

“Gordo”  by  Gus  Arriola  was  dropped 
recently  and  in  a  few  short  weeks  angry 
protests  from  readers  got  him  back.  The 
strip,  handled  by  United  Feature  Syndi¬ 
cate,  recently  celebrated  its  40th 
anniversary. 

(Continued  on  page  32) 


Written  exclusively  for 
newspaper  readers! 

CUT  YOUR  OWN 
TlXES  AND  SAVE 

The  best  do-your-own-taxes 
program  a  newspaper  can  buy! 


•  4-PART  MINI-SERIES 

14-PART  NEWSPAPER  SERIES 
96-PAGE  BOOK 


•  BONUS  “TAX  BREAKER’ 
NEWS  STORIES 
(for  periodic  release) 


Use  our 

Reader  Service  Bureau  for  fulfillment 
or  do  it  yourself  with  books  ordered  in  bulk 
and  imprinted  with  your  logotype! 


To  participate  in  the 

1982  CUT  YOUR  OWN  TAXES  AND  SAVE 
program  call  JEAN  MOONEY  collect: 
(212)  557-9655 
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Syndicates 

(Continued  from  page  31) 


Beginning  with  the  first  of  the  year.  The 
Chicago  Tribune-New  York  News  Syndi¬ 
cate  officially  will  change  its  name  to  The 
Tribune  Company  Syndicate,  Inc. 

Syndicate  president  Robert  S.  Reed 
said,  in  response  to  an  inquiry  from  E  & 

P,  that  the  change  represents  “no  slight 
on  the  New  York  Daily  News”,  but  is 
being  made  in  line  with  more  recognition 
for  The  Tribune  Company.  The  change 
conforms  with  the  names  of  other  com¬ 
pany  properites — The  Tribune  Company 
Broadcast,  Inc.,  and  The  Tribune  Com¬ 
pany  Cable,  Inc. 

♦  *  * 

The  world-wide  recognition  factor  of 
the  comics — and  the  extent  of  licensing 
comic  characters — was  pinpointed  dur¬ 
ing  a  story  by  John  Simpson,  editor  of 
Gannett’s  Pacific  Daily  News,  in  the 
Gannetteer  for  October. 

Simpson  wrote:  “Popeye  the  Sailor- 
man  is  flexing  his  muscles,  has  a  corncob 
pipe  clinched  firmly  in  his  teeth  and  stares 
at  me  from  the  cover  of  my  small,  pocket 
notebook.  ‘I  yam  what  I  yam,’  he  is 
saying. 

“It’s  a  notebook  more  fitting  for  my 
two-year-old  daughter  than  for  me.  It  also 
says  something  about  island  journalism .  ’  ’ 
Simpson  went  on  to  explain  he  had 
asked  his  secretary  to  pick  up  some  note- 
books,preferring  those  that  fit  into  a  shirt 
pocket  since  jackets  are  not  worn  in  Aga- 
na,  Guam.  She  came  back  with  note¬ 
books  featuring  Popeye  as  well  as  several 
of  his  friends,  Olive  Oyl  and  Wimpy. 

It  seems  that  no  other  notebooks  that 
fit  shirt  pockets  were  available  on  the 
island. 

Concludes  Simpson  philosophically, 
“When  you  work  for  a  newspaper  in  the 
middle  of  the  Pacific,  farther  west  of  Hon¬ 
olulu  than  Honolulu  is  west  of  San  Fran¬ 
cisco,  you  do  the  best  you  can  do  with 
what’s  available.” 

♦  *  * 

“Energy  Notebook”,  the  national  Q 
and  A  feature  on  saving  energy,  now  is 
running  in  the  Houston  Post  and  the 
Tacoma  News-Tribune.  The  column  is 
syndicated  from  New  York  City  by  the 
authors,  George  and  Sy  Zachar. 

Hfi  Hi  iK 

Wordsmiths  Ltd.,  entertainment  fea¬ 
tures  syndicate  based  in  Pasadena,  Cali¬ 
fornia,  is  launching  “Hollywood  Inter¬ 
view,”  a  weekly  column  of  feature  briefs 
on  upcoming  television  shows. 

Ian  Harmer,  co-founder  of  the  two- 
year-old  syndicate  and  author  of  the  new 
column,  says  the  feature  will  be  drawn 
from  face-to-face  interviews  with  tv  per¬ 
sonalities  spotlighted  in  the  column.  He 
aims  to  provide  7  to  10  items  per  week 


Vintage  comics 
featured  in  Pontiac 

The  Oakland  Press  of  Pontiac,  Michi¬ 
gan,  began  featuring  “Vintage  Funnies” 
in  its  Sunday  comics  recently  and  now 
may  be  the  only  newspaper  routinely 
publishing  classic  comics  daily  and  in  full 
color  on  Sunday. 

Such  treasures  as  Pogo,  Krazy  Kat, 
Betty  Boop  and  Popeye  were  the  sought 
after  items  and  finding  them  was  only  half 
the  battle.  While  the  strips  themselves 
had  been  preserved,  the  artists’  color 
work  was  destroyed  long  ago  and  had  to 
be  redone.  Using  isolated  samples  of  the 
colors  in  the  original  strips  and  the  aid  of  a 
microscope  and  color  chart,  coloring  was 
duplicated  as  exact  as  possible. 

Krazy  Kat  and  Pogo  will  be  permanent 
residents  of  the  sections,  while  Betty 
Boop  is  running  for  about  1 3  weeks,  to  be 
replaced  by  Felix  the  Cat  and  later  by 
Popeye.  Comics  will  be  rotated  con¬ 
tinually  to  give  readers  a  variety  of  fun¬ 
nies  from  the  golden  age. 

Oakland  Press  added  the  vintage  com¬ 
ics  in  recognition  of  the  nostalgia  trend  in 
most  every  phase  of  current  culture. 

Sunday  Mag/ Net  adds 
four  newspapers 

Metropolitan  Sunday  Newspapers  will 
add  four  newspapers  to  its  Sunday  Mag/ 
Net  Waiver  Network  in  1982.  The  San 
Antonio  Express-News  and  the  Tulsa 
World  will  become  Waiver  Network 
members  January  3,  dropping  Family 
Weekly  and  Parade  respectively. 

In  March,  the  Hartford  Courant  be¬ 
comes  a  member  on  March  7  and  the  Day- 
ton  Daily  News  on  March  28.  Both  news¬ 
papers  will  introduce  new,  redesigned 
local  magazines  and  will  also  drop  Parade 
on  that  date. 

Information  systems 
director  appointed 

John  H.  Seymour  was  named  director 
of  information  systems  at  the  New  York 
Daily  News,  in  an  announcement  by  Hen¬ 
ry  K.  Wurzer,  executive  vicepresident 
and  general  manager. 

Seymour  joined  the  paper  in  Septem¬ 
ber,  1978,  as  manager  of  systems  and 
programming. 

Previously  Seymour  had  worked  as 
director  of  development  for  the  Deposi¬ 
tory  Trust  Company  in  New  York  City 
and  before  that  was  the  assistant 
vicepresident  and  senior  planning  officer 
of  the  Security  National  Bank,  Melville, 
N.Y. 

He  began  his  career  as  a  systems 
analyst  at  the  General  Electric  Space  Di¬ 
vision  in  Valley  Forge,  Pa.,  and  holds  a 
master’s  degree  in  operations  research 
from  New  York  University. 


Recycling  its  1981  E  &  P  Syndicate 
Directory  color  spread,  the  Register  & 
Tribune  Syndicate,  Inc.,  has  mailed  a  col¬ 
or  folder  "RTS  Feature  Directory"  with 
the  od  in  center  fold.  On  the  bock  of  the 
folder,  the  syndicate  features  its  own  staff 
with  o  full  page  of  caricatures  by  Frank 
Miller,  whose  illustrations  and  cartoons 
are  carried  by  R&TS. 


tied  to  primetime  shows  airing  after  the 
column  release  date.  The  column  may  be 
published  in  its  entirety  or  in  single  items, 
day  by  day. 

The  feature  is  not  a  gossip  column,  and 
Harmer  adds  that  “instead  of  resorting  to 
waffle  and  padding,  we’re  telling  our  stor¬ 
ies  in  350  words  at  the  most.”  The  syndi¬ 
cated  is  located  at  151  Linda  Vista  Ave., 
in  Pasadena. 


CITY  HALL  HONORS— For  its  spon¬ 
sorship  of  The  Screen  News  Digest  in  New 
York  City  public  schools,  the  Manufactur¬ 
ers  Hanover  Trust  Company  received  a 
Certificate  of  Appreciation  from  Mayor 
Edward  I.  Koch  (center).  Accepting  the 
award  is  John  F.  McGillicuddy,  president 
and  chairman  of  the  board  of  the  bank 
(left)  and  also  expressing  appreciation  for 
the  bank's  support  of  the  project  is  Joseph 
F.  D'Angelo,  president.  King  Features  Di- 
visian  af  the  Hearst  Corporation,  which 
produces  the  educational  newsfilm  series. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ALCOHOLISM 


CALIFORNIA  WEEKLY  seeks  investor'buyer, 
problem  solver.  Growth  area,  established 

(growth  publisher  Box  3451.  Editor  &  Pub- 
lisher. 

- - — - - 

NEWSPAPER  APPRAISERS 

-  - 

APPRAICAI  <;  mp  rCTATP  TAY  „ 


_ AUTOMOTIVE _  ..more  for  your  money'  -a  proven  weekly 

column  to  meet  your  need  for  monev  savine 
YOUR  AUTO  AND  YOU:  Weekly  test  reports  on  consumer  news.  Samples.  Mike  LeFan  1802 1 
newAmencan,  foreign  cars  plus  weekly  column  13th.  Temple  TX  76501 
of  answers  to  readers’  car  problems.  Write  for 

samples,  rates.  Automotive  Futures,  814  E  YEAR-END  TAX  PLANNER  teature  unique 
Manor  Circle,  Milwaukee  Wl  53217.  camera  ready  form  shows  readers  how  to  cut 

-  I  taxes.  CL  Hohensteinm,  PO  Box  166,  Atlanta 
DO/MVC  iGA  30361;  (404)  892-0950. 


CHILDREN/young  adult  book  reviews;  200  unxilP  OCl/fCU/c 

words  on  new'old  titles;  weekly  package  has  5  miJVIc  HcVltWo _ 

informative,  easy-to-read,  fun  reviews;  write 

MD  Books,  26313  Purissima  Rd,  Los  Altos  MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Hills  CA  94022.  weekend  section  or  entertainment  pages 

-  Issued  weekly.  Camera-ready.  Our  7th  year. 

DfiCfAjccc  Cineman  Syndicate,  7  Charles  Court,  Middle- 

_ Puoinicoa _  NY  10940;  (914)  692-4572. 

NINE  TO  FIVE  WOMAN  has  teen  targeting  MOVIE  REVIEWS  and  interviews  with  celebra- 
office  peeves  for  four  years.  Coffee-making  to  ties  and  national  political  figures.  Photographs 
career  blocs^Readerquenesiwelcomed.Week^  included.  Great  for  weekly  newspapers. 
cn!ioo '  ^  ^  weekend  section  or  entertainment  pages. 

o0422.  Issued  weekly.  In  our  9th  year.  International 

— — — — —  Photo  News,  Box  2405,  West  Palm  Beach  EL 
CAREERS  33402;  (305)  793-3424. 


Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

ALAN  G  LEWIS,  MEDIA  BROKER 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


•Sell  or  Buy  a  Weekly  Newspaper. 

•Over  20  listings  nationwide. 
•Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


SYD  S  GOULD  ASSOCIATES.  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY.  $125,000  grossclass,  low 
down  payment;  might  even  lease  to  good  oper¬ 
ator.  State  cash  and  experience  first  letter 

NEW  MEXICO  WEEKLY,  VASTLY  UNDERDE- 
;  VELOPED.  could  gross  over  $100.(^;  asking 


On  file  over  100  act.ve  qualified  buyers  for  ;  including  $80,000  building,  or 

daily,  top  weekly  or  shopper  publications.  I  *PU.UUO  without. 


Ridge  Rd.  Hardwick  MA  01037;  (413)  477 
6009 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 


OHIO  WEEKLY.  NO  LOCAL  COMPETITION, 
town  of  over  6000  population,  so  woefully 
underdeveloped  with  only  2600  circulation. 
Could  do  $250,000  but  does  only  about 


purchase  of  highest  quality  daily  and  weekly  I  *325.000 

newspapers  in  the  country.  Before  you  consider  I  *'fh  building,  or  $170,000  without. 


political  figures.  Photographs  npll' 

It  for  weekly  newsplpers,  '33-^53  dairtime;  (813)  446-0871 

n  or  pntPrtAinmpnt  naooc  1  Hights:  Of  write  Box  3364.  Clearwater  Bcach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

THE  BRIEF  CASE  is  a  weekiv  career  and  work  WAYNE  CHANCEY 

prale  questmnlnLercd  PUZZLES  CONSULTANTS/INVESTORS 

newspaper  circulation  over  400K.  The  author  is  — ^ — ■■  PO  Box  86.  Headland  AL  36345 

a  senior  level  corporate  executive  -  Harvard  PUZZLES-COMIC  STRIPS-AND  RPFCIAI  FFa  Wayne  Chancey  (205)693-2619 

rf.»Ri.a,!:n-5'!ii;fr  TU^fE^S^lSS  Hall  (205)  566-7198 

98102.  BROKERS  and  CONSULTANTS - 


64502  or  phone  (816)  279-9315  or  (213) 
1515-5047. 


THE  ELEGANT  CRAETS-Something  new  for 
idea-hungry  crafts  buffs.  Pre-Christmas  read¬ 
ership  builder,  C  Tidwell,  238  N  15th,  Kansas 
City  KS  66102;  (913)  621-5187. 

TV  TRIVIA  QUIZ!  Bramteasers  available  for 
dailies,  weeklies.  Call  or  write  for  free  samples, 
rates.  (803)  585-3298.  CaseCo,  101  Lafayet¬ 
te.  Spartanburg  SC  29302. 

GENERAL 

REAL  ESTATE 

CHILDREN  learn  about  nature  through  "Uncle 
Walt’s  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures,  TO  Box  2216,  Clear- 
brook  BC  Canada  V2T  3X8. 

HOUSE  CALLS-National  award  says  “enter¬ 
taining.  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  prof,  broker,  journalist.  240  Heming¬ 
way.  Rochester  NY  14620;  (716)  271-6230 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  tact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

EVERYTHING  You  Always  Wanted  To  Know  Ab¬ 
out  Real  Estate  But  Were  Afraid  To  Ask  SD.  Real 
estate  as  it  pertains  to  the  market  today.  In¬ 
formative  and  readable.  An  enhancement  to 
your  business  page  or  can  stand  alone.  Box 
1932,  Fairview  Heights  IL  62208. 

TALESOFTHETREASURE  HUNTERS.  Weekly 
or  monthly  column.  Write  for  samples-details. 

WEEKLY 

H  Goldberg.  Box  43-70.  Miami  FL  33143. 

HUMOR 

Covering  a  wide  and  diverse  range  of  collecti- 

TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e,  Gar¬ 
dena  CA  90248. 

able  Mrs  Bangert  knows  what  to  pick,  and  in  her 
literate  fashion  gives  a  full  report  on  a  single 
topic  using  many  specifics  to  inform,  educate, 
and  report  on  what's  collectible  when.  FEA- 

MEDICAL 

Rafeal  CA  94901. 

WHAT'S  NEW  IN  MEDICINE’Latest  medical 
news,  weekly,  with  commentary.  Samples.  LA 
Chotkowski,  MD.  FACP,  1143  Chamberlain 
Hwy,  Kensington  CT  0603T 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly.  Mt 
Vernon  lA  52314. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  SCO.  INC 
1511  K  St,  NW 
Washington  DC  20(X)5 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
1 1  Mam  St.  Southboro  MA  01772 
(617)  481-8562 


MICHIGAN  WEEKLY  AT  GROSS,  near  lake, 
gross  $301 K,  price  $300K.  Must  have  $75K 
cash  or  no  reply. 


I  EXCLUSIVE  CAROLINA  county  seat  weekly, 
building.  Grossing  over  $80M.  Excellent  net. 
$120,000.  Good  terms.  Contact  Box  3425, 
Editor  &  Publisher 

FOR  SALE-Weekly  adult  entertainment  news- 
aper  located  in  large  mid-western  metropolitan 
.  area;  free  circulation;  now  in  third  year  of  oper- 
1  atlon;  1980  gross-$160.0(X);  good  potential. 
I  Box  3451.  Editor  &  Publisher. 

1  TWO  Tennessee  county  seat  long  established 
i  quality  shoppers  with  outstanding  earnings  re¬ 
cords. 

I  1.  Grossed  $295M.  Price  $260M. 

!  2.  Grossed  $650M.  Price  $725M. 

TexasTMC  semi-weekly  established  15yearsin 
I  one  of  the  fastest  growing  area  of  USA.  $160M 
1  cash  flow  $870M.  literal  owner  terms. 
James  White,  Box  109,  McMinnville  TN 
I  37110. 


I  HAVE  BUYERS  for  newspapers  doing  100  to  i _ 

500  thousand  gross.  Edwin  0  Meyer.  Licensed  VERMONT  WEEKLY.  1700  paid.  Town  of 
Broker  Suite  101-E.  300  W  Franklin,  Rich-  2500.  Priced  at  less  than  half  gross.  Buyer 


Broker,  buite  101-t.  300  W  Franklin,  Rich-  2500.  Priced  at  less  than  half  gross.  Buyer 
mond  VA  23220;  (804)  643-7816.  needs  $20,000.  Box  3390,  Editor  &  Pub- 

-  I  lisher. 

JIMMY  CROWF  '  '^H-L  sacrifice  profitable  Oregon  weekly 

I  with  strong  county  seat  voice  and  good  expan- 
CONFIDENTIAL  NEGOTIATIONS  Sion  potential,  alongwith  lucrativesecond  pub- 

Specializing  in  the  test  Southern  markets.  114  lication.  for  gross.  Staff  to  stay  and  produce 
Wickersham  Dr.  Savannah  GA  31411;  (912)  more.  Only  $100.0(K).  Eor  details  call  Wayne 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 
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352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  '  Kansas  City  Office.  " 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
'Newspaper  Brokers 
•Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 

MEL  HODELL.  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC.  TO 
Drawer  12428.  Panama  City  FL  32401. 


Chancey  Consultants,  TO  Box  86.  Headland  AL 
36345;  (205)  693-2619. 

WEEKLY  ADVERTISING  PUBLICATIONS,  well 
established,  highly  profitable  in  number  one 
suburban  hopping  areas  Sell  for  gross.  $9(X]M 
down.  Attractive  terms.  Box  3434.  Editor  & 
Publisher. 


:  25,000  tree  distribution.  $350,0(X)  gross.  Se- 
i  riousbuyersonly.  $50. OOOdown required.  Box 
I  3450.  Editor  &  Publisher. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

INDUSTRY  SERVICES  | 

INDUSTRY  SERVICES 

NEWSPAPERS  FOR  SALE 


GROWING  NEW  YORK  WEEKLY.  $170,000 
gross  in  1980.  Terms.  Your  financial  informa¬ 
tion  requested.  Box  3335,  Editor  4  Publisher. 

OHIO-  THREE  WEEKLY  SHOPPERS  (75,000 
combined  circulation)  with  excellent  outside 
circulation  service.  Profitable,  with  gross  $1.2 
million  and  growth  potential.  Excellent  com¬ 
position  department.  Papers  can  be  more  pro¬ 
fitable  for  company  with  available  presstime. 
Reply  Box  3373,  Editor  4  Publisher. 

THREE  WEEKLIES  in  Zone  3;  “grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3423,  Editor  4 
Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers  1 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  4  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  4  Publisher. 
Replies  will  be  kept  strictly  confidential. 

PUBUCATIONS  AVAILABLE 

WRITER'S  AND  PHOTOGRAPHERS  GUIDE  TO 
NEWSPAPER  MARKETS-  Second  Edition  lists 
papers  buying  articles,  fiction,  photos,  car¬ 
toons  and  illustrations.  Exclusive,  current.  For 
complete  information  please  contact  Helm, 
4316  Hilldale  Av.  Las  Vegas  NV  89121. 

PUBUCATIONS  FOR  SALE 

EXCELLENT  RETIREMENT  opportunity  in 
HAWII.  Well  established  free  shopper  publica¬ 
tion.  Growing  area.  Non-metropolitan. 
$50,000.  PO  Box  386,  Aiea  HI  96701. 

SENIOR  CITIZEN  MONTHLY  tabloid,  largest 
senior  area  southern  California;  unlimited 
potential  5  years;  no  equipment;  no  building; 
$40M  .  Box  3439,  Editor  4  Publisher. 

E  4  P  CLASSIFIEDS 
Programmed  for  selling! 

(212)  752-7050 


PUBUCATIONS  FOR  SALE 


TRADE  MAGAZINE  FOR  SALE 
Due  to  death  of  publisher,  estate  wishes  to  sell 
monthly  (BPA)  magazine  grossing  $100,000 
yearly.  Only  book  in  strong  field  since  1950. 
Good  future  for  right  person.  Box  3409,  Editor 
4  Publisher. 


SHOPPING  GUIDES 

SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...Get  a  second  opinion  on  v.tal  operational 
changes/procedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  nevrs  or  without;  classified  only  and  penny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References,  Estil  Cradick,  950  Park- 
wood  Dr,  Dunedin  FL  33528.  (813)  733- 
1678. 


CLASSIFIED 
ADVERTISING  RATES 
LINE  ADS 

(Remittance  should  accompany  copy  un¬ 
less  credit  established.) 

1  week  —$3.50  per  line. 

2  weeks — $3.20  per  line,  per  issue. 

3  weeks — $3.00  per  line,  per  issue. 

4  weeks — $2.60  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service 
and  counf  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order.) 

1  week  —$2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 

Add  $2.50  per  issue  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  ptn,  N.Y.  time 

Editor  &  Publisher 
575  Lexington  Av,  NY  NY  10022 
(212)  752-7050 


ADVERTISING  SERVICES 


MARKETING  SERVICES 


ATTENTION!!! 

1982 

JOURNALISM  SCHOOL 
GRADUATES 

Editor  &  Publisher  would  like  to  extend  to  you,  as  a  gradua¬ 
tion  “gift", 

ONE  FREE  insertion 
in  the  Positions  Wanted  section 
of  the  December  26,  1981  issue. 

As  an  added  bonus,  if  you  runyourad  one  more  time  you  will 
be  charged  the  two-time  rate  of  $2.50  per  line,  if  you  run  your 
ad  two  additional  times  you  will  be  charged  the  three-time  rate 
of  $2.25  per  line,  per  issue  and  if  you  run  your  ad  three  addi¬ 
tional  times  you  will  be  charged  the  four-time  rate  of  $2.00  per 
line,  per  issue.  But  note,  whether  or  not  you  take  advantage  of 
the  multiple  rates  your  ad  in  the  December  26th  issue  will  be 
FREE. 

—GUIDELINES— 

1.  Deadline:  December  11,  1981. 

2.  Ads  must  not  exceed  7  lines  (39  characters  per  line). 

3.  Use  of  E  &  P  box  numbers  will  not  be  accepted. 

4.  Journalism  school  and  graduation  date  must  be  specified. 

Editor  A  Publisher  weicomes  you 
into  the  wonderfui  worid  of  journaiism!!! 
EAP  CLASSIFIED  ADVERTISING 
(2121  752-7050 


•CLASSIFIED  AD  TAKERS  EVERYWHERE;  IF  INCREASE  YOUR  SUBSCRIBER  share  of  mar- 
YOU  WILL  TAKE  THIS  HELP  WANTED  AD-  ket  with  Mediamax.  Cost  effective  telephone 

SEEKING  ESCORTS  EVERYWHERE  AMERICA  and  crew  sales  prc^rams.  National  references 
&  TRANSWORLD, ...call  (800)  221-8376  or  !  upon  request.  Call  Don  White  (716)  631- 
(212)  591-3034  after  Ipm-or  send  rate  card  ]  8220. 
tO:  Ad  Agency.  PO  Box  706.  Flushing  NY  | 

_ I  NEWSPAPER  SERVICES 

CIRCULATION  SERVICES  watch  your  classified  ad  sales  soar! 

For  43  years  we  have  gained  knowledge  and 
DICK  LEVIS  provides  the  finest  telephor;e  sales  experience  in  sales  management  that  can  help 
andpaidinadvancecrewordersintheindustry!  you  build  rapid  classified  profits,  promotion 
Call  me  at  (201)  772-7002  for  action!  and  training!  Consultations  and  programs  are 

designed  for  your  own  local  opportunities! 

-  Greater  profits  can  be  yours.  Call  or  write  for 

more  information  and  references:  Tom  Greene, 
YOU  ONLY  PAY  Classified  International,  3211  North  74th  Av, 

FOR  THE  RESULTS!!!  Hollywood  FL  33024;  (305)  981-1240. 

Put  our  proven  classified  sales  building  experi- 

Circulation  Climbers  offers  circulation  tele-  once  to  work  tor  you, 
marketing  for  your  newspaper.  We  call  for  all  nppir'K  nePlf'ld 

sizes  and  all  Zones  right  out  of  our  office  in  Ucoilan 

Massachusetts!  We  pay  for  the  phones,  person¬ 
nel  and  office.  You  only  pay  for  the  results!  INCREASE  PRODUCTIVITY  in  the  office  with- 
Circulation  Climbers.  Inc  out  increasing  costs.  Specialized  space  plan- 

James  M  Scutellaro  ning  and  design  for  journalism  offices.  Contact: 

(617)  438-7922  13an  Danford,  MANNSCHRECK  BUSINESS  IN- 

1  TERIORS,  512  Felix  St,  St  Joseph  MO  6450 1 ; 
_  (816)  279-8567. 

_ INK  RECOVERY _  TYPESETTING  SERVICES 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our  FAST.  ACCURATE  typesettingon  our  AM  3510 
federal  EPA  ID  number  is  CTD000790949.  Comp  Set.  Call  tor  low  quotes.  Copyset,  Box 

Call  for  details.  Ink  Recovery  Senrice  (203)  194,  South  Paris  ME  04281;  (207)  743- 

443-5890.  6843. 

E  &  P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 

EQUIPMENT  &  SUPPLIES... 


YOU  ONLY  PAY 
FOR  THE  RESULTS!!! 

Circulation  Climbers  offers  circulation  tele¬ 
marketing  tor  your  newspaper.  We  call  for  all 
sizes  and  all  Zones  right  out  of  our  office  in 
Massachusetts!  We  pay  for  the  phones,  person¬ 
nel  and  office.  You  only  pay  for  the  results! 
Circulation  Climbers.  Inc 
James  M  Scutellaro 
(617)  438-7922 


INK  RECOVERY 


BUSINESS  SYSTEMS 

CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


CAMERA  8.  DARKROOM 

CAMERAS  AND  PLATEMAKERS.  Buy,  sell, 
trade-10%  commission,  our  only  charge.  Jeff 
Weber,  (216)  729-2858. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins.  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  by  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volumn  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Call  or  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188,  POBOX476,  Shawano Wl,  54166. 

_ COMPUTERS _ 

COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  901  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 

COMPUSCAN  ALPHA  O.C.R.'s,  3  available. 
Contact:  Ken  Ridout,  The  Dallas  Times  Herald. 
(214)  744-6329. 


_ COMPUTERS _ 

COMPLETE  PDP/8E  system  with  two  RK05 
drives,  one  fixed  head  disk,  dectape  reader.  32 
KW  memory.  Can  be  seen  in  operation .  Make  an 
offer.  Contact  George  Cozart,  (716)  282- 
2311. 

FOR  SALE 

TAL-STAR— General  automation  18-30,  32K 
CPU  and  peripheral  equipment.  Located  in 
southern  Connecticut.  Contact  W  Brinegar 
(800)  638-4782. 


TALSTAR  T-1000  Systems,  complete.  Includ¬ 
ing  two  32K  18/30's,  four  CD  1 14  disk  drives, 
nine  Delta  Data  VDT's,  Data  Products  2440 
Line  Printer,  Versatec  Line  Printer,  and  associ¬ 
ated  paper  tape  readers  and  punches.  Contact: 
Ken  Ridout,  The  Dallas  Times  Herald,  (214) 
744-6329. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 

MULLER  AND  MARTINI  Model  227E,  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 

SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Counter  Stacker 
Cutler  Hammer  spare  parts. 

Kansa  inserter  with  4  stations. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 
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EQUIPMENT  &  SUPPLIES 

mailroom 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESEHING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  tee- 
our  only  charge.  Jeff  Weber  (216)  729-2858. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  s^re  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-HI  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

SHERIDAN  848  inserter.  Call  or  write  428  E 
Grand  Av.  Des  Moines  lA  M309;  (515)  282- 
2666. 

Great  Plains  Graphic-The  Equipment  People 


MISCELLANEOUS 


FOR  SALE— 20.000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson.  Record  Publishing.  123  N  Prospect. 
Ravenna  OH  44266;  (216)  296-8414. 


REMELT  furnace.  Nolan  600  gas.  with  8-pig 
Margach  mold.  $3(X).  World  Missionary  Press. 
Box  120.  New  Paris  IN  46553;  (219)  831- 
2111. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc.  540  Frontage  Rd.  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPR I  NT — Specialties-colors-groundwood 
papers;  sheets/rolls;  contracbspot;  David  F. 
Hoy-Paper  Sales.  Affiliated;  The  Paper  Group. 
Inc;  (212)  752-0558.  (602)  297-9976. 


30  POUND  OFFSET  GRADE  international 
newsprint.  40VS  inch  wide  rolls  all  new  and 
wrapped.  210  tons  available  at  $340  per  ton 
FOB  Detroit.  Len  Thomas,  (313)  921-4560. 


PHOTOTYPESETTING 


AM  3510/504  $6600.  AM  510/504  $6600. 
AM  500/504  $6400.  AM  5404  $4250.  Bob 
Weber  (216)  729-2858. 


BERTHOLD  PC-3  forms  typesetter,  $46,000 
new-$12,000  used.  AM  4800.  $12,900.  AM 
3500/504  PGM24,  $8750,.  AM  5404, 
$4950.  Never  used.  5810.  10%  commission. 
Bob  Weber,  (216)  729-2858. 


FOR  SALE,  as  a  package  or  individually: 

1 AKI CIT-70B  keyboard  with  video  display  unit 
1  Compugraphic  7200  LR  Serial  #1690 
(Needs  3  lenses) 

1  Addressograph  5000  addressing  machine, 

3  cabinets/trays  and  5000  carriers 
1  Graphotype  6300  stencil  cutter 
1  Stepper  PM-IV-FT  4-hopper  coallator, 
with  spares,  running 
1  Computape  4961  keyboard 
1  Compu-kwik  processor,  with  cabinet 
1  Compu-Kwik  dryer,  needs  drum 
15-10  Roll  cases  W'  Oiled  Buff  14  "  diameter 
Perforator  Tape 
Contact: 

Ferris  Fain.  General  Manager 
The  Herald  Publishing  (£ 

PO  Box  68 

Nacogdoches  TX  75961 
(713)  564-8361 

All  prices  quoted  on  call  and  are  negotiable. 


HARRIS  1251  MICROSTORS,  3300  Typeset¬ 
ter,  CompuEdits.  1420  Terminals,  Tally  Prin¬ 
ter.  Multiplexer,  fonts,  cables,  spare  parts  kits, 
diskettes.  Harris  will  install  and  warranty  as 
NEW  at  no  charge.  Call  George  Obermeier  at 
(617)682-1139. 


18  MONTH  OLD  AM  COMP  TYPESETTER. 
4510-W.  $17,950.  Call  Henn  at  (707)  429- 
4552. 


TYPESETTING  EQUIPMENT.  Buyers  and  sel¬ 
lers  contact  us.  10%  sales  fee -our  only  charge. 
Jeff  Weber  (216)  729-2858. 


UNISETTER  LR  with  spare  parts  kit,  $8750. 
3-Uniterms,  $2750  each.  Trendsetter  with 
spare  parts  kit.  $11,300.  MDT  350's,  $3400 
each.  10%  commission.  Bob  Weber,  (216) 
729-2858. 


UTS  CONTROLLER.  $15,000.  5  UTS  termin¬ 
als,  $3000  each.  10%  commission.  Bob  We¬ 
ber,  (216)  729-2858. 


COMPUWRITER  PACKAGES  JR,  I,  II.  IV  or 
7200,  processor,  strips  and  spare  parts  kit. 
$2495  and  up.  Guaranteed.  Jeff  Weber  (216) 
729-2858. 


COMP  IV  HR,  spare  parts  kit,  Compukwik,  2 
strips.  Like  new,  $7200.  10%  commission. 
Bob  Weber,  (216)  729-2858. 


EDIT  7900  LR,  2750-11,  2750  Dual  Disk 
Guarenteed.  Package  $18,500.  Bob  Webei 
(216)  729-2858. 


EDIT  7900  LR  and  Edit  2750  II.  $13,500 
Edit  2750  Dual  Disk,  $5000.  10%  commis¬ 
sion.  Bob  Weber,  (216)  729-2858. 


EDIT  7770  II.  vertical  ruling.  6  months  old. 
$16,000.  1(1%  commission.  Bob  Weber. 
(216)  729-2858. 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


PRESSES 


2IV2"  CUTOFF  HOE  COLORMATIC.  3  units,  2 
half  decks,  available  now. 

22^4”  Goss  Headliner  unit.  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

22T'4  "  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6  unit  VI 5A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


5  COMMUNITY  UNITS  WITH  CIRCUMFEREN 
TIAL.  Imniediate  delivery  from  factory  ware 
house.  Full  1981  ITC.  $45,000  each  oi 
$200,000  for  all.  Count-O-Veyor  $10,000 
Sue  Kahl  (916)  929-9481. 


RECONDITIONED  BY  FACTORY 
TRAINED  EXPERTS— SAVE  $125,000 
1973  Color  King  4  unit  web  offset  perfector 
with  4  rollstands.  Color  King  6  web  folder,  40 
hp  motor  drive  and  plate  bender. 

Subject  to  prior  sale 
InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  8%  4330  Telex  56-7471 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A.  6  units,  1973. 

Harris  V-15A,  add-on  units.  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units,  Upper  former.  1974. 
Cottrell  V-25,  W  and  folder. 

Goss  Community  add-on  units,  l%9-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  W  folders. 

Goss  4.  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Tk",  45  V7". 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22^4,  5  units.  1973. 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units,  1972. 

(>jlor  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

I  PEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45V5" 
(22T'4"  cut-off)  X  36  web  width.  2  folders.  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 

I  PEC,  INC 
97  Marquardt  Dr 
Wheeling  IL  M090 

(312)  459-9700  Telex  20-6766 


PRESSES.  CAMERA,  BINDERY.  Buyers  and 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  Jeff  Weber,  (216)  729-2858. 
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6-unit  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  HP  drive.  All 
units  and  roll  stands  are  stacked.  Well  main¬ 
tained.  in  A1  condition.  Available  immediately. 
Can  be  seen  in  operation.  (206)  653-2519. 


FOR  SALE  BY  OWNER.  5  units  of  News  King  (3 
units.  1%4  and  2  units,  1967)  with  Color  Icing 
folder.  Available  now.  (912)  764-9031. 


GOSS  SUBURBANS.  2  units.  3  units.  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  URBANITE  4  unit  press,  1%4,  serial 
number  U549.  22.770  cutoff,  $200,000. 
AUTOMATIC  SPLICERS.  3  Cary  automatic  i 
splicers  stacked  3  high,  currently  on  Urbanite  I 
model  FP  4540,  $120,000. 

LenThomas.(313)921-4560 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press.  SN  U-892.  Mfg  I 
1971.  I 

6  unit  Goss  Urbanite  press,  SN  U-640.  Mfg 
1968  used  to  print  Ib.CXX)  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders. 

SN  U-725.  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


6  units  2  folders.  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  COMMUNITY  add-on  units.  New  1968. 
Average  condition, .  some  rust  on  sylinders. 
$24,500  each.  ONE Corp/Atlanta,  (404)  321- 
3992. 


HOE  SUPER  PRODUCTION  PRESS,  all  or  for 
parts.  Equipped  with  Inland  RotoScreen  Di- 
Litho  58x223,  58x22T'4  cutoff.  Also  2  Cutler- 
Hammer  Fly  tables  in  good  condition.  Contact 
Manrin  Poel  or  Dan  Williams  at  The  High  Point 
Enterprise,  High  Point  NC  (919)  885-2161. 


PRESS-5  units  2-Folders  Color  King-68 
Stackers-3  Count-O-Veyors 
Clamp  Truck-1  Towmotor  LP  4000  lbs 
Camera-l-Robertson  20”x24"  Model  580- 
with 

Carlson  Gammatrol  Unit 
Processor- 1-LogE  Model  LD-24 
Exposure  Units-  1-Douthitt  Vacuum  Frame  with 
Ascolux  Light  60"x50",  1-Brown  Vacuum 
Frame  with  Mercury  Light  35"x45" 

Light  Tables-3-Brown  30"x40",  32"x42", 
52"x72" 

Northeast  Times,  8033  Frankford  Av,  Phi¬ 
ladelphia  PA  19136;  (215)  332-3300. 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 


SIX  UNIT  PRODUCTION  KING  with  twin  75hp 
drives-45000  IPH 

Four  Unit  Community  (1973)  with  Community 
folder 

Four  Unit  Thatcher  Pacer 

60"  Capco  Rewinder 
Mac  Beth  40"  plate  burner 
40"  Non  Stop  Flip  Top 
50hp-60hp  and  30hp  Goss  Drives 
Four  Position  Goss  Roll  stand 
104  Count-O-Veyor 

Goss  rewind  motor,  reversible,  variable  speed. 
Mounted. 

UPECO,  Inc 

Box  455 

Lyndhurst  NJ  07071 
(201)  438-3744 


THE  WEB  SPECIALISTS 
Goss  Suburban  1500,  7  units,  1969 
Goss  SC,  6  units.  1969 
Goss  Community,  4  units,  1972 
Goss  Community  add-on  units,  1968-72 
Goss  Suburban  add-on  units,  1967 
Goss  Urbanite,  6  units,  2  3-colors,  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  N845,  6  units.  1971 
Harris  V-25,  8  units,  3  JF  25's,  1978 
ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


4  UNIT  NEWS  KING  —  1973  40"  roll  stands, 
heavy  duty  folder,  standard  accessories,  parts. 
$58,000.  Phone  (402)  444-1000,  Terry  Au- 
senbaugh  or  John  Gottschalk. 


I  1—8  UNIT  HOE  COLORMATIC,  22^4"  cutoff, 
single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  Colormatic,  22^4"  cutoff, 

I  double  3:2  folder. 

I  2—18  unit  Hoe  Color  Convertible  presses. 
22V4"  cutoff,  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

2 —  8  unit  Goss  Mark  I  presses,  22T'4"  cutoff, 
automatic  pasters. 

1—6  unit  Goss  Mark  I  press.  22^4"  cutoff, 
automatic  piasters.  In  warehouse — save  re¬ 
moval. 

52-units  Goss  Mark  I  available.  A82  and  A88 
(23  9/16"  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1,  auto¬ 
matic  reels  and  pasters. 

For  more  information 
call,  write  or  wire: 

INUND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


16  UNITS  plus  two  half  decks  of  Harris  DiLitho 
system  available  due  to  offset  conversion.  Any 
reasonable  offer  will  be  considered.  Please 
contact  Henry  Gurski,  Jackson  Newspapers. 
New  Haven  CT  06511;  (203)  562-1121. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Callcollect  Herb  (201)289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  ^  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
^x  3241.  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers.  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 
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HELP  WANTED 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


ACADEMIC 


ACADEMIC.  COMMUNICATION  ARTS 
CHAIRPERSON 

The  University  of  West  Florida  seeks  Chairper¬ 
son  to  small,  expanding  Department  of  Com¬ 
munication  Arts,  which  includes  Speech  Com¬ 
munication,  Radio-TV-Film,  and  Journalism/ 
Public  Relations.  Broad-based  BA  and  MA  cur¬ 
ricula.  with  strong  internship  programs.  Desire 
seasoned  scholar-teacher  familiar  with  areas 
represented  in  department.  Liberal  Arts 
orientation,  and  teaching  interest  in  print 
media.  PhD  required.  Associate  Professor  or 
Professor  rank;  salary  competitive.  Starting 
date  no  later  than  August  1.  1982.  Send  ap¬ 
plication  letter,  vita,  and  five  letters  of  refer¬ 
ence  by  December  31.  1981,  to  Dr  Ralph  T 
Eubanks,  Search  Committee  Chairperson,  De¬ 
partment  of  Communication  Arts,  The  Uni¬ 
versity  of  West  Florida.  Pensacola  EL  32504. 
The  University  of  West  Florida  is  an  equal  em¬ 
ployment  opportunity/affirmative  action  em¬ 
ployer. 


ANGELO  STATE  UNIVERSITY  seeks  to  fill  two 
faculty  vacancies.  Has  an  immediate  require¬ 
ment  for  a  staff  person  to  join  by  January  13, 
1982.  Teach  four  news-editorial  and  related 
courses,  assist  the  advisor  to  student  publica¬ 
tions,  and  provide  academic  advisement  to 
journalism  students.  Position  requires  solid 
professional  news-editorial  experience  either  in 
newspapers  or  in  broadcast  news,  a  master's 
degree  in  journalism.  Doctorate  preferred  but 
adequate  professional  experience  will  be 
accepted  in  lieu  thereof.  Salary  competitive 
with  the  industry  and  with  other  state  schools. 
Deadline  is  open  but  may  close  anytime  after 
November  11,  1981. 

Also  requirement  for  Head,  Department  of 
Journalism  to  join  either  May  31.  1982  or  Au¬ 
gust  24,  1982.  Teach  three  courses,  advise 
student  publications,  and  guide  the  develop¬ 
ment  of  a  growing  and  dynamic  department. 

Solid  professional  experience,  at  least  three 
years,  in  news-editorial  operation  of  either 
newspaper  or  broadcast  news  is  essential.  Mas¬ 
ter’s  degree  in  journalism  plus  minimum  three 
years  teaching  and  academic  administrative 
experience.  Doctorate  preferred  butwill  accept 
adequate  professional  experience  in  lieu  there¬ 
of.  Salary  competitive  with  industry  and  with 
other  state  schools.  San  Angelo  is  located  in  the 
Texas  Sunbelt.  Deadline  is  open  but  may  close 
anytime  after  January  31,  1982.  Address  in¬ 
quiries  to;  Dr  Fred  Manler,  College  of  Profes¬ 
sional  Studies.  Angelo  State  University,  San 
Angelo  TX  76909. 

An  Affirmative  Action/ 

Equal  Opportunity  Employer. 


COLORADO  STATE  UNIVERSITY  seeks  assis¬ 
tant  or  associate  professor  for  tenure-track 
position  in  public  relations.  Successful  candi¬ 
date  will  take  a  leadership  role  in  further  de¬ 
velopment  of  region's  only  ACEJMC-accredited 
pr  sequence.  Professional  experience,  ability  to 
teach  essential:  graduate  degree  in  journalism 
or  mass  communications  preferred.  Salary  rank 
commensurate  with  experience.  Duties  begin 
August  20.  1982.  Apply  by  letter  and  resume, 
including  names  of  references,  to  David  Clark, 
Chair,  Search  Committee,  Department  ot  Tech¬ 
nical  Journalism.  Colorado  State  University, 
Fort  Collins  CO  80523.  Deadline;  January  22, 
1982.  CSU  is  EEO/AA  employer.  EO;  314  Stu¬ 
dent  Services  Building. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 


Yes,  yes,  yes!  When  the  experienced 
professor  Is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE'RE  EDUCATED! 


E&P  CLASSIFIEDS 
(212)  752-7050 
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ACADEMIC 


JOURNALISM  AND  MASS  COMMUNICATION; 
At  least  five  positions-Assistant  to  Full  Profes- 
sorships-at  the  University  of  Oklahoma  to  be¬ 
gin  Fall,  1982,  in  News  Communication,  Pro¬ 
fessional  Writing.  Radio-Television-Film,  and 
Photojournalism.  Teaching  experience  in  each 
position  is  desirable. 

NEWS  COMMUNICATION  (2  positions); 
Earned  doctorate  and  professional  print  media 
experience  required  for  one  position.  Prefer¬ 
ence  will  be  given  to  candidate  with  public 
affairs  reporting  experience.  The  second  posi¬ 
tion  requires  either  an  earned  doctorate  with 
protessional  print  media  experience  or  signifi¬ 
cant  editorial  management  experience. 

PROFESSIONAL  WRITING;  BA  degree  and  ex¬ 
tensive  paid  publications  record  at  the  national 
market  level. 

RADIO-TELEVISION-FILM  (2  positions); 
Earned  doctorate  and  professional  broadcast 
experience  required.  Experience  in  motion  pic¬ 
ture  production  preferred  in  one  position  and 
broadcast  production  experience  preferred  in 
both. 

PHOTOJOURNALISM;  BA  degree  and  five 
years'  photojournalism  experience  required. 

Applications  also  are  invitied  tor  Assistant 
Director  for  Administration,  a  12-month  func¬ 
tion  which  will  be  held  by  a  current  or  new 
faculty  member  who  is  also  involved  half-time 
in  teaching  and/or  research.  Requirement  for 
consideration  is  eligibility  for  a  tenure-track 
position  on  the  school's  faculty.  Salary  and 
rank  or  each  appointment  will  be  based  on 
qualifications.  Salaries  are  competitive.  Send 
resume  and  have  three  letters  of  reference  sent 
to  Elden  Rawlings.  Director,  HH  Herbert 
School  of  Journalism  and  Mass  Communica¬ 
tion,  University  of  Oklahoma,  Norman  OK 
73019.  Specify  position  in  which  candidate  is 
interested.  Deadline  January  15,  1982. 
Affirmative  Action/Equal  Opportunity  Em¬ 
ployer. 


UNIVERSITY  OF  CINCINNATI  DEPARTMENT 
OF  ENGLISH  (Writing  Certificate  Program) 
anticipates  an  opening  in  Fall  1982  for  a  te¬ 
nure-track  assistant  professor  to  teach  journal¬ 
ism.  Candidates  must  have  PhD.  professional 
experience  (print  media),  and  potential  for 
scholary  reasearch.  Person  would  teach  a  varie¬ 
ty  of  undergraduate,  or,  possible  graduate 
courses.  Send  resume,  three  letters  of  recom¬ 
mendation,  and  examples  of  professional  jour¬ 
nalistic  writing  to  Robert  D  Arner,  Head,  De¬ 
partment  of  English.  University  of  Cincinnati, 
ML  069,  Cincinnati  OH  45221.  Deadline  15 
December  1981.  AA/EOE. 


THE  COLLEGE  OF  ST  THOMAS  and  its  well 
established  Department  of  Journalism  seeks  a 
tenure-track  addition  to  its  professionally- 
oriented  faculty  for  the  Fall  semester,  1982. 
Our  news-editorial  emphasis  requires  someone 
with  at  least  three  years  news  experience  and 
the  PhD  is  preferred.  Opportunity  to  teach  skills 
courses  as  well  as  history  and  consideration  of 
an  area  of  the  individual's  special  interest.  Lo¬ 
cated  in  St  Paul's  Summit  Avenue  area  with  the 
benefits  of  Twin  City  living.  Salary  competitive. 
Send  resume,  references,  clips  and  salary  his¬ 
tory  to;  Rev  James  W  Whalen,  Chairman  of 
Journalism,  College  of  St  Thomas,  St  Paul  MN 
55105.  The  College  of  St  Thomas  is  a  private. 
Catholic,  ccoeducational  liberal  arts  college. 
We  seek  cand  idates  who  possess  a  clear  identi¬ 
fication  with  our  goals  and  objectives.  Applica¬ 
tion  deadline  IS  January  15. 1982.  The  College 
of  St  Thomas  is  an  equal  opportunity,  afforma- 
tive  action  employer. 


UNIVERSITY  OF  GEORGIA  School  of  Journal¬ 
ism  and  Mass  Communication  seeks  qualified 
professional  to  head  new  Public  Relations 
Sequence,  beginning  in  July  or  September 
1982.  Founded  in  1955  as  the  Advertising- 
Public  Relations  Sequence,  the  now  separate 
Public  Relations  Sequence  is  one  of  the  largest 
in  the  school.  Candidates  must  have  a  terminal 
degree  (preferably  PhD)  in  communications  or 
a  related  field  and  professional  experience  in 
public  relations.  The  positions  involve  admi¬ 
nistering  public  relations  educational  program 
on  a  12-month  basis,  and  teaching  (under¬ 
graduate  and  graduate).  Rank  and  salary  open. 
University  of  Georgia  is  an  equal  opportunity/ 
attirmatove  action  institution.  Send  letter  and 
vita  to  Frank  B  Kalupa,  Chairman.  Public  Rela¬ 
tions  Search  Committee,  School  of  Journalism 
;  and  Mass  Communication,  University  of  Geor- 
i  gia,  Athens.  Georgia  30602. 


ANTICIPATED  FACULTY  POSITION  (Fall.  82); 
Minimum  requirement ,  MA  in  English,  Journal¬ 
ism,  or  Communicaticn  (PhD  desirable)  plus  5 
years  experience  in  journalism,  editing,  or 
other  professional  writing  area,  and  2  years  I 
teaching  experience;  $22,000-$27,000;  to  j 
.  teach  in,  develop  and  coordinate  new  Com¬ 
munications  program  with  primary  emphasis  { 
on  written  communication  in  various  media;  i 
newspapers,  book  publishing,  radio,  tv,  adver-  | 
tising,  etc.  New  program  will  be  housed  in  De¬ 
partment  of  Literature  with  emphasis  on  liberal  I 
arts  education  (not  technical  training).  Submit  , 
letter,  vita,  and  list  of  publications  to  Search 
Committee,  Department  of  Literature,  Uni¬ 
versity  of  North  Carolina  at  Asheville,  Asheville  ' 
NC  28814.  Deadline;  January  10.  1982.  An  ] 
Equal  Opportunity  Employer.  I 


LECTURER  TO  FULL  PROFESSOR  to  teach  j 
courses  in  news-editorial  sequence,  ie  report-  j 
ing-writing-editing.  Professional  newspaper  ex-  I 
perience  a  must.  Earned  advanced  degrees  ! 
welcomed.  Salary,  rank  depend  on  qualifica-  | 
tions.  Position  open  August.  1982.  An  equal  i 
opportunity/affirmative  action  employer.  Write,  I 
with  resume,  to  Chairman,  Department  of  Jour¬ 
nalism,  Baylor  University,  Waco  TX  76798. 


ADMINISTRATIVE 


GENERAL  MANAGER,  ILLINI  PUBLISHING 
CO,  pubi isher  of  student  publications,  operator 
of  student  FM  station.  University  of  Illinois. 
Person  would  supervise  operations.  Newspaper 
business  background  preferred.  Send  full  de¬ 
tails  to  Gene  Gilmore,  810  South  Wright,  1 19 
Gregory  Hall,  Urbana  IL  61801. 


GENERAL  MANAGER 

If  you  have  had  general  management  and  edito¬ 
rial  experience  with  a  weekly  publication  and 
knowledge  of  commercial  printing,  you  are  the 
person  we  are  looking  for. 

Scripps-Howard  Newspapers  has  an  opening  in 
Bardstown,  Kentucky,  for  an  individual  with 
the  above  qualities.  Please  contact.  Director  of 
Operations,  City  Newspapers,  1100  Central 
Trust  Tower,  Cincinnati  OH  45202. 


GENERAL  MANAGER  for  small  paid  weekly 
and  large  free  weekly  reaching  over  60,000 
homes  in  gracious  Zone  2  area.  Candidate’s 
strong  forte  should  be  sales,  but  good  educa¬ 
tion,  high  ener®  and  sound  business  judgment 
also  required.  Experience  in  weekly  newspaper 
and  free  distribution  and  knowledge  of  mail 
desirable.  A  challenging  position  for  someone 
anxious  to  prove  ability  to  run  a  small  business 
Weeklies  are  owned  by  larger  enterprise  that 
will  give  strong  staff  support  but  allow  inde¬ 
pendence  of  action.  Reply  giving  work  and  sal¬ 
ary  history  to  Box  3421,  Editor  &  Publisher. 


MANAGER-NEWSPAPERS 

Ohio-based  corporation  is  looking  for  a  General 
Manager  to  run  2  semi-weekly  newspapers  lo¬ 
cated  West  of  Toledo  Sales,  typesetting,  pas¬ 
teup  and  distribution  is  done  on  location,  but, 
printing  is  provided  by  the  corporate  headquar¬ 
ter  facility.  Newspaper  experience  and  an 
aggressive  attitude  are  needed  to  help  these 
highly  respected  newspapers  serve  growing 
markets.  Community-oriented  individual  a 
plus. 

Earnings  potential  in  the  low  $20’s.  Write  in 
confidence,  including  salary  history,  or  salary 
requirements  to  "Manager-Newspapers,"  PO 
Box  16131,  Cleveland  OH  44116. 

An  Equal  Opportunity  Employer  M/F 


OPENINGS  EXIST  for  experienced  newspaper 
persons  with  proven  managerial  ability  who  are 
interested  in  operating  weekly  or  small  daily 
newspapers.  The  positions  offer  the  opportun¬ 
ity  to  share  in  the  growth  of  the  local  newspap¬ 
er,  the  community  and  the  parent  company. 
Good  fringe  benefits  and  advancement  oppor¬ 
tunities.  Please  send  resumes  tO;  The  WJ  (Srlf- 
fin  Newspaper  Co,  PO  Box  838,  Downey  CA 
90241  Att;  P  Tofani. 


GENERAL  MANAGER 

Ideal  opportunity  for  candidate  with  strong 
accounting  and  production  background  to 
manage  our  10.000  dally  circulation  newspap¬ 
er  located  In  Zone  2.  All  replies  held  In  strict 
confidence.  Please  respond  with  a  letter  and 
resume  Including  salary  history  tO; 

J-30,  P.O.  BOX  2069 
_ Philadelphia.  PA  19103 _ 


CONTROLLER 

Excellent  opportunity  with  company  located  on 
the  Atlantic  coast  in  Zone  4  seeking  an  indi¬ 
vidual  to  manage  its  accounting  operations. 
Company  is  broad-based  with  ownership  of 
newspaf^rs  (daily  and  weekly),  tv,  radio  and 
cable.  The  professional  we  seek  must  have  prior 
newspaper  experience  with  a  strong  accounting 
background.  Must  be  familiar  with  computer 
operations  and  have  good  management  skills. 
Include  salary  requirements  and  reterences 
with  resume  to  Box  3440,  Editor  &  Publisher 

ADVERTISING 


ADVERTISING  MANAGER 
Mature  professional-still  willing  to  put  in  a  full 
day’s  work--needed  to  head  sales  eftort  lor 
leading  national  trade  journal  serving  rapidly 
growing,  large  dollar  volume  industry  Seeking 
seasoned  veteran  with  full  understanding  of 
print  media  to;  make  direct  sales  calls  (outside 
and  phone):  service  well-established  accounts 
and  develop  new  ones;  and  professionally  rep¬ 
resent  our  respected  company.  Substantial  sal¬ 
ary/benefit  package  awaits  the  right  candidate. 
Pleasant  SunbeItTocation  in  lakeside  commun¬ 
ity  near  major  metropolitan  city.  Send  resume 
and  salary  history  to  Box  3404,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER  TRAINEE 
Join  leading  national  monthly  trade  magazine 
serving  an  established  growth-oriented  indus¬ 
try.  Candidate  with  3-5  years  print  media  sales 
experience,  willing  to  nurture  under-worked 
accounts  and  learn  this  industry,  will  be  top 
contender  to  advertising  manager  position 
within  9  months.  Opportunity  for  excellent 
financial  rewards  for  aggressive,  well-rounded 
professional.  Super  location  in  bedroom  com¬ 
munity  near  major  Sunbelt  city.  Send  resume 
and  salary  history  to  Box  3405,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES  MANAGER 
With  great  growth  potential  with  experience  in  a 
sound  Zone  7  dail/  This  could  be  the  challenge 
you  have  been  looking  for.  Must  have  manage¬ 
ment  skills  and  sales  leadership.  Send  resume 
and  full  confidential  sdlary  requirements  to  Box 
3413,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
A  manager  is  someone  who  makes  things  hap¬ 
pen.  This  Zone  2  daily  is  looking  for  such  a 
person  to  lead  a  7-person  ad  staff  Lots  of  chal¬ 
lenges  and  opportunities  if  you  are  efficient, 
promotion-minded  and  want  to  be  part  of  an 
aggressive  management  team.  Send  resume 
and  salary  requirements  to  Box  3424,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Immediate  opening  for  an  experienced  director 
for  a  well  established  West  coast  weekly  news¬ 
paper  chain. 

Must  ne  strong  on  planning,  training,  develop¬ 
ment  of  sales  programs,  and  communication. 
Excellent  salary,  bonus,  and  benefit  program. 
All  applications  will  be  kept  confidential. 
Send  resume  to;  Box  3453,  Editor  &  Publisher. 


ASSISTANT  NATIONAL 
ADVERTISING  MANAGER 


Metro  daily  needs  candidates  with  experience 
in  newspaper  advertising  and  supervision.  Ex¬ 
cellent  growth  potential.  Minimum  require¬ 
ments; 

1.  Five  or  more  years  experience  in  newspaper 
advertising  sales.  National  advertising  experi¬ 
ence  preferred. 

2.  One  or  more  years  of  sales  supervisory  ex¬ 
perience. 

3.  Some  college-degree  preferred,  but  may  be 
offset  by  experience. 

4.  Capable  of  short  and  long  range  planning 
and  staff  development. 

i  $30,000+  to  start  depending  on  experience. 
I  Good  benefits  with  established  firm.  Zone  9. 
Send  resume  and  salary  history  to  Box  3466, 
Editor  &  Publisher  by  December  18,  1981. 


COLORADO  TRANSCRIPT,  a  twice-weekly  with 
controlled  weekly,  needs  an  aggressive  sales 
person.  Salary  plus  commission,  car  allowance 
and  benefits.  Send  resume  with  salary  require¬ 
ments  to  John  Thomas,  PO  Box  98/.  Golden 
CO  80401. 


ADVERTISING  SALES/MANAGER 
Expanding  Florida  suburban  free  weekly  needs 
experienced  person(s)  to  take  on  growing  mar¬ 
ket.  Must  be  type  who  stays  with  the  job,  and 
proves  reliable.  Good  opportunity  for  right  per¬ 
son.  Send  resume,  with  salary  r^uirements  to 
Box  3341.  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  21,  1981 


HELP  WANTED 

HELP  WANTED  | 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

CIRCULATION  | 

EDITORIAL  1 

EDITORIAL 

NEED  A  DISPLAY  ADVERTISING  person  who  is 
creative  and  problem-solving  for  a  group  of  5 
Manhattan-based  newspapers.  Must  be  able  to 
motivate  others,  good  organizational  skills  re¬ 
quired.  Real  potential  for  growth.  If  you  suc¬ 
ceed  you  will  be  highly  rewarded.  Salary  plus 
attractive  override.  Call  Mr  Trent  Lyon,  (212) 
989-4096. 

CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  SUPERVISOR 
The  Columbian  newspaper,  m  Vancouver, 
Washington  needs  an  experienced  newspaper 
classified  advertising  telephone  sales  super¬ 
visor  for  a  staff  of  9.  Must  have  thorough  know¬ 
ledge  of  classified  telephone  salesroom,  proven 
ability  to  supervise,  motivate  and  tram  sales 
people.  Salary  $1536-$1824  to  start  depend- 
mgon  experience  plus  full  benefits.  Send  letter 
and  resume  including  salary  history  to  Alverta 
Brown.  The  Columbian.  PO  Box  180.  Vancouv¬ 
er  WA  98666.  All  replies  confidential. 

Equal  Opportunity  Employer 

RETAIL  ADVERTISING  MANAGER.  We  need  a 
goal-onented,  goal-setting  manager  to  lead 
staff  that  has  the  potential  to  help  achieve  your 
goals.  Fast  paced  position  on  60M  daily  in  Zone 
4.  Position  reports  to  Ad  Director.  Prior  man-  i 
agement  experience  necessary.  Reply  in  confi-  | 
dence.  Send  resume  and  salary  history  to  Box  i 
3406,  Editor  &  Publisher. 

salesmanTg^ 

Major  Midwestern  metropolitan  newspaper  has 
an  opening  for  a  retail  advertising  sales  mana¬ 
ger.  We  are  seeking  a  candidate  with  a  proven 
track  record  in  sales  management  in  addition  to 
a  college  degree.  Person  selected  will  enjoy 
direct  selling  involving  new  business  and  major 
accounts,  and  training  and  motivating  a  staff  of 
talented  sales  reps  while  working  as  part  of  a 
management  team.  If  interested  we  invite  you 
to  forward  your  resume  in  complete  confidence 
to  Box  3417,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 

SMALL  WISCONSIN  MARKET  with  TMC  daily/ 
weekly.  Excellent  position  with  full  fringes  for 
working  ad  manager.  Must  be  competitive, 
aggressive  and  teacher.  Four-person  staff. 
Write  Box  3463,  Editor  &  Publisher. 

ARTIGRAPHICS 

DAILY/SUNDAY  50,000  AM  needsart  director-, 
magazine  layout,  news  illustration,  color 
graphics.  Zone  1.  Resume  and  clips  to  Box 
3428,  Editor  &  Publisher. 


EXPERIENCED  PHOTOTYPESETTER/ 
PASTE-UP  ARTIST 

Salary  plus  commission.  Job  in  northwest  Flor¬ 
ida,  a  better  place  to  live.  National  publication. 
Person-to  person  tO:  Doc  Faison  (904)  547- 
4244,  or.  (904)  547-3630. 


_ CIRCULATION _ 

CIRCULATION  MANAGER,  34  years  old,  9 
years  experience  11  phases,  mailroomtoTMC. 
Very  strong  in  sales  and  training.  Looking  for  a 
long  range  challenge  with  solid  newspaper. 
Goal  setter  and  achiever  who  loves  the  busi¬ 
ness.  Excellent  references  and  track  record. 
Any  Zone.  Reply  Box  3443,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  community  daily 
newspaper  in  Coatsville,  Pennsylvania.  Must 
have  experience  in  home  delivery  and  be  strong 
on  service.  Knowledge  of  wholesale  distribu¬ 
tion  and  single  copy  sales  important.  Must  pos¬ 
sess  ability  to  manage  field  and  office  person¬ 
nel  Good  spot  tor  number  2  person  to  move 
into  number  1  position.  Salary  in  upper  teens. 
Send  resume  to  Box  71,  Ardmore  PA  19003. 


CIRCULATION  MANAGEMENT 
OPPORTUNITY 

Larger  metro  daily  newspaper  is  seeking  experi¬ 
enced,  first  line  supervisor.  Excellent  growth 
potential  within  a  progressive  circulation  de¬ 
partment.  Minimum  requirements: 

1.  Five  years  experience  in  circulation,  pre¬ 
ferably  in  home  delivery  area. 

2.  One  or  more  years  of  supervisory  ex- 
peience  within  a  circulation  department. 

3.  Some  college— degree  preferred,  but  not 
required. 

Good  benefits,  $25,000  plus  to  start  depend¬ 
ing  on  background  and  experience.  Zone  9. 
Send  resume  and  salary  history  to  Box  3380, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION 
MARKETING  MANAGER 

Metro  daily  is  seeking  candidates  for  our  cir¬ 
culation  promotion  ddepartment.  The  ideal 
candidate  will  have  an  overall  understanding  of 
circulation  and  promotion  plus  various  market¬ 
ing  concepts.  Also  should  have  supervisory  ex¬ 
perience  and  budgeting  background.  Must 
understand  types  of  competitors  other  than 
print  media. 

$28,000  depending  on  experience  plus  good 
benefits  to  start.  Good  growth  potential  for  the 
right  person.  Zone  9.  Send  resume  and  salary 
history  to  Box  3465,  Editor  &  Publisher. 


SUPERVISOR  PLUS.  We  are  looking  for  a  per¬ 
son  who  is  looking  for  a  future.  Six-day,  40, 0(^ 
afternoon  newspaper  in  Zone  2.  Must  be  thor¬ 
oughly  qualified  in  all  phases  of  circulation 
work.  Carrier  home  delivery,  motor  routes,  col¬ 
lections,  promotion  and  service.  We  need  a 
strong  leader  with  a  proven  track  record  who 
can  build  circulation.  Excellent  benefits.  Send 
complete  resume,  along  with  salary  require¬ 
ments,  to  Box  3371,  Editor  &  Publisher. 

DATA  PROCESSING 

PROGRAMMER-ANALYST 
We  are  a  Zone  2  AM  daily  with  a  125,000 
circulation  seeking  a  experienced  programmer- 
analyst  to  join  our  growing  Data  Processing  de¬ 
partment.  Individual  should  have  three  years 
background  work  programming  in  Cobol  on 
Burroughs  or  DEC  equipment.  Our  newspaper 
offers  a  excellent  benefits  package  and  working 
conditions,  along  with  opportunities  for  growth. 
Send  resume  including  salary  history  to  Box 
3456,  Editor  &  Publisher. 


WIRE  EDITOR  for  35,000  PM  daily.  Require 
experience  on  wire  and  with  VDT.  Write  Editor, 
Gazette,  Gastonia  NO  28052.  No  calls  please. 

WE  HAVE  THE  BEST  automotive  reporting 
team  in  the  town  where  that's  top  news,  and  we 
need  a  strong  reporter  to  join  the  team.  Maybe 
you  have  covered  the  auto  beat  before  or  maybe 
you're  covering  general  business  and  economic 
news.  Either  way,  you  have  top  digging  and 
writing  skills.  Send  a  resume  and  samples  of 
your  work  to  Kathy  Warbelow,  Business  Editor, 
Detroit  Free  Press,  321  W  Lafayette.  Detroit  Ml 
48231. 


FINANCIAL  EDITOR/WRITER 
Wanted  by  aggressive,  mid-sized  daily  in  Zone 

4.  Must  be  inquisitive,  knowledgeable  and  in¬ 
terested  in  personal  and  corporate  finance, 
money  markets,  real  estate,  government  econo¬ 
mics,  overall  trends.  Must  assignment/idea 
oriented  and  outgoing  and  personable  to  gener¬ 
ate  a  wide  field  of  financial  resources.  Send 
resume,  cover  letter,  published  work  and  refer¬ 
ences  to  Box  3438,  Editor  &  Publisher. 

EDITOR  for  award-winning  northern  Illinois 
6000  weekly.  Creative  editor  who  can  manage 
a  staff  of  3.  Expertise  in  all  aspects  of  views 
essential.  Good  salary  and  benefits.  Resume 
and  clips  to  Publisher,  Box  100,  Mendoda  IL 
61342. 

EDITOR  WANTED 

IF  YOU  WOULD  LIKE  to  build  your  own  mouset¬ 
rap  in  a  major  suburban  competitive  market.  If 
you  can  train  a  young  staff.  If  you  are  strong  on 
local  news  coverage.  If  you  like  to  run  your  own 
show  and  have  fun.  Then  you  should  send  your 
resume  to  us.  We  offer  all  of  the  above  plus  an 
attractive  fringe  benefit  plan.  Box  3386,  Editor 
&  Publisher. 

^  WE  RE  EXPANDING 
Established  80,000  AM  daily  is  opening  a  new 
bureau.  We  have  reporter  openings  for  muni¬ 
cipal  beats  and  general  assignment.  Copy  edi¬ 
tor  and  layout  editor  positions  also  available. 
Highly  competitive  Zone  4  market.  We  offer  an 
ideal  working  environment,  top  salary  and  com¬ 
petitive  benefits.  Interested  applicants  please 
send  resume  including  salaw  history  and  re¬ 
cent  work  samples  to  Box  3324,  Editor  &  Pub¬ 
lisher. 

HANDS-ON  EDITOR  WANTED.  Young,  aggres- 
sive  news  team  needs  experience  editor.  Salary 
in  the  $16,000  range.  One  of  Zone  5's  best 
weekly  newspaper.  Ideal  county  seat  commun¬ 
ity .  Here's  a  chance  to  grow  and  establish  roots. 
Send  complete  resume  to  Box  3442,  Editor  & 
Publisher. 


WASHINGTON  DC.  Wire  service  has  openings 
for  reporters  to  cover  Congress/Federal  Agen¬ 
cies  for  dailies  nationwide.  Solid  experience  on 
daily  or  wire  service  a  must.  Send  clips,  resume 
to  States  News  Service,  316  Pennsylvania  Av, 
SE,  Washington  DC  20003;  (202)  M6-9876. 

WRITER/EDITOR— Office  of  publications, 
SUNY  College  at  Purchase — A  demanding 
position  in  a  dynamic  learning  institution  with 
challenging  growth  goals.  The  writer/editor  will 
develop  and  implement  editorial  standards  for 
college  publications:  apply  skills  as  polished 
writer/editor;  possess  broad  knowledge  of  pro¬ 
duction  procedures;  utilize  effective  techni¬ 
ques.  Three  years  experience  as  deadline- 
oriented  writer/editor,  background  in  higher 
education  and  Bachelors  degree  in  Journalism 
or  Mass  Communications.  Applications  close 
December  11.  Positions  to  be  filled  January 
11.  Salary  base:  $12,500-$14,5(X)  Liberal 
fringe  benefits,  including  TIAiA/CREF.  Apply  to 
Deanne  Molinari,  Affirmative  Action  Office, 
SUNY  College  at  Purchase,  Purchase  NY 
10577 .  An  Affirmative  Action/Equal  Opportun¬ 
ity  Employer. 

ALL  AROUND  REPORTER,  news.  City  govern¬ 
ment,  schools,  sports,  camera;  able  to  work  a 
full  day  for  a  small  city  paper,  northern  New 
England.  Commuting  distance  to  sports  and 
cultural  activities  in  Boston.  Compensation 
open.  Send  complete  resume  and  clips  to  Box 
3332,  Editor  &  Publisher. 

AGGRESSIVE  BANKING/FINANCIAL  news  re- 
porter,  2-3  years  experience,  needed  to  help 
staff  the  Chicago-based,  midwest  bureau  of  a 
national  daily  financial  newspaper.  Salary 
around  $20,(J00  for  the  right  bright-writer. 
Send  resume  and  clips  to  Box  3460,  Editor  & 
Publisher. 

BUSINESS  EDITOR/WRITER  for  regional  busi- 
ness  magazine  and  national  magazine.  Con¬ 
cise,  snappy  writingandeditingskillsand  busi¬ 
ness  experience  required.  Send  resume,  sam¬ 
ples  to:  Robert  Dixon,  Curtis  Publishing  Co,  PO 
Box  567B,  Indianapolis  IN  46206. 

COMMUNITY  NEWSPAPER  for  one  of  Amer- 
ica's  most  vibrant  resort  towns  has  two  open¬ 
ings:  sports  editor  and  photographer.  We  are 
accustomed  to  prize-winning  quality.  Don't 
apply  if  you  can't  produce.  Zone  4.  Send  clips 
and  resume  to  Box  3399.  Editor  &  Publisher. 

COPY  EDITOR  with  at  least  two  years  experi¬ 
ence  and  VDT  knowledge  to  work  rim  and  some 
make-up  and  layout.  Agressive  newspaper  of 
70,000  in  Zone  4.  Reply  Box  3396,  Editor  & 
Publisher. 

COMMUNITY  NEWS  EDITOR  wanted  by 
44,000  PM  to  lead  a  dozen  correspondents 
covering  neighbornoods  and  metro  area.  Also 
will  assist  city  editor.  Ideal  candidate  has  back¬ 
ground  in  community  news,  supervisory  experi¬ 
ence  and  demonstrated  copy-editing  skills. 
Letter,  resume,  clips  tO:  Dave  Butler.  Managing 
Editor.  Jacksonville  Journal,  1  Riverside  Av, 
Jacksonville  FL  32202. 

CITY  EDITOR— What  make  a  great  city  editor? 
If  you  can  tell  me.  you  might  just  get  a  chance 
to  be  one.  I  need  a  second  in  command  and 
won't  settle  lor  less  than  the  very  best.  If  you 
think  you  have  the  skills,  significant  experi¬ 
ence.  news  judgment  and  drive  and  determina¬ 
tion  to  lead  our  excellent  reporting  staff,  you're 
going  to  have  to  convince  me.  Get  the  ball 
rolling  be  sending  me  a  resume,  clips,  salary 
expectations  and  a  cover  letter  telling  me  about 
yourself  and  your  philosophy  of  newspapering. 
We  re  an  award-winning,  44.000  Southeastern 
daily.  Send  materials  to  Dennis  D  Dible,  Man¬ 
aging  Editor.  Kingsport  Times-News,  PG  Box 
479,  Kingsport  TN  37662. 


GEORGIA'S  fastest  growing  daily  newspaper  is 
looking  for  a  City  ^itor.  We  want  a  "word" 
editor  who  can  manage  reporters,  improve  their 
copy  and  has  a  touch  for  layout.  Applicants 
should  have  a  reporting  background  and  at 
least  2  years  desk  experience.  Write  Managing 
Editor,  Gwinnett  Daily  News.  394  Clayton  St. 
Lawrenceville  GA  30245. 

GENERAL  FEATURES  EDITOR.  Houston  resi- 
dentsonly.  Five  years  experience.  Strong  writer 
contacts.  Salary  open.  Box  3412,  Editor  & 
Publisher. 

I  GENERAL  ASSIGNMENT  REPORTER  for  2 
I  weeklies  in  northwestern  Connecticut.  One- 
I  year  of  experience  or  sharp  J-school  grad. 
I  Duties  include  writing  and  photography. 
I  chance  to  learn  editing.  Must  be  willing  to  work 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limited,  PO  Box  3658, 
Lacey  WA  98503. 

I  "ON  THE  MOVE  " 

I  The  Times-Picayune/States-ltem  of  New 
Orleans  is  seeking  reporters  and  copy  editors 
for  a  number  of  openings  resulting  from  expan¬ 
sion  of  news  coverage  in  this  growing  area. 

I  Reporter  candidates  should  have  daily  news- 
I  paper  experience  supported  by  a  clipping  file 
that  demonstrates  initiative  and  good  writing 
skills. 

Copy  editor  candidates  should  have  at  least  two 
I  years  of  copy  desk  experience  and  be  able  to 
I  demonstrate  a  strong  command  of  the  English 
I  language  and  grammar,  plus  good  headline 
I  writing  skills.  All  copy  desk  positions  require 
evening  work. 

I  Send  resume  and  clippings  to  the  Personnel 
j  Director.  The  Times-Picayune/The  States- 
Item,  3800  Howard  Av.  New  Orleans  LA 
70140. 

I  an  equal  opportunity  employer  m/f 

OUR  EDITOR  is  retiring  after  36  years,  making 
changes  in  editorial  department.  May  have  one 
or  two  spots  open  for  people  with  grassroots 
community  appraoch,  no  highbrow  or  sophisti¬ 
cated  reporting.  Chicago's  largest  ABC  com¬ 
munity  newspaper.  Call  or  write  Ed  Vondrak, 
Southwest  News-Herald,  6225  S  Kedzie  Av. 
Chicago  IL  60629;  (312)  476-4800. 

PROGRESSIVE,  MID-SIZED  TEXAS  DAILY  has 
;  opening  for  editorial  page  editor.  We  need  a 
I  person  who  has  the  ability  to  produce  bright, 
provocative  copy  and  to  sup^ise  layout  of 
editorial  and  op^  pages.  Editorial  and  column 
writing  experience  required.  Please  send  sam¬ 
ples  with  resume  to  Box  3397,  Editor  &  Pub¬ 
lisher. 

POSITION  OPEN  on  south  Texas'  largest  semi- 
i  weekly  for  a  highly  literate  journalist  with  re¬ 
porting,  editing^  headline  writing  and  organiza¬ 
tional  skills.  fHioto  ability  helpful,  but  not 
necessary.  Start  immediately.  No  primadonnas 
need  apply.  Write  Allie  Haden,  Mid-Valley 
Town  Crier,  927  W  Business  Hwy  83,  Weslaco 
TX  785%. 


SPANISH-ENGLISH 
SENIOR  REPORTER 
ANALYST-EDITOR 


479,  Kingsport  TN  37662. 

CITY  EDITOR 

Do  you  fit  this  profile?  Strong  city  desk  back¬ 
ground.  preferably  with  major  newspapers  in 
lOO.OfX)  range.  Good  leader  with  special  skills 
in  working  with  reporters  and  writing.  Under¬ 
standing  of  graphics.  We  are  a  major  metro 
region  75.000-80.000  PM  with  heavy  local 
empahsis.  Box  3462,  Editor  &  Publisher. 

EXPANDING  NEWSPAPER  GROUP 
We  are  looking  for  several  people  strong  in 
either  editorial  or  advertising  with  management 
possibilities.  All  properties  currently  located  in 
Zone  6.  Interested  applicants  should  send  re¬ 
sume.  including  salary  requirements  to  Box 
3358,  Editor  &  Publisher.  All  applications  held 
in  the  strictest  confidence. 

EDITOR.  REPORTER-PHOTOGRAPHERS  for 
upstate  New  York  weekly.  Well  established 
company.  Experience  preferred,  however  de¬ 
sire,  ability  more  important.  Send  resume, 
copy  samples,  salary  required.  Area  scenic;  ski, 
hunt,  fish,  golf.  Box  3398,  Editor  &  Publisher. 


with  experience  in  busi¬ 
ness  or  financial  journal¬ 
ism  for  key  post  in  Latin 
America’s  leading  finan¬ 
cial  newsletter  located  in 
Mexico  City.  Starting  sal¬ 
ary  US  $45,000  with  adv¬ 
ances  if  qualified.  Write 
to; 


Apdo.  Postal  12-995 
Col.  del  Valle 
03100  Mexico,  D.F. 


EDITOR  &  PUBLISHER  for  November  21,  1981 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORI^ 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


REPORTER— Two  good  solid  years  of  reporting 
experience  may  be  your  key  to  a  spot  on  our 
award-winning,  44,000  Southeastern  daily. 
We're  looking  for  someone  who  can  handle  the 
routine  and  also  tackle  the  bigger  stories.  Tell 
us  about  yourself  and  include  salary  require¬ 
ments  and  some  samples  of  your  work.  Send 
materials  to  Dennis  D  Dible,  Managing  Editor, 
Kingsjx)rtTimes-News,  PO  Box  479,  Kingsport 
TN  37662.  No  phone  calls. 


Editor/Writer 

Financial 

Editor/ 

Writer 

For  national  weekly  business  news¬ 
paper  covering  manufacturing  indus¬ 
tries,  Basic  news  experience,  back¬ 
ground  in  economics  desirable. 

Must  have  ability  to  generate  busi¬ 
ness  story  ideas,  and  to  edit  and  write 
in  easy,  readable  style. 

Send  resume,  work  samples,  and  sal¬ 
ary  requirements,  to;  Box  QS,  11 
West  37th  St,  New  York  NY  10018. 
an  equal  opportunity  employer  M/F 


LEADING  NORTH  CAROLINA-BASED  national 
furniture  publication  seeks  experienced  writer/ 
editor  with  strong  background  in  financial 
analysis  and  reporting.  Challenging  opportun¬ 
ity  to  gather,  organize  and  analyze  business 
information  on  individual  companies  and  the 
industry.  Send  resume  and  recent  clips  to  Bill 
Peterson,  Editor,  Furniture  Today,  Box  2754, 
High  Point  NC  27261. 


MANAGING  EDITOR  for  rapidly  growing  award¬ 
winning  weekly  group  in  Zone  2.  Managerial 
and  training  strengths  critical,  but  must  be  able 
and  willing  to  do  it  all,  hard  news,  sports,  com¬ 
munity  coverage,  editorial  page.  Call  Hamilton 
Meserve,  914-677-8241. 


NATIONAL  BUSINESS  NEWSPAPER  seeks 
affiressive  experienced  freelance  reporter.  One 
who  knows  how  to  dig  for  news.  Not  afraid  to 
work  hard  to  get  the  paper  information.  Based 
in  Los  Angeles  area  willing  to  travel  extensively. 
Monthly  retainer  plus  expenses.  Send  resume 
and  work  samples  to  Box  3436,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR— Sports  will  be  the  backbone 
of  our  new  Sunday  edition  scheduled  to  start 
November  29.  We  re  looking  for  a  sports  editor 
who  will  help  keep  us  the  number  one  daily  in 
Wyomingand  also  assure  that  our  Sunday  read¬ 
ers  get  a  top-notch  sports  package.  Layout  and 
photography  experience  is  a  must,  as  are  solid 
reporting  and  writing  skills.  Please  send  re¬ 
sume,  clips,  references  and  salary  require¬ 
ments  to  Box  3354,  Editor  &  Publisher. 


SPORTSWRITERS 

Two  openings  upcoming  on  Zone  4  daily  with  3 
major  universities  in  coverage  area.  Excellent 
opportunity  to  move  into  2nd  slot  on  4-person 
staff.  Appearance,  ability  to  meet  public  a 
must.  Zone  4  experience  preferred.  Box  3359, 
Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
With  talent,  standards  and  desire  to  help  make 
department  one  of  the  country's  best.  At  least  5 
years  of  metro  daily  experience  Proven  record 
as  top  reality  editor.  Reporting  experience 
helpful.  Proven  ability  to  work  effectively  with 
people.  Top  pay.  Write  Terry  Galvin,  Executive 
Sports  Editor,  San  Jose  Mercury  News,  750 
Ridder  Park  Dr,  San  Jose  CA  95190. 


STAFF  WRITER/EDITOR 
Tired  of  long  newspaper  hours,  short  newspap¬ 
er  pay,  and  even  shorter  cold  winter  days?  Come 
to  the  sunny  South  and  join  our  dynamic  young 
staff  publishing  the  finest  business  magazine 
in  its  field.  We're  looking  for  a  writer/reporter/ 
photographer  with  upward  motivation  to  learn 
our  industry  and  advance  to  an  editorial  man¬ 
agement  position  within  the  next  9  months. 
Qualified  candidates  will  be  aggressive,  dedi¬ 
cated  professional  journalists  willing  to  fulfill 
assignments  on  deadline,  generate  interesting 
story  ideas  and  copy,  assist  in  layout,  and 
assume  a  full  rangeof  editorial  responsibilities. 
Great  location  in  semi-rural  community  near 
thriving  metro  city.  Send  resume,  work  samples 
and  salary  history  to  Box  3403,  Editor  &  Pub¬ 
lisher, 


STAFF  WRITER 

Join  young,  aggressive  editorial  staff  of  leading 
national  trade  magazine.  This  position  involves 
some  travel  covering  stories  in  the  field  and 
requires  a  commitment  to  meeting  deadlines. 
Daily  newspaper  experience  a  definite  plus. 
Photographic  skills  helpful.  A  candidate  willing 
to  assume  responsibility  and  learn  our  thriving 
industry  will  be  top  contender  for  staff  editor 
position  opening  next  year.  If  you  have  a  mini¬ 
mum  of  two  years  reporting  experience  and 
would  like  to  relocate  to  an  attractive  bedroom 
community  near  major  Sunbelt  city,  send  re¬ 
sume,  clips  and  salary  history  to  Box  3419, 
Editor  &  Publisher. 


SPORTSWRITER 

Alaska's  largest  daily  needs  an  energetic,  en¬ 
terprising  sportswriter  for  growing  sports  sec¬ 
tion.  Anchorage  has  professional  basketball, 
semi-pro  baseball,  NCAA  college  sports  and  a 
full  range  of  high  school  sports.  The  city  is 
building  a  25  million  dollar  domed  sports  are¬ 
na.  We're  searching  for  a  sportswriter  with  a 
talent  to  cover  the  big  events,  the  imagination 
to  write  a  weekly  column  and  the  energy  to  help 
routine  sports  news.  Applicants  must  have  3  or 
more  years  of  experience.  Deadline,  December 
4,  1981.  Send  resume,  clips,  references  and 
salary  requirements  to  Personnel  Director,  The 
Anchorage  Times,  Box  40,  Anchorage  AK 
99510. 


TWO  REPORTERS  NEEDED  by  45,000  cir¬ 
culation  daily  in  metropolitan  St  Louis  area. 
Must  be  aggressive  and  thrive  on  competition. 
One  position  requires  2  years  experience,  be¬ 
ginners  considered  for  second.  Send  clips,  re¬ 
sume  and  salary  needs  to  Dave  Melchior,  City 
Editor,  News-Democrat,  PO  Box  427,  Bellevil¬ 
le  IL  62222.  No  phone  calls. 


WRITER/PHOTOGRAPHER  needed  by 
Midwestern  weekly  in  200,000-plus  area. 
Good  chance  to  develop  all  journalism  skills, 
features,  photos,  darkroom,  headlines,  out¬ 
lines,  layout,  rewrite.  Photo/darkroom  back¬ 
ground  essential.  $200  week  plus  mileage  and 
benefits.  Box  3362,  Editor  &  Publisher 


SHARP  COPY  EDITOR  with  some  layout  experi¬ 
ence  wanted  by  small-medium  coastal  metro 
daily  that's  graphically  impressive  and  local 
news  aggressive  in  Zone  4.  Please  send  cover 
letter,  resume,  tearsheets,  references  to  Box 
3458,  Editor  &  Publisher. 


SPORTS  EDITOR  for  evening  14,000  circula¬ 
tion  daily  in  central  Pennsylvania.  Layout  and 
design  experience  required  and  VDT  experi¬ 
ence  preferred.  Perfect  position  tor  sportswriter 
looking  to  move  up  or  for  sports  editor  of  smaller 
daily.  Send  resumes  and  non-returnable  clips 
and  layout  samples  to  James  McClure.  Manag¬ 
ing  Editor,  The  Sentinel,  PO  Box  588,  Lewis- 
town  PA  17044. 


LIFESTYLE  COPY  EDITOR  for  Texas  metro  dai¬ 
ly.  Sunbelt  area.  Graphics,  editing,  headline 
writing  and  page  layout  skills  required.  Send 
resume  and  clips  to  Box  3414,  Editor  &  Pub¬ 
lisher. 


PUBLIC  INFORMATION 


NEWS  EDITOR  needed  to  assist  managing  edi¬ 
tor.  Direct  a  9  person  daily  news  department.  At 
least  one  year  professional  experience  required 
in  copy  editing,  headline  writing  and  page  lay¬ 
out.  Send  letter,  resume,  samples  of  work  to 
Jack  Morris,  Glenwood  Post,  Box  550,  Glen- 
wood  Springs  CO  81602. 


NEWS  PHOTOGRAPHER 
Fast  growing  Alaska  daily  of  40,000  circulation 
has  opening  for  aggressive,  talented  photojour¬ 
nalist.  Able  to  do  it  all.  Spot  news,  features, 
essays  in  both  color  and  black  and  white.  Inten- 
seley  competitive  market  demands  hard  work 
as  well  as  ability.  We  need  a  thoroughly  profes¬ 
sional  photographer  to  contribute  to  a  fine- 
looking  newspaper  that  is  getting  better.  If 
that's  you,  send  samples,  resume,  salary  his- 
!  tory  and  letter  to  WP  Dougherty,  Assistant  Man- 
I  aging  Editor,  Anchorage  Daily  News,  Pouch 
;  6616,  Anchorage  AK  99502. 


I  NIGHT  EDITOR 

I  We  are  looking  for  an  exceptional  editor  to 
I  direct  the  night  side  of  our  paper.  The  work 
.  involves  copy  editing,  and  directing  reporters 
I  and  correspondents.  The  right  candidate  will 
I  have  some  experience,  be  agressive,  show  he/ 
j  she  can  get  the  best  out  of  people  and  make  a 
I  significant  contribution  to  our  paper.  The  abil- 
I  ity  and  ambition  to  advance  is  important.  We 
I  are  a  Zone  2  medium-sized  daily  in  the  New 
I  York  metro  area.  Send  resume  and  salary  his- 
j  tory  to  Box  3457,  Editor  &  Publisher. 


NIGHT  EDITOR 

Need  a  take  charge  individual  who  can  operate 
night  copy  desk  with  minimal  direction.  Must 
be  experienced  editor  and  able  to  handle  re¬ 
write,  breaking  news.  Knowledge  of  sports 
helpful.  This  is  an  expansion  position  on  a  PM 
paper  with  a  good  future  in  beautiful  Naples  on 
the  Gulf.  Resume,  clips,  samples  to  George 
Cecil,  Executive  Editor,  Naples  Daily  News,  PO 
Box  7009,  Naples  FL  33940.  No  phone  calls. 


NEW  JERSEY  DAILY  in  shadow  of  Big  Apple 
rebuilding  after  promotions  from  within.  Need 
copy  editors,  editorial  page  editor.  Great  oppor¬ 
tunities  for  hard  workers  with  potential.  Will 
train.  Big  bucks  cannot  be  your  goal;  we  don't 
pay  New  York  City  rates.  Resume,  tearsheets, 
clips  to  Box  3467,  Editor  &  Publisher. 


SPORTS  EDITOR 

Southern  California  daily  looking  for  a  dynamic 
idea  person  to  make  a  gcxxj  section  even  better. 
Queries  will  be  held  confidential.  Resume  and 
references  to  Box  3431,  Editor  &  Publisher. 


PUBUC  INFORMATION 


COPY  READER 


Dow  Jones  &  Co.,  Inc.,  publisher  of  The  Wall  Street 
Journal,  is  seeking  a  Copy  Reader  for  its  expanding 
interactive  News/Retrieval  Service.  The  position  will 
be  located  in  our  Princeton,  N.J.  facility. 

Duties  will  involve  editing  our  news  wires  and  pub¬ 
lications,  including  The  Wall  Street  Journal,  for 
online  retrieval. 

We  are  looking  for  a  news  professional  with  a  year  or 
more  of  experience  on  a  wire  service,  newspaper  or 
other  publication,  although  a  recent  college  gradu¬ 
ate  with  extensive  part-time  experience  would  be 
considered.  VDT  experience  is  useful. 

We  offer  growth  potential,  attractive  salaries  and 
excellent  benefits.  Please  forward  a  detailed  re¬ 
sume,  including  salary  history,  in  confidence  to: 

EMPLOYMENT  MANAGER 
DOW  JONES  &  CO.,  INC 
P.O.  BOX  300 

PRINCETON,  NEW  JERSEY  08540 

An  Equal  Opportunity  Employer 


PUBLIC 

INFORMATION 

Have  you  mastered  the  skill  of  writing  with  perspective  under 
deadline  pressure?  Would  you  like  to  expand  your  career  path 
and  improve  your  economic  position?  The  Tennessee  Valley 
Authority  is  looking  for  topnotch  writers  with  a  minimum  of 
five  years’  experience,  preferably  on  a  metro  daily  in  the 
Southeast.  Salary  range  is  $28,400  to  $34,418,  depending  on 
experience.  A  fine  benefit  package,  largely  taxfree,  increases 
compensation  by  40  percent. 

You  would  work  in  Chattanooga,  Tennessee,  where  the  cost 
of  living  is  below  the  national  average  and  TVA  lakes  are 
nearby.  Your  main  responsibility  would  be  as  a  writer/editor  in 
TVA’s  nuclear  information  program  but  you  would  also  gain 
wide  experience  in  the  overall  operation  of  the  Nation’s 
largest  electronic  system.  Send  a  brief  resume  and  salary 
requirements  to: 

Jerry  Richie 

TENNESSEE  VALLEY  AUTHORITY 
Employment  Branch  EPM0987 

Room  240  MIB 
Knoxville  TN  37902 


TVA 


EQUAL  OPPORTUNITY  EMPLOYER:  TVA  may  consider  for  appoint¬ 
ment  only  U.S.  citizens  and  others  eligible  for  payment  under  applic¬ 
able  statutes. 
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POSITIONS  WANTED.  .  . 


HELP  WANTED 


FREELANCE 


OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers  -  also  edi- 
tor/publishers.  Since  1969  Freelancer's  News¬ 
letter  has  provided  profitable  information  to 
freelancers  accross  the  country.  Bonus:  Com¬ 
puterized  resume  and  referral  service.  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  10 
envelope  tO:  Freelancer’s  Newsletter.  Dept  10, 
307  Westlake  Dr.  Austin  TX  78746. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates,  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 


PHOTOGRAPHER 


AWARD-WINNING  Zone  4  daily  seeking  staff 
photographer.  Duties  include  full  range  of 
photo  assignments  plus  darkroom  duties.  Box 
3360,  Editor  &  Publisher. 


AWARD-WINNING  central  New  York  weeklies 
need  full-time  photographer  immediately. 
Send  resume  to:  Manlius  Publishing  Co.  Box 
99.  Fayetteville  NY  13066-0099. 


PRESSROOM 


PRESSPERSON — The  addition  of  a  Sunday 
paper  necessitates  adding  to  our  pressroom 
staff.  Applicant  must  be  familiar  with  the  op¬ 
eration  and  maintenance  of  a  Goss  Community 
press.  The  ability  to  perform  all  pressroom  and 
darkroom  tasks  is  also  required.  Zone  7.  Send 
resume,  references  and  salary  requirements  to 
Box  3355.  Editor  &  Publisher. 


PRESSMEN-CALL  QUICKLY 
Experienced  pressman  who  knows  small  press¬ 
es  inside  out  needed  to  help  northern  California 
bi-weekly  grow.  Located  on  lake  that  could  be 
the  next  Tahoe.  Great  ground  floor  opportunity 
for  a  young  performer,  lovely  area  for  an  old  pro. 
Call  (707)  263-5636.  collect.  Ask  for  Pub¬ 
lisher. 


WORKING  PRESSROOM  SUPERVISOR  new 
plant.  6  unit  Goss  SSC.  South  Florida.  Solid 
experience  only.  Call  collect  (305)  553-7480. 


WEB  PRESSMAN — Award-winning  twice 
weekly  established  newspaper  is  seeking  an 
experienced  pressman  for  a  Cottrell  V-15A  3 
unit  press,  darkroom  experience  a  must.  Ideal 
for  a  number  2  man  who  is  ready  to  move  up. 
Located  on  the  sunny  Mississippi  Gulf  Coast,  1 
hour  from  New  Orleans.  Send  resume  and  sal¬ 
ary  history  to  The  Sea  Coast  Echo.  PO  Box  230. 
Bay  St  Louis  MS  39520. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN.  Shop  in  De¬ 
nver  area  need  organized  competent  person  to 
manage  staff  of  4.  Must  meet  deadlines  for 
newspaper  and  shop  work.  Send  resume  and 
salary  requirements  to  Bo*  3420,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  MANAGER  for  Compugraphic 
and  5  unit  Goss  Community  press  on  daily  and 
Sunday  paper.  Excellent  opportunity,  fringes, 
salary  and  people.  Quality  control,  planning 
and  people-managing  a  must.  Apply  to  Bo* 
3400,  Editor  &  Publisher  with  resume  and  sal¬ 
ary  expectations  to  live  in  Zone  3  near  ocean 
and  cities,  but  not  too  near. 


PRODUCTION  MANAGER  wanted  for  suburban 
weekly  group.  Must  be  knowledmable  in  all 
phases  of  cold  type  production  and  in  operation 
of  front-end  system.  Must  possess  solid  man¬ 
agement  background.  Send  resume  to  Box  71, 
Ardmore  PA  19003. 


ADMINISTRATIVE 


GENERAL  MANAGEMENT— Professional  and 
goal  oriented  veteran  newspaperman  seeks  re¬ 
sponsible  position  in  Zone  3,  4  or  6.  Complete¬ 
ly  familiar  with  every  department  with  estab¬ 
lished  record.  Available  for  interview.  Will  send 
resume  and  letter  it  you  inquire  to  Bo*  3447, 
Editor  &  Publisher. 


VETERAN  WORKING  PUBLISHER,  49;  awards 
winner;  profit-lineage-reader  gains;  consult- 
revamp-cover  executive  leaves  special  pro¬ 
jects;  manage  to  equity.  Weeklies,  mid-range 
dailies,  groups.  PO  Box  603,  Pebble  Beach  CA 
93953. 


WILL  SELL  ADVERTISING  part  time  for  stock 
in  Chicago  area  weekly.  Box  3372,  Editor  & 
Publisher. 


YOU'LL  BE  PROUD  and  able  to  sleep  nights 
with  this  general  manager  on  your  team.  16 
years  with  present  daily.  Experienced  profes¬ 
sional.  Write  me.  Box  3441,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


ADVERTISING  MANAGER.  Sales  pro  with  13 
years  advertising  space  sales  and  management 
experience  with  dailies,  TMC,  shoppers  and 
paid  weeklies  in  major  cities  and  suburbs  look¬ 
ing  for  management  position.  Very  strong  in 
training,  motivating  and  selling.  Can  sell  small 
local  accounts  and  large  national  chain  stores. 
Earned  $34,500  in  1980.  Joe  Sherry,  9309  S 
Parkside  Av.  Oak  Lawn  IL  60453. 


PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 
.  .  .We  Bet 
You’ll  Be 
Satisfied 


If  your  game  is  equipment,  pro¬ 
ducts,  services  or  systems  used 
in  newspaper  production  (or  if 
you’re  a  publisher  with  surplus 
equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to 
maKe  (or  save)  some  easy  money. 


E  &  P's  Help  Wanted  ads  reach 
the  industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 


Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 


CIRCULATION 


AVAILABLE  1982.  Circulation  director  of 
medium  size  combination  newspaper;  25  years 
experience  in  medium  to  metro  markets.  Box 
3408,  Editor  &  Publisher. 


ABC  Consultant.  Experienced.  Apartment  5M. 
216-10  77  Avenue,  Bayside  NY  11364.  (212) 
465-6673. 


EDITORIAL 


AGGRESSIVE,  experienced  sportswriter,  26, 
looking  for  new  challenges  on  major  metropoli¬ 
tan  daily.  Staff  writer  for  New  York  area  daily  4 
years  doing  all  sports.  Last  eight  months  pr 
director  on  world  wide  men's  pro  tennis  tour. 
No  problem  relocating.  Hard  worker,  VDT  and 
teleram.  Clips  and  resume  on  request.  Box 
3377,  Editor  &  Publisher. 


COPY  EDITOR.  43,  seeks  lOb  on  rim  or  in  slot. 
14  years  as  newspapermail,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest,  Apt  102,  Austin  TX  78741 . 
Phone  (512)  447-1887. 


DECEMBER  '81  J-GRAD,  copy  editor,  23,  3 
years  experience  with  rural  pap^  as  writer  and 
Chicago  Tribune  as  editor,  proofreader.  VDT 
experience.  Good  references,  clips.  Not  geog¬ 
raphically  limited.  Thomas  G  Lisack,  Box 
1124,  SMC,  Winona  MN  55987. 


ENERGETIC,  versatile  reporter,  5  years  experi¬ 
ence  seeks  job  on  a  good,  medium-sized  daily 
in  Zone  1,  2,  7.  8  or  9.  Have  solid  background 
covering  city  hall,  courts,  features,  entertain¬ 
ment  and  investigative  beats.  I'm  thorough, 
fast  and  accurate  and  can  work  a  camera  and 
VDT  equipment.  Box  3437,  Editor  &  Publisher. 


EDITOR  of  weekly  seeks  comparable  position  or 
reporting  job  with  daily.  Call  Tim  Hayes.  (815) 
539-9397,  (815)  539-5703  at  night. 


FREELANCE  specializing  in  regulatory,  busi¬ 
ness  matters  for  national  audience  seeks  posi¬ 
tion  as  business  editor  on  mid-sized  daily  com¬ 
mitted  to  stron|,  aggressive  business  and  labor 
coverage.  Box  3410,  Editor  &  Publisher. 


I  WAS  THE  ASSOCIATE  EDITOR  of  a  weekly 
and  now  work  in  the  sports  department  of  a 
top-ten  oaily.  I  seek  a  news  reporting  or  desk 
position  on  any  size  daily.  VDT,  proofreading 
and  compiling  experience.  Clips,  resume.  Box 
3391,  Editor  &  Publisher. 


PULITZER  PRIZE  WINNER,  also  holder  of  Sig¬ 
ma  Delta  Chi  award  for  distinguished  editorial 
writing  seeks  cnallenge.  Prefer  Zone  2.  will 
consider  all.  Salary  n^s  flexible.  PR,  adver¬ 
tising  replies  welcome.  Box  3433,  Editor  & 
Publisher. 


SPORTS  DESKMAN,  last  3  years  at  60,000 
AM  seeks  challenge  on  PM  or  big-city  AM.  I 
offer  bold,  creative  layouts;  strong  news  judg¬ 
ment;  and  clean,  responsible  editing.  Have  su¬ 
pervisory  experience.  Also  write  and  work  rim.  7 
years  on  dailies.  Will  consider  all  Zones.  Box 
3378,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


THIS  REPORTER  needs  a  challenge!  Adapt¬ 
able.  resourceful.  Have  3  W  years  wire  service, 
daily,  editiiw  experience-also  know  photogra¬ 
phy  and  VD'Ts.  Any  Zone.  Box  3401,  Editor  & 
niblisher. 


FREELANCE 


KNOWLEDGEABLE  TENNIS  WRITER  looking 
for  work  at  any  upcoming  ma|or  pro  event.  Daily 
and  weekly  newspaper  experience.  Know  the 
players  the  best  since  I've  been  traveling  with 
them  for  the  last  year.  Rate  is  good,  writing 
even  better.  No  problems  with  deadlines.  Clips 
and  resume  on  request.  Box  3444.  Editor  & 
Publisher. 


PHOTOGRAPHER 


FREELANCE  NEWS  PHOTOGRAPHER  looking 
for  position  on  medium  size  daily.  Experienced 
in  running  complete  black  and  white  lab.  Will 
re-locate.  For  resume  and  more  information, 
contact;  Dan  Patmore,  PO  Box  131,  Hunting- 
burg  IN  47542. 


PHOTOGRAPHER.  Looking  to  get  back  into 
newspaper  operation.  Experience  in  on  the 
spot/fast  breaking  news  photography  and  fea¬ 
tures.  Freelance  experience,  including  AP. 
Wide  World,  Chicago  dailies.  Prefer  to  work  at 
small  paper.  Now  chief  photographer,  dar¬ 
kroom  technician  for  police  agency.  Box  3407, 
Editor  &  Publisher. 


PHOTO  TEAM.  Wire  service  duo,  photographer- 
photo  editors,  want  to  return  to  daily  paper. 
Experienced  in  shooting  all  types  of  assign¬ 
ments.  darkroom  work,  editing,  layout.  Have 
complete  two-way  communications  system  in 
addition  to  camera  gear.  Solid,  no-nonsense 
coverage.  We  get  it  first.  You  can  afford  us.  just 
ask.  Box  3411,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


SOUTHEAST :  Former  reporter  seeks  freelance 
and  stringer  assignments;  35mm  available.  Ex¬ 
penses  a  must.  Clips  on  request.  Marylin  K 
Sheddan,  Box  6021-B,  Orlando  FL  32853; 
(305)  422-2843,  after  6pm. 


PRESSROOM 


EXPERIENCED  PRESSROOM  MANAGER  with 
track  record  of  problem  solving  desires  position 
with  medium  to  large  daily  newspa(»r.  Box 
3318,  Editor  &  Publisher. 


PRODUCTION 


SEASONED  people,  systems,  cost  and  quality 
oriented  manager  with  excellent  record  and  re¬ 
ferences.  Box  3316,  Editor  &  Publisher. 


SUCCESSFUL  weekly  production  manager. 
23,  looking  for  more  challenges.  8  years  of 
commercial  printing  and  newspapering.  Ex¬ 
perienced  in  Goss  Community  press  and  all 
phases  of  production.  Good  Compugraphic  VDT 
background  in  operation  and  maintenance. 
Love  photography.  Prefer  Zones  7  or  8.  Jeff 
Kienitz,  PO  Box  972,  Wheatland  WY  82201  or 
(307)  322-2627. 


PUBUC  RELATIONS 


PUBLICITY  PERSON  or  small  firm-Los 
Angles.  Major  health  agency  seeks  assistance 
publicizing  sennces  and  events,  tv  and  press 
contacts  a  must.  Interviews  to  be  scheduled 
December  14-18.  Box  3448,  Editor  &  Pub¬ 
lisher. 


SALES 


DISPLAY  ADVERTISING  SALESPEOPLE.  Ex¬ 
cellent  opportunities  for  agressive  profession¬ 
als.  Salary  plus  incentives.  Comprehensive  be¬ 
nefits  program,  good  working  environment  at 
this  Southern  California  daily.  Box  3464,  Edi¬ 
tor  &  Publisher. 
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About  awards 


BEST  OF  GANNETT  .  .  .  “Tom  Shroder’s  work  was  stun¬ 
ning.  He  dealt  articulately  with  varied  kinds  of  subjects.  His 
writing  sings.  His  work  has  impact.’’  So  said  the  Judges  who 
awarded  the  Outstanding  Achievement  citation  and  $1,000  to 
the  Fort  Myers  (Fla.)  News-Press  reporter  in  the  Best  of  Gannett 
competition  among  the  group’s  84  newspapers.  In  1979  Shroder 
won  the  writing  award;  this  year  he  scored  in  investigative/ 
in-depth  reporting  and  in  business/consumer  reporting  categor¬ 
ies.  Writing  honors  went  to  Mark  Purdy  of  the  Cincinnati 
Enquirer.  The  Ithaca  Journal  won  the  top  achievement  award 
for  public  service. 

3ic  4c 

COURAGEOUS  JOURNALISM  ...  The  American 
Jewish  Committee  conferred  its  Mass  Media  Award  on  John 
Seigenthaler,  publisher-editor  of  the  Nashville  Tennessean, 
in  recognition  of  a  series  of  articles  in  which  the  Gannett 
newspaper  has  been  exposing  Ku  Klux  Klan  activities  in  the 
South.  Seigenthaler  noted  that  two  of  the  reporters — Susan 
Thomas  and  Nancy  Warnecke — were  attacked  during  their 
investigations;  a  third — Kirk  Loggins — escaped  unscathed. 
Other  articles  were  written  by  Bob  Dunavent  and  Bob  Sher- 
boume,  and  Jerry  Thompson,  who  infiltrated  the  Klan  for  18 
months,  has  received  threats  on  his  life. 

4c  4c  ♦ 

SHARED  PRIZES  .  .  .  Donald  C.  Drake,  Philadelphia  In¬ 
quirer,  added  to  this  year’s  collection  of  awards  for  stories  about 
cancer  with  a  half  interest  in  the  $1,000  prize  from  the  New 
Jersey  Health  Products  Information  Science/Medical  Writing 
contest.  Co-winner  was  Gale  Scott,  Trenton  Times.  The  second 
prize  of  $500  was  shared  by  Stefanie  Matteson,  Bergen  Record, 
and  the  entire  sports  staff  of  the  Mount  Holly  Herald. 

*  * 

VERSATILE  .  .  .  One¬ 
time  printer,  newspaper  repor¬ 
ter,  magazine  writer  and  tv 
writer,  Renee  E.  Bram,  21,  is 
the  1981  winner  of  the  Wiscon¬ 
sin  Newspaper  Association- 
LesterC.  Hawkes  Scholarship 
of  $500.  The  Colorado  Springs 
woman,  who  has  traveled 
around  the  world,  has  a  near¬ 
perfect  average  of  3.89  as  a 
journalism  major  at  U.  of  Wis- 
consin-Madison.  This  fall  she 
is  doing  media  work  for  the 
Madison  Jewish  Action  Work¬ 
shop. 

4c  4c 

HIGH  HONOR  .  .  .  Mary  Hartman,  journalism  graduate 
of  Washington  State  University  and  now  a  teacher  at  the  Uni¬ 
versity  of  Oregon,  is  one  of  nine  persons  who  received  the 
Pioneer  Award  of  the  National  Scholastic  Press  Association. 
She  was  honored  for  her  work  as  executive  secretary  of  the 
Oregon  Scolastic  Press  which  conducts  a  high  school  press 
conference  with  about  50  speakers  and  1,500  participants. 

4c  4c  4c 

MICHIGAN  MEDALLION  .  .  .  The  Port  Huron  Times- 
Herald  won  a  Detroit  Press  Club  Foundation  Medallion  for 
public  service  in  recognition  of  its  reports  on  “Drugs  in 
Schools.”  In  the  reporting  category  winners  were:  Cathy 
Trost  and  Dave  Zurawik,  Detroit  Free  Press',  a  Flint  Journal 
team;  Peter  Mass,  Kalamazoo  Gazette',  Janet  Talcott,  Oak¬ 
land  Press',  and  Dan  Gearino,  Flint  Journal.  Citations  for 
feature  writing  went  to;  Jody  Headlee,  Oakland  Press',  Mike 
Norton,  Traverse  City  Record-Eagle',  Ben  Johnson,  Detroit 
Free  Press',  and  Joe  Szczesny,  Ypsilanti  Press. 
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N.Y.  News  losses  mount; 
to  meet  with  union  chiefs 

Top  executives  of  the  Tribune  Co.,  Chicago,  are  personally 
involved  in  the  New  York  News'  effort  to  win  cost  cutting 
concessions  from  its  1 1  labor  unions. 

Stanton  Cook,  president,  and  John  Madigan,  vicepresi¬ 
dent,  flew  in  from  Chicago  for  a  day  this  week  to  help  the 
paper’s  management  develop  negotiating  strategy  for  a  meet¬ 
ing  with  the  Allied  Printing  Trades  Council  that  is  scheduled 
for  November  23. 

The  News  has  allowed  labor  officials  to  look  at  its  books  in 
an  effort  to  convince  them  of  the  need  to  layoff  320  union 
employees.  About  3,500  of  the  News’  4,100  employees  are 
union  members. 

Peat,  Marwick,  &  Mitchell,  an  accounting  firm,  will  ex¬ 
amine  the  News’  books.  The  consulting  firm  of  Stanley 
Simon,  Inc.,  will  work  with  Peat  Marwick  on  the  unions’ 
behalf. 

Last  August,  Hunt  said  the  News  was  seeking  the  layoffs 
after  stating  the  paper  will  lose  over  $10  million  this  year.  At 
that  time,  non-union  salaries  were  frozen,  eliminated  execu¬ 
tive  bonuses,  and  cut  by  10%  top  executive  salaries. 

“Unless  the  unions  are  willing  to  yield,”  said  an  executive 
who  asked  for  anonymity,  “our  losses  would  double  next 
year.” 

Part  of  the  News’  financial  woes  are  a  result  of  its  settle¬ 
ment  with  the  unions  on  new  contracts  calling  for  an  average 
salary  increase  of  $124  over  three  years. 

The  3-year  wage  package  ratified  last  spring  will  cost  the 
News  about  $5 1  a  week  per  employee  in  1 98 1  and  will  increase 
$42  next  year  (including  fringe  benefits)  for  a  total  cost  of  over 
$16  million. 

The  Tribune  Co.  earned  $18  million  in  the  third  quarter  of 
this  year,  a  46%  increase  over  last  year,  on  revenues  of  $343 
million.  The  company  said  the  earnings  jump  is  “not  suffi¬ 
cient”  to  offset  the  News’  losses  and  the  decline  in  profitabil¬ 
ity  of  its  newsprint  operations. 

For  the  first  nine  months.  Tribune  Co.  net  income  declined 
6%  to  $55.2  millon  despite  a  13%  increase  in  revenues  to  $1 
billion. 

In  unrelated  moves,  Joseph  F.  Barletta,  a  partner  in  the 
New  York  law  firm  of  Seyfarth,  Shaw,  Fairweather  &  Gerald- 
son,  who  handled  the  News’  labor  negotiations,  was  named 
president  of  the  San  Francisco  Newspaper  Agency,  effective 
January  1. 

Barletta  replaces  Richard  W.  Carpenter,  who  has  resigned. 

New  York  City’s  Board  of  Estimate  declared  (November 
14)  the  New  York  News  Building  at  220  East  42nd  Street  an 
historic  landmark.  The  designation  means  the  News  cannot 
alter  the  exterior  of  the  building  without  the  approval  of  the 
city’s  Landmarks  Preservation  Commission. 

The  designation  makes  the  News  eligible  for  tax  investment 
credits  of  up  to  25%  if  it  renovates  the  building’s  interior. 
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”Golor  flexibility  and  finished  product 
quality  were  just  two  of  the  reasons 
we  chose  the  Harris  V-15Dr 

Robert  M.Lyons,  Publisher,  Journal-Review,  Crawfordsville,  IN 


^  h-IARRIS 


“We  had  confidence  in  Harris’ 
reputation  for  engineering  leadership  to 
begin  with.  But  there  were  a  lot  of 
other  things  about  the  Harris  V-15D  that 
helped  us  make  up  our  minds.  Like  the 
proven  brush  dampening,  roller  bear¬ 
ings,  automatic  oiling  and  swing-down 
ink  fountains,  for  example. 

“Harris’  service  really  impressed  us, 
too.  We  needed  a  total  conversion  and 
they  were  willing  to  meet  a  very  rigid 
two-phase  installation  schedule. 

“Now,  we’re  printing  faster  and  get¬ 
ting  better  quality  than  ever  before. 
Makeready,  running  time  and  cleanup 
are  a  snap.  With  8  units  we  can  print  a 


system  we  can  run  a  24-page  newspaper 
with  4  process-color  pages  and  great 
print  quality.  We  get  beautiful  open  dots 
and  can  put  color  wherever  we  want. 

“Another  thing— press  downtime 
used  to  be  one  of  our  worst  problems. 

But  we  can  really  depend  on  our  Harris 
V-15D,  no  matter  what  the  job  involves. 
And  that  feeling  alone  is  well  worth  the 
investment!’ 

For  further  information  on  the  V-15D 
and  other  Harris  web  offset  presses, 
write  Market  Services  Department,  Har¬ 
ris  Corporation,  Commercial  Press  Divi¬ 
sion,  P.O.Box  61485,  D/FW  Airport,  Dallas, 
TX  75261.  Telephone:  (817)481-5744. 


32-page  broadsheet  newspaper  at  speeds 
up  to  25,000  papers  per  hour.  But  we 
only  have  a  circulation  of  about  11,000 
so  we  can  use  this  new  press  for  com¬ 
mercial  jobs,  too.  Before,  the  poor  print 
quality  of  our  press  prevented  us  from 
doing  this. 

“Thanks  to  the  brush  dampening 


May  -  October 
Knoxville 


Tennessee 


What  the 
World's 
coming  to  .  . 


Exciting  things  are  happening  in  Knoxville,  in 
addition  to  the  normal  Sunbelt  growth.  The 
'82  World's  Fair  countdown  has  begun  .  .  . 
anticipated  economic  impact  $450  million. 
This,  plus  Knoxville's  diversified  industry,  vig¬ 
orous  retail  base,  and  high-income  families 
make  Knoxville  a  must  for  your  marketing 
plans  in  1982. 
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